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Let’s Be Misers With Golden Selling Hours

For more than a century,
through various names and
incarnations, our message
and mission have remained
the same—to make the means
through which the world
communicates better and
more beautiful.

We have a strong history of helping printers and creatives  Explore Let’s Be Misers With Golden Selling Hours from

make smart decisions when it comes to making the 1925 to see how we’ve always helped customers get the
most of readily available print technologies. Our go-to best printing results from our papers—something we
resources, vetted by experience, have created an continue to do today. By looking back through the pages,
ownable space for Sappi as an upholder of standards we can look forward to a future of exciting possibilities.

and creator of new ones.
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“Lucreage! Bisiess

The outside salesman divides his time into three parts:

TiME between calls
4’ TiME waiting for interviews
TivE selling to prospects or customers

TIME SAVED in any one of these divisions can be devoted to inereas-
ing his and your business,

The inside salesman divides his time into two parts:

TIME waiting for customers
TimE selling to enstomers
TIME SAVED in cither of these divisions can be vsed to increase

hl.l.'ﬂ-ll Mess.




SHORTENING THE GOLDEN HOURS
BETWEEN CALLS

WHETHER YOU are I:I:Itlufm:t||n'r.ju|hlwr or distributer, or retailer -
whether your salesmen trudge on foot, ride in strect cars, in autos
or taxicabs, or in Pullman cars—

_____________
- -
",

IN THEIR TRAVELS between customers, your salesmen Jrass |H.'nlr11‘

who can b persuaded to buy from vou.
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TRAVELING ITOURS are not ]n'ul!un:'ln'u' hours. If VOur aalesmen
oI 4|1--|.-{=|u||. more customers in any area, I]Ii'}' will .-|:|~|L|l less time

tr:ﬂ'l']ill;_'_' ll I1| NI li.'l“l.' !'“l-‘"ill"-



IT PROBABLY would not pay :.'mu'e-'-.'.i]r.-lnm]. tocall upon these I""}l”l"

that l]ld'}' 1IHI:|H}' rass, hcause llwz.' would encounter 1|Ht'.-|!i'l.'lil:lri

Iili.l‘ l]'lq'rnr:

A CGREAT many calls representing muech valualile selling time would
b I'l'-IllI'i.'I!‘l"l.[ to answer these 4.|||r-|:i<:|r|-= before orders would be

[ortheomin g




THE LOGICAL thing to do under such circumstanees is this: —

Answerthe inevitable i iestionsthat [rrospecisw illask yoursa lesmen

hefore your salesmen call — L P
it (o

answer them with
PRINTED PIECES.




ProsreEcTs will then bee 1ntu sk themselves que ations such asthese:
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and to come 1o conelusions such as these :
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YOoun salesmen will find it pnrﬁl:l.h]r to make more stops. Th._*-],.' will
find interested audiences. Their routes will look more like this:

£ >
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You will have turned many trave i|||. hours into s 11]1:|| hours.




CUTTING DOWN TIME WASTED WAITING
FOR INTERYIEWS

hﬁu{éﬁmffa{

mﬂﬁﬁc&ammm;
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A FEW DIRECT pieces that 1z L]L inereasid E:lrnﬁtu or Lime Sm'ing senit

illlli_"illI -nf}'mlr .‘i:L]I‘.‘i-II'II‘I'I1 lIIII:i:

PLUS AN authoritative card just fln'vit'mzi to the call uf} our sales-

men, thus:
i o e

w‘r.fq"l!" ﬁ-ﬂfﬂl
Em&-ﬂ'ﬂﬁtﬂ
[ncreased

Plofil

will help in many places to bring this resalt.
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Youn sALESMEN will have saved s ||||1f_, 'Imur--



CUTTING DOWN THE TIME WASTED
IN SELLING
'r'l.'l.'ll MEXN your :-.ulq':inmu :th a |h:::-i.~ii|l]|:_‘ ]HI}'q'r— may r"lt l]u'ﬂ'll

e 1o faee.

T ey e S

BUT THEIR MINDS may be thas far aparl —or farther — on the sub-

jrrl VOur salesman 18 1o |rr:-.-|'|:|t.

