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S.D. Warren Advertising

For more than a century,
through various names and
incarnations, our message
and mission have remained
the same—to make the means
through which the world
communicates better and
more beautiful.

From the beginning, our advertising has been Explore a collection of these ads from 1946-1956
prominently featured in leading national newspapers for messages that still resonate. By looking

and well-respected trade publications, which highlights  back through the pages, we can look forward
our commitment to the printed page as one of the best to a future of exciting possibilities.

ways for brands to communicate clearly and eftectively.
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becomes Fuss-budget !

Same buyer — in two widely different
environments. Faced with scarcity of
goods, he grabs what he can get without
quibbling about brand names.

But when surrounded by a choice of
competing brands, he deliberates, com-
pares and keeps his wallet buttoned
until he is completely convinced.

Buyers Will Want AL the Facts
To unbutton the w

allets of America,
manufacturers

will need to be more con-
vincing as many competing br

ands enter
their bids for the

same consumer dollar.

The man who makes a superior product
will have an advantage if he will give
buyers a// the reasons why his product is
superior. Presentation of complete infor-
mation will hasten complete conviction.
A most effective

method of presenting
complete inform

ation about your prod-
uct is the use of prinsed selling
— books and booklets, bro
brochures that enable

literature
adsides and
you to explain in
detail, to describe with illustr
short, to provide the me
ing the buyer

deliver specific

ations; in
ans of persuad-
that your product will
advantages to him.

A Good Printer is a Good Ally
The work of pl

anning and preparing
effective

printed pieces is speeded and

This adver
The Saturd

This

simplified when you enlist the aid of a
good printer. :
: Call him in early and get the l)cm"ht
of his experience from the very beginning
of the job. He will probably suggest
printing techniques that can save you
time and money. Working with you
from the start, he will be able to antici-
pate paper requirements and to arrange
for their supply through the paper mer-
chants that serve him. Necessarily, his
recommendations will be influenced l):\'.
the volume of his commitments; but if
his supply permits, he will be likely t,u
recommend the use of one of Warren’s
Standard Printing Papers.

S. D. Warren Company, 89 Broad
Street, Boston 1, Massachusetts.

BETTER PAPER—BETTER PRINTING

REG. U.S. PAT. Of¢

STANDARD

Prz'lezhg’/)@mf

for Letterpress Printing, Lithography, Book

Publishing, Magazine Publishing, Converting.

tisement appears 1n
ay Evening Post — October 11, 1947

paper is Warren's CuMBERLAND GLoss, White, basis 25 x 38 —70

WARREN COMPANY offers

t charge to qualified enrollees

i of
9 TEXTS

explain the economics of busi-

d the function of printed litera-

an aid to management.
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1o increase
your business,

harness the selling
power of TALK'!

The 5. D. WARREN COMPANY messoge
im the Jonwory 30 Soturday Evening Pos
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Is public opinion
in your favor?

You'll ke what people will say
ahout your company, your prod-
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COMPANY'S current message.

Read it in The Saturday Evanlsg
Posl for Movember 17th and
in Time for Hovembar 1hth

W —
Jullet

paration
iy — a Crood Printer v call n
first step in the preparation ceds to
printed pieces is o call in |'I.|: _f-rm'u

I'I.L-\“r_lu_- VYOI INCCiEE L0 9

1wk with Eulll Fight (o ve thL‘
heen Vil W I feceive the ‘-‘dgl‘.’ ﬂf
'.'II'!.I: T bk LIlI-HI-HIL'I' uj. -H.i "':.H.I
itingE ¢ {jiECR Y wou 3

- |
1ol done more guickly and "r} '!n';'i
wer will 'I".-\.:!-«.||||'\. HI_"I'I'll'l
andard Prncing II.IIl'C'I'H. e
le wanrs Rk .:|_'|:'\.|'r the Tsesn

s e
I i H
.“r_u._l o frsa neing resuly and he knows

e iy o
iy i-\. rience thay Warren 'I'.Ill':'l'H
FNOETT |.:;_'|'. |:|..|'.:|'. 'I'\-:l'lll:ll._'
L — | . Farren Company, 8o

: o mﬁ: |I » Bontam 1, Marise s,

.-..,:rp-::h-l_'ﬂ' Fo i

FERE — BETTIE PRINTING

il i, PR SEp
e

STAMDARD |

WPy
Ll TIE]

Printing Papers

uy fndistry

T'his advertisement appears in -~
Advertising Agency and Advertising & Selling November, 1921 — j‘
Printers’ Ink — November 2, 1951 i