]———'ﬂ-—rﬂ'—ﬂ-'-l———-- - e i — —

YOUR HOME office can bring the mind of the possible buyer closer
to the mind of your salesman with printed pieces,

thus:
oo many L] -\- .n'l,l'.ﬁ'l.r. gl ot
.ﬂ; o . 'I-:e-;‘“‘: e ..:h.._.eI! hu:h:ﬂ.
Frofit Mlan o e Frafits br bearrusd
BRSNS | ce— ALl o L e

THEN WHEN your salesman sits down with the possible buyer, the
buyer will know the fundamentals of your plan.

MENTALLY YOUR salesman and the buyer will be only about this
far apart :

YOUR SALESMAN will waste fewer H*"illg hours.




CUTTING

DOWN TIME WASTED IN STORES

WAITING FOR CUSTOMERS

A RETAIL 5TORE Pn':ﬂ'ltln‘ these sales difliculties

Law Sput _jaﬁf'.!::ué.r
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PART OF the IH‘.'I]-:. loadd in .‘-'l..‘"illl'; can be taken care of with additional

clerks —

PartT OF thhe J“'“-I'“ load can he |'|-|I||.|."-|'1I ll!lrl.}tl":',l'l I]!Il: = u[‘ 1.“['!'“.'1‘.

advertising pieces, thus:

%LM mﬂfiﬂuﬂuﬂ;

Teny Ocrock | 9F | Tof Blask Pradieit
SHoppER | tha—__*YOU «
Mﬁﬁfﬁtm{f —I_EM mrmf

Srecial
PARKING
or—y PRIVILEGES

G |L
i;l_]!

CONSTANT POUNDING on this idea will make your high and low spot

H.'I]l‘.'i IH'rilll t?i ]Hl FI'L IO Illl'ﬂ.' 1hi.'i .

3

YOUR CLERKS will use selling hours to better advantage.



CUTTING THE TIME WASTED IN RETAIL SELLING

PROFITS IN a retail store depend largely on the quantity of goods
thata clerk exchanges for the money of customers who are satizfied
with the exchange.
THE RAPID EXCHANGE of merchandise for money is often hampered
by necessary explanations such as these:

Wiar the |||.|;l]ili1'.~| are that make the merchandize worth the ||:i'1_1_-.

How the |:|:|1-rv|'|!|:||:||:|i5-l' will Fll'lll.[”ll"_'; the life of other I|||‘:!'|"!u||:|1:|is-4:.
save time, or save labor.

How the merchandise should be used to get the best resuls,
THE TIME |'r'4||:|in'|1 for such 1'\|r|u1|utimlz= can be shortened —

FirsT: ]F}' primted Elil't'ﬂ-i sent through the mails, thus:
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ADVERTISEMENTS
THAT SUGGEST TO
MANUFACTURERS
AND MERCHANTS

METHODS FOR SAVING

GOLDEN
SELLING HOURS




NUMBER

1

MIBUNDERSTANDING — the Costliest Word
in Business,

MAXUFACTURERS who sell through retail
stores will find in the advertisement on the
opposite pageasuggestion that will speed sales
anil prevent c'ue-I]_\' 1|:|i.-'=|:||1|l:'|'.-|;1.||.|!i.r|z-_-_r.-.,

RETAIL MERCHANTS will find in this ad-
vertisement :-'u;‘_ﬂrr_t::-'limm that will save the
time of their clerks and which will help de-

velop better-satisfied customers.

MANY PRINTERS will find it desirable tocall
this advertisement to the attention of their
customers NOW or when it appears i the

I I-ilj.“:ili".i s,

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST January 31
LITERARY DIGEST January 24
COLLIER'S February 7
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DowE im]m.-w O Our ﬁ'irm”_\' customer ?
Do WE take his orders for granted ?
Do WE forget to keep on “selling™ him ¥

THERE 15 (ool for |hruf'|[u|r|1' thinking in

the advertisement on the opposite page.

PRINTERS, TOO, may find it worth while to
Hi'ﬁ'l_’: I_Fli'-' ﬂll"ﬂ'[‘li.‘tl"llll"lll INLrre: Ihi.lll 1"-'I".'5'|.|-'II
study.

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST  Felbruary 21
LITERARY DIGEST February 21
COLLIER'S March 7




Some day your friendly old customer
may be exposed to a new idea
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MNUMBER
3
EVERY FRIENDLY circle— home. elub, or

church even —has itz Luciler, as shown on

IIII" ll]l]ll.]:-ii.h' Il-.il_:_"l'.

HE MAKES the buver of vour ;_51:m5|.- regrel
his purchase, unless— but, we suggest you

read the advertisement.

PRINTERS, TOO, will find it interesting.

THIS ADVERTISEMENT appears on the fol-
lowing dates:

SATURDAY EVENING IMOST March 28

LITERARY DIGEST March 21

COLLIERS April 4
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SHOULD MERCHANDISE be shown in use?
STV O ].iuuu-m bvix wnsesil ¥

BUYERS OF PRINTING will find in the ad-
vertisement on the opposite page some
l|mnz_;hl.~a on the "I-\'h:'.h hr:-!lll'l.\'ill.g merchan-
dise in its proper setling in lri:*lun'.-'-—l's'w-
cially if women influence its purchase. And
also some thoughts on COLOR PRINTING as a
PROFITABLE investmenl.

PRINTERS WILL find in this advertisement
BTN I;IH'rl:ILr_"IH:-i which may }n'l}h stimulate

their business.,

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST  Apeil 11
LITERARY DIGEST \pril 18
COLLIER'S May 2
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IDOES THE first ||Iilr'i'|:IilH' ||1'L'1'=-r-u|'i|j.' sk

a cuslomer
IF 1T doesn’t, hh}' doesn'tit?

THE ANSWERS to these 1|||r.='-lin|:|.-'- have a
direct In-;lrin'ﬂ_r, on the |r||i|1|i|1g ol vour busi-
mess. Some of the answers will be found in

| I'I (il L [‘n'i srlisement on i I'I L ll PI HE i.ll' I LR B

PRINTERS WILL find that the answers to
these questions point 1o a greater need for

||I.l':i]' IH'#HIIIL'[.‘-.

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST May 9

LITERARY IMGEST May 16
COLLIER™S May 30
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NUMBER
APPRECIATION—a Business Building
\‘l IlI'I.'I..

TOUR CUSTOMERS, after reading this ad-
vertisement, will have a better understanding
of '|-'I-'||:|-' thl'}" should send for the lJllLlth‘lﬁ_‘\.lJll
offer and why they should give careful atten-

tion to the booklets you s them.

To SOME MANUFACTURERS this advertise-
ment may suggest a need for the greater use

of booklets.

PRINTERS WILL find in this advertisement
some ideas that will stimulate the use of
]ll'.‘lll']' Ill.HlI\,l.l'!l.‘-.

THIS ADVERTISEM ENT appears on the [ol-
Inmiu;_r dates:
SATURDAY EVENING ST June 20

LITERARY DMGEST June 13
COLLIERS Junae: 27
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BECAUSE THE store on the corner com-
m:uldl.- 1|w |Ii.g;]'lt'r-t renld, lowes it I1:~1'|'.-.-uri|:|.'

|'"|T|H'|H|'|f:| 1 EI!‘.{I‘[[I‘I“ Ty -:rftllr|||u:-|1'u.-itur||1'n-3’

A FEW pertinent suggestions “H'{Hlllh'llinﬁ in
other locations the business done by corner

slores 'I.'l.i" ]Iill'. ﬁmml LI tllﬂ ﬂlllll.ll'-i.'ll' Il'\ilz'.',i"-.

PRINTERS WILL find in thiz advertisement
some 1deas that tlu':.' may want to present o

their customers.

TS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVERING POST July 11
LITERARY DIGEST July 11
COLLIER'S July 25




Why the store on the corner
commands the highest rent
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NUMBER

O

WHEN YOU were in the primary grades,
EIl:!Fr;|r|1|r|;|r~ school looked imposing, Like-
wise the ||ig_-|1 school, viewed ||Jr1||:::|1 granm-

mar school eves, was an awe-inspiring J-];u'-'.

THESE THINGS are no longer LI Pressivie.
You can no longer think in the same terms
as you did when a child. Yet it probably is
casier for you to do this than to think about
your |r:rnl]m'l as your customer thinks about
it. Your customer i2 not familiar with its
merits. Nor does he always know how to use
it to the hest -ilil'i'illll-il"r'.'l‘1

W I'TH THIS lil"“:—rj“ 11l I?IIi.TIil-}'U““ ill fimd it
llruiilal.]lh'. Lix -'*lu‘l}' with your printer the ad-
vertisement on the opposite page.