Industnal Marketing — November, 1921 j{:ﬂ‘ﬂti

FF e G

T paper di Warren s Companians Gooss, White, daw 324 2 jE-95 .
are aiding L nansiry

appears in
The Saturday Evening Post November 17, 15351

Time Magazine MNovember 12, 19351

Tisi pager i Waren's Cosnnsiane (G uos, Wik, b 15 § §




S. D. W
keep
year in ai

. - o telling buyers of p
it"s wise to work hand 1
their printers every ste]

Read this 5. D. WAR
PANY message in 105 €0
-"-.-.'.":.'r..".e_'. f'::.-"..".;.; Pagt
1gth and in Brriness
ary 1z2th. 5. I} Warre

g Broad ey Borton iy

BETTEE FAPERE-—BETTE

‘Warre
f'ir?}n?}gf/ 7

Jor Lesterpresy Priwiing, Livh
Paablv ki . .'-J'-_.-..- roae Mdidad

fmerican Burine

Ihas cab dnver k
OpEn 0 SUREREsiEn
NaasC s ClicEr
POCOETH I Chcl S,

Slen and Wiaer
MCW STHRLNNTS a4 B

prixiucts pay hees

oihers. [ Ipinsons i

lentally oltem ar
founded recommen
nagmsns. | herelore
worth a grear den

voir business.

Eacis Can X
Fat
| Ipimns hiwa v
hali-know IEEpE
WOrtny l.ll|'||'l.:I|!-c 1
1.|:L favoralle to
;I:..' anml cipcularr
.'..I:' |_'\-|| CIcE LML e
[AEY illuserared
Folders and caral
sulstance [oF the

AN GIALT]FICAE A5 I

—
———

________...-—

Appenrs m

I'he Saturday Evening Post

Business Week

|:|"||.-;|_|'-. 12,

Are people

Read 5. D. WARREN COMPANY'S
illominating message in THE SATURDAY
EVEMING POST for Janwary 19th
ond in BUSINESS WEEK for Jomwary 13k
It explains how 1o got prople te recom-
mend your product and your tampany.

- . worth
Plain talk can h} wort
a fancy price
s Al —A —

3y i A
i i
wE
P

warren's

Printing Fopers

\o Al raie (A ==

i

I'his advertisement appears in

Advertising Agency and Advertis nge &8 Sellin

I iy
1 .o !
Industrial Marketing lanuary 4, 192
||.5:|r.;-|.\_- J:!-;, | ALY, 1§
i o W a

IRry Iqg, 1§52

152

in the habit
of recommending
your brand?




g e —

Amerivan Business Leaders nie WwaRREN'S STANDARD PRINTING PAPERS 2

fo tmprove profics and human velarion,
i

idea
(SINESS

COMPANYT I ey
ar ek LagE. | J_.r[- | Y. -+
itim F - __|'
dia nuary 10, and _.h. L =T
EVENING POST T
ary 17

1953

How to say
HAPPY NEW YEAR

to vour Business

to let printed
| human rela-
year? A good
¢ the kind of
ing credit to

I'he lsesr way v wish sour business a Vi PesEE] TR, | he IETh PWEFEE phirmg =
prosperous. New 1 ear 15 thist ressloe fa wo call him on af B cevy slart & M ped. rtant thing is
[LEh MFE PR I|'|-'-.'-.'i' l|'|-|l\. ar il 2k l:,..:.-\..||-_ ||l||'\. |'~q,|u.--' hall st | ncil g I E._.Ir I.":If' Il:l::ll:!l
A7 i B Tl s 'I hen lir ||.L'|_|.l|'.'-\. a valuwable bhissi 5 : i |

Lapw ghemi  the faces alsug  vouss ;.-_-I.-\. |l||:. , ilsle Bo .||'\-|'\-h Iui% 1 T skills :ltu.arlrr';]ﬂ t'”
beand’s many EEIVANLAETS l.ev them it Cvery stop i the creative s b _' HE 'l“.:":'
have hoakbers, folders, hroadssdes, cata In wrler g insure the finest |'\1|-\.-\.||'\-i|' .H'HEII_H_" Sk-|“i.
|« iFi andc thees i imgexl refes that ex pringng -\.|.||-.I VEHAr R i will I._—..I. E"!'l':-l_'{_"_ﬁq_
:_.'_. i bisth the mapos aud miRoF Feasons alely  ise "-'l-..lr-. s Seancdard |"'|:||I:!I:.: cst F"{ﬂ.\-}i
why 1n JrAYE T AISC the ||I|-!II-\.|'\-\. Nl ]'.||'\-|_r-\. WY arren Rpors have ||-I|:.: Fween =
make, identifi;d with the moese  successdul

Avaid Misunderstandings FUAIS prasgen pieess I Ka e

When vou give '.'l\.ll|l!l NOUuF .-.|!|l|'.!l WILME [ T F Ill.l-\..l.l'\-\.-\. this vear amd “.--nl"'""-‘
tacts rr prewd, they can L k wath auw it 'hl'.lr. & D, Warren Compasy, X oL "r"__ = e
CROriey ar PErsunsIoin, Brevad Sreeer, Hasfer 5, Marasefirintis, ___.-"_'- 4 1