Tis '|.I]‘I.'I-Zli'l'l:~l-."|!I-'."~.'J‘u|b|u'.'|1'.=~' on the fol-
laiw illg dates:
SATURDAY EVENING POST  August 1

LITERARY IMG:EST August &
COLLIERS Lugusy 22
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In some of these cases manufacturers have worked for years to
educate people to a more skillful usc of their goods
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9

ISNT THE DECISION Lo |r||:|':'||u.-1' m*uri_\' a8
important as the actual rwll.'mgr ol goods for

Ianey 1 @ slore ¥

THE ADVERTISEMENT on the opposite page
shows how |ll'irllt'-l| |u'|1'1'a gent o the home
affevct the decision to |u|n‘|t:1.-|* many kinds
of merchandise.

PRINTERS WILL find in thiz advertisement
sugrestions, which, il brought to the attention
of their eustomers, will extend the |rrulilu|r|4'

s ul']nriuling.

THIs ADVERTISEMENT appears on the fol-
|tn'. i.[l;"_[ l]:.i.ll'.‘-:
SATURDAY EVENING POST  August 22

LITERARY DMGEST Soeprembler 5
COLLIERS September 19
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NUMBER

10

MANY PEOPLE LIKE you and would buy

more of your goods—Dbut don’t.  Why?

How 1O turn this willingness to buy into
actual Illl\'illg 1= the kevnote of the advertise-

el 4 l;Il.l‘. nlrlrl |r-il_l,' Im;:i',

PRINTERS WILL find in this advertizement
thoughts that they will want to pass on to
their customers.

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST  October 3

LITERARY DIGEST Cetober 3
COLLIER'S Detaber 17




The Feet of Customers
Wore DDWH This Doorstep

1 HIAT Is el chisg than balegs sustcasers ioa siooe in  ihroogh & desieay & e geear that o man can say wha lasi

wnh quarily Lhat 1 ||I.\.||. ai .-..|u.|....|_ s & & i reer or whil coeremed e o
gal Wt P ! ik
&t et b, “Thhe Wi nhal vt ks
d weid wenh wmbily, s ahe 3
prrw b iy ol & beidie

Ureds, prees, and pdicies are wesiet o Lidei dujdsitnl

o pok e o PR e vl b TaeiEaT

= el 0 rhe woge Tk ng sismp an
e - e s s pubdic v grirsag & b1y Brner unade e
imgs
In By ihaf prin @ ke sboni- T merharrstic b minges, and S of jeisting

1
wirg 126l and belicyml 1 .
tiing 1zad and | Vet primiog papres made by 5 13 Wairm Comgany have

T arsmssemware of wch 2 s, o foldon and bookktn, oy muny yeass been prastically all wad s the Gebd of Dicct
carty auibervty arel snpait condsberss Ly

[

d ihe
bl =Cadd

§ sorbes of ook Being isund by 5. L

Wherm 1hiv s 10 hapyeia, s sseast ol 5 )
Las we Bave
Typt. " o
Wi amires L

reky b sl daveysd

paaihi, Moy paisging nimgely mrans mar ir e picsoabod in .|...1. i
This s called ™ Wal,*
7 wi Ly LT < o
¥ b higaall

S WARRENS:

vt od rhtuee . STANDARD PRINTING PAPERS fu.i1., L.'.,'..'I,

Juimp — L S (R T B mdard Erimsoyy Pinjrn ooy drind o e dapsnl o Py fliag and’ bacling Batiar promoisg

any. Copery of ilrse lumikin, a5 pisad,

] b} ||||I- Froam sy o ||-\.-'r||

COPFY ASD PICTIURES RELEASEDR
FOR USE BY PRINTERS (I TORENRL ¥, I%I5
ELECTEGE, THIS 2IZE, O8N HEGIUTEST




NUMBER

L

THE PROSPECT most worth while— from
the seller’s .-1:t:|1|il1rjit1.-- 15 usually the busiest

e Jnl]l"l:'t 5

For THIS reazon. the .'uh'q'rliﬁq':nrnl uul'Ew

"IFIHJ:"ih' Ihilz'.".i' :‘I“Jllltl illll'rl'.'w-l [II!" H'"l'l'-

PRINTERS, TOO, will find it Emul |':~.'n|iug.

THIS ADVERTISEMENT appears on the fol-
hmil]; dates :
SATURDAY EVENING POST November 14

LITERARY DMGEST October 31
L | “..I-I I“I""i :"'Hﬂ.l'lldn'[ | 1-
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Writing Copy with a Camuq

g Telling stories with a piclure  wineen- ti

il |
HERE Yol i |“:. el 1] .I.-.;.I--u. : 3 ; ..:.!' :-.'I I. il @ g !:..-.|- .- ..I-I..
They Fuaad i
[} TrEt | Elus [} For mernyheamis, s fes iaidrs,
aher ireth 1 micy I Lhdig @ i1 bmavar s ] paimiing
w i b 1 1 1 [ ] -Il--.
|..|I.I .II .I,I, an't gl I ik il K] L <
¥ | | g 2 s [} : i il ': -\..-\. 1
:.._. | o _|I: ; Y 1 i il .. .|. 1
! |' in s Moy I.. Weing it o I.I.I. L .-. :
Tl arah il el Lk LTINS o ool 1 {[% I Nk SarecE, B 1, M
..I .. Ex W L -|_I... ol .I- .-II I| -I botier paper — beiter pronling }-
1 1 1 L= i ibllsr
(ki WARREN
. STANDARD PRINTING PAPERS
st =l e pamhr i i and

COPY AND PICTUEER RELEASERD
FiglE USE BY FEISTERS OCTUBER 31. 198
FLECTROE, THIR S12K, O HEQUEST




NUMBER -

}2

On THE "first night™ of a new play, the
Anager fusscs and fumes and frets.  Each
member of the company is as "jumjn}" s
an l‘.".'lr-rlr-wl nerve 1 dan cye tooth. The
:Ill‘tllt}r 15 l'nh'ﬁ'ql with cold |:|11‘r.||h':|_1in|| anid
chills chase one another up and down his

spine. Why?

THEY EnOW that the 1IJIilIi.Ir|| of the mazses
anid not their own expertopinionswill decide

the fate of their }l!.l_\ -

S0 17T i with advertizing. The readers, not
a few individuals close to the boss, decide its
meril. For this reason the advertisement on

apposite page should be iult'n'alitlg reading.

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST December 5

I [III'” ARY 1IMGEST Mo cinlver 28
COLLIER™S Decembor 12
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NUMBER

kS

ARE THERE any selling “situations” that

direct advertizing can’t help?
WE DONT know.

THERE ARE some, however, that direet ad-
'n.rr[i.-'iuz-_r can most ]-r'n!il.'lhl_m correel.

READING THE advertisement u]r]m:-"tlr may
suggest the salution of some sales need of

VIMITS.

PRINTERS, FSPECIALLY, will be interested
in thiz advertisement.

THIS ADVERTISEMENT appears on the fol-
lowing dates:
SATURDAY EVENING POST December 26

LITERARY IMGEST December 26
COLLIER™S Januwary 9,°26
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THE
PRACTICAL APPLICATION

OF PRINTED PIECES TO THE SAVING OF

SELLING HOURS

How po other business men use printed pieces to help sales?

The answer to this question will, we believe, furnish yon with
the most practical help in saving selling hours with printed pieces.

During 1925 the S. D. Warren Company is prepared to furnish
you with such information. It is being compiled in two books
8% x 11 (hling size).

The first book is entitled “Selling with the Help of Direct
Advertis ing in Conjunction with "Iulwt':;;mpr*r:i, A fng-rl;f:rmr and Other
Mediums™,

The second isentitled “."":l?Hl'ng with the ,fl?ii‘[.l' f{,l" Direct Adver-
tising through Wholesalers and Retailers without the Help of (ther
Mediums",

In addition to this there will be cight booklets (size 6 x 'J'«}
which will talk in simple terms about the principles of advertising.

Alzo there will be two smaller booklets in go-called human-
interest style which will present the viewpoint of the traveling man
and retailer.

These booklets comprise the 1925 direct advertising program

'.'l'f tl'll.'- S-. l..}. .“-.-ill'rl"ll {.:l.l-ll llIHII}'.

THE 1925 DIKECT PFROGREAM OF THE
S, WAHRHHEN COMPANY
15 FICTURED IN THE FOLLOWING PAGES




SELLING

WITH THE HELF OF

DIRECT ADVERTISING
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HOW DIRECT ADVERTISING

is being used o help sales and 1o make more effective
other forms of advertising will be shown in this book.
I{i'-'l.l.i"a “Il.- II"IiTi'r" ILIII!III Jl.l]'ll_! EI I._nrl_:l._'lI




SELLING

WITH THE HELFP OOF

DIRECT ADVERTISING
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5 I WARREN COMFPANY
BOATON

DIRECT ADYERTISING ALONE

as an aid to the cconomical selling of many products
in many fields is the story told in this book. It will
b n=4|.|_|:.' for lli_'.l.l\'-l;'.]'}' a'|.|:|||ll1: December 151 1925.