Wl t yvour sales story sw prEnd H' i 4 __,.-")l
people must, of necessity, speak from BETTER PFAFER —BETTER PRINTING e L
ermsipp and h LEHR nd alten mas i UL BEY, g e 7

e,

umndlerstandhings develop which do real
| T & our b Tt — | .'
..-1- '|? A
. . - F d A ety
Your Ay — A Ciood FPriater wam'rﬁ s m — "'**l i
'.".:-_ '|'.- (AT .:.: I u.r-.!-! dplel il bz 1.. i v
I I |
| 2is LR EILEL |l.'|.l.r-\..|::! higmizn rela ETAH“A““ i

Fes Bor wonsr busincss this vear? A ]

prankcr Gim help yol ereate the Kind of

prineed pieces that will brang credit o jﬁ?}f{f}'ﬁ-’ff%{?ﬂw

|r ——
ﬂ.'g.mi_n S onbsiNRE —

fuf? X e paar

. [E5TN
| = 1ITH
% / 5 I_q_uﬁ"'"".:.'- jl LTI T
.Iu.ﬂhﬂ oh B

- S X

-

Same of Hie .r.l'.u".l'.'l'." ':'_l' .'l.'..lll'.":l'll.'r.".",, l."-'.l .'l.l.r-c'n'l an

WARREN'S STANDARD PRINTING PAPERS, which arve afding Industry

Advortisement prepancd by

Rivris, Hagros, Dueiriae & dheeis, Tuvc,

B ijrjacas af
Saturday Evcnmag Post January 17, 194
Hamimew Wock Jasmary 15, 1483
One Hall Page, 454 & 1214
Fo O BOR, J=§ == 0 Tggu=15=1T=igs

W




FAFPERS

Frrerican Business Leaders gse WEXRREN 8 STANDARI} PRIN TINT

Fiction may be fun
but not for YOUR bustness

I ian 't easy for apvone todescribe witlh ] hMJH ].II.IIIr— A Cewaid Prinfer

the precise size amd weight of Unce the need for persuasive printed
the fish ke cauphi Pcces Isedowmes -|l|l.|:|'|..'_ pat RiLe
| ikewise 1t 15m t easy for most e il' . in effoct immediately
1 facts wh uking Riopeg ™ 1 iz this: Calf in & g
otheT sl yeMar PrEECE OF Youlr Com jaal I'er gl MUk R J AESEF OF Yol
welinesd] B0 exaprerate PLTITIEE and CRCAirne framl FIFRP @iesry)
f disbelief. Some terd e ;|I lv then can he comtribaite From his
mimnam i ee or belitile. CXprrRencc and skill mnst |-i:-.r-.:-I:.
Whv o] anbe act this way? Because il mave vou wear amnd tear and smoney
{ them don F lave the facrs, He wal v bslv [EFINT  VOakr we| ingE
literat e of YV arren s Stands '-!F'l.l:l'l'_'
frioe Yonr Prospects A the Facts Paper ||I wanis todeliver a tipiop job
| L must have lacts of they arc W £ [ || ki that Yyarren .III:'I'\-:'ﬁI
1 th al f VOur |:.-'| L |||.:'| .|-\.-\.-:'|!-. sh thas ective with
I | v oM T3 VO B0 Tl
Furll spoey, compdc e Wikl major &b e XK. 0, W arren Companry 80 Hroad Sireet,
order O &k ak :'|!|'|.:'_'|'|.'.=.. Hosfon i’ Massacknseiis,
P T h '|. fits vl GItep
WYY heeer e AL N PRIN
ihoae W I € VLT BITTIE PAFIR ~BETTER FRIMTIMG
presfuct
IMETI
1%
chitar 1 %, FE
jeare i "-_l-l_l (L |'\. w achiewve the
kin«l |I|I Vil AFE SCrIvEngy boer,

-[5'};!37:!.1;::]
ST ) .
Yz, inling Lupers
. ﬁ .FD[DFRSHE noAnSIDES l%_h “':-;

wivie scalle amf this ad
vantage &30 I retected 1m oA more

javoralde CoOmpPEtitive position Ier WO

[ el = ,
Y "r = e - N IsEFgaNgf
o B T _::‘ HANUALY
I_'.'.I'J'|5."""l'II 1 el j
4 T o e

Nome af the farms

WARREY 5 STANDARD PRINTING PAPERS, Mgl ar

of literatare, primted on
rdrng Faduifey

This advertisement appears in
L5 MNews and World H-;_'El-:l'l February 11, 1952
'he Saturday Evening Post
Business Week

February 11, 1353

February 12, 19535

T apaw ff Warnm’s Cosaexians 0 g W liee, dawe 3 n 8=

(S

-

be fun
X business

our Ally —
aod Printer

I fou Persuasive F'u:'inl:n_'-ql
apparent, put BuoLe
'rr'.|'|:|-:'-.i|.|1r§1_,'
15 this: Calf fn a Faod
= 3 -'IJ.'.I'H o e ‘Irr af Vaiir
veafioe feam ¥l -',r..i r
he contn |l||l:|. from |||w.
skill most efectively
sar and tear and money.
.|:'.l|.3. pring your sl [ ng
rren's Standard Printing
5 Iin L]-e'||'..'-::r i} t|'|'||:1| ¥
H1 s 'h\'.lr:;w:.

J?}m}gfﬁ? 7a
-

THFjgrag
Il W kg |

"y

el iy ..':.:.'l.-l |I|___'._'--_|. ¥




Anmrericarn Buginess Feaders iise WARRER'S STANDARD PRIXTING FAFERS
to improve profics and human relation)

Double-Barreled

Sales Plan

,f".r ity

fu::u* ‘1"(}ur Business

W call chis sales plan doulsle hareeled the Features of your superiorty, help b

hecause 1t mims b deliver o milsle henehis FELAS JHENE VOUur aclling 1HATE [0 ImoOre

o Vi profitable vodume of mm sl more inadividuals now and in the
mecdipre sabes, and (b _||r--I;I.||-E|-I|:||- {uiTispe
i B

Harring a war, the Amer }.f-'"r-ln:'ll' =4 'r.lll'll'-'l'-lI Frinter

proemiscs B0 continue it unpreced In planning and creating cffective
expansion;: greater numbers of Family printed pieces, make full use of your
units with progressively greater dermands pranter, Call hom in at the very cutset of
b e mace on comsumer af el isntrin a praniing pob, not part way thn uh
prosluction. Your business las & raght Wake him a in every phase o
fo cxpect to share in this larper aules the work, A podsd [FATEr can take much
[ :'.--:.Il MmIEY. af the boad ol vosir shioulders and save
I oeder to obtain your fightiul share, vl fime and money
|.|-'\|v.l-l'I It 1% Wise [0 Ve SCFiolUSE Oon He will |I|-|-.:l!'. e I Wirten s
sideration o ERS Radr I sl i nok SRS |" ..... |'|| ¢ for e knows
automatscally becoame vour customens he can depend on thesr braght, viFloem
|"---; le musd be edsicafed Do agepr it princing surfaccs IHe wants I--|-|_-:.|Er-.
the supenerty of yous peoduct ansd pringing resulrs and Warrem papers
they musst b= given all eliver just thar, fime alter time alter
reasEns, major angd minoe, Wiy It pays fime. & £ I arrer V9 . aHG T reit
i prefer vonr bram Sireer, Rogor F, Mossachureifs,

rrintT— The Great Educatar BITTER FAPER — BETTER PRINTING

Putting your full sales story n FRINT

i I’ _'_F
n the form of bookleis, brochures,

peninreir G rren*s\

your customers. Prnted picces not only (STAMDARD )

sell vour peoduct and service difect o e

readers, PPrinted poece o meore: 1 hey i3

provide ¢ versational mmateraa | 1 # R ? : : __..-]' . W
B _Jmmfgf/ﬁpm

F""-"'I—-—r‘— —
'.Dlnfﬁsnuuanhlulﬂﬁ w‘-"-;’l

_- | | o L.::l:;,“
— TR s
'.E.uuﬂ'l-“ﬁ\( @ ey B =

71 e WF

Some of the forms of literature, privnied on

"'EL,.

} WARREN % STANDARD PRINTING PAPERS, INal dfr .-.-.-.-."I.-.-I__f Tndsiry

This advertisement appears in
LI, 5. News and World Report — May 11, 1956
The Saturday Evening Post Mav 12, 1936
Business Week — May 12, 19506

|I.-|._'_|'J_'.'. Warres & LUuMpEELE LiLD _ Whare, dadr :-C'..::':-"

e
fo
ange

EHING FOET
d bn

ELD REIFOET

L] 8




July 2016
THE REFLECTED WORKS

The names, symbols, logos, and all other intellectual property
of the companies, brands, and people appearing herein
are the exclusive property of their respective owners and should
not be interpreted as an endorsement of or by Sappi;
any legal and equitable rights in their intellectual property
are exclusively reserved to those owners.

SAPPI is a trademark of Sappi Limited. The SAPPIETC. logo
and WARREN are trademarks of Sappi North America.

© 2016 Sappi North America. All Rights Reserved.

sappi -::.etc'::-

.I.l. ®