Let's be Misers with TEACHING

Golden /
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Selling Hours (i
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This shows how
Women Buy

CiarLeEs CoLRy
i has stopped cating pie J
for lunch

HOW AND WHY TO USE

direct advertising will be suggested in these booklets,
They are written in primer style. They will keep you
refreshed on many things that you know but which
you may often overlook.




T
FULL MEAL

EDIT YOUR COFPY

WITH A

Camera

THE
ARITHMETIC
OF ADVERTISING

AND THESE BOOKLETS TOO

will help you to keep in mind the principles and
practices of direet advertising. These booklets and
those on the 11I_I-PI'_|-Hi I page w ill bse mailed at intervals
during 1925.
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THE BACKBRBONE OF YOUR BUSINESS

is usually your salesmen. Often they need practical
help. This little booklet may suggest some iddeas that
you will find helpful to your salesmen. There will be
a similar booklet about the retailer.
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on the scale—
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THINTEXT

one of WARRENS STANDARD PRINTIMNG PAPERS

|-......-...-_.---. s |

FIRST AND THIRD CLASS POSTAGE

is priced by the Government in terms of full ounces.
Therefore, cutting the weight of a mailing piece a
fraction of an ounce will often save the eost of a full
ORETLCE |::|‘|::|H|:|;;1-, Thisis how Warren's Thintext saves

postage dollars. This and similar advertisements
will appear in business papers.




A WARREN STANDARD PAPER THAT
SAVES POSTAGE DOLLARS

IT ALSO CUTS DOWN THE BULK AND WEIGHT
OF BOOKS OF MANY PAGES

MoXEY that YOI save on postage, you can :-|:n=:ml for more
H‘Ilirlg [NTEEHTTE

If you make your catalog or reference book light and com-
pact, it will be casy Lo handle, and your customers will use it
more frequently than if it were heavy.

If you make your salesmen’s manuals |i,'_:|1l in Ht‘iglll._, your
salesmen will be ;_-;I;u[ Lo carry them in ].HH!L!!L-E 0or ]r:L;_r_.n.

These things will result in more business,

Warren's Thintext, the paper on which the 1u:|-1|:.' of this book-
let is |H'i1ltw|. ign m-ig_-hl and bulk saving paper. Itis hu'ing nsed Ir:,'
many advertisers to save [roslage and to make COI kel 1':1[:1]";4 and
data books. Large broadsides |nrinh--l on it can be folded down to
very small size without .-|rui:E'ltlg I|I|::_i|r|u'ilt‘illlt‘1': of illustrations. Ad-
verlisers also use it as a background for package inserts that must
be folded and inserted in a small space. It is also used for folders
that must be w I!'.'IEJl.ll'lI around bottles or cartons.

Warren's Thintext is made in the ﬁn"u'-'-"ll!;: weights:

Zubstance 24 Substance 3
N x29-19 26 x 20 =24
Mxdlk - 20 x 3l = 30
33 x 44 =37 33 x 4 = b
I8 x o =48 38 x 50 = G

Thintext, Substance 24, bulks approximstely 1151 pagzes to one inch
Thintext, Substance Jib " 1030 = & H
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THINTEXT

one of WARREMS STANDARD PRINTING PAPERS
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SALESMEN SHOULD TRAYEL LIGHT

A salesman needs a great deal of energy for his job
7 § E-t'"'i.llg. Faor this reason, it 14 advizable to Jrut thie
smallest possible tax on him physically. Advertise-
ments in business rapers 1h|ril:|:_1 1925, similar to the
one above, will remind II!"iI:I'I'r!l- anid advertizers that
Warren's Thintext makes |i|:]|| data haooks,
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ADVERTISEMENTS OF THIS CHARACTER

Business Papers during 1925 will re-

mind printers of the advantages and ultimate econ-
result in the pressroom through the use
of Warren's Standard rinting Filflll‘l‘-“l-




HOW ALL
WARREN'S STANDARD PRINTING PAPERS
SAVE SELLING DOLLARS

e

WARREN'S Standard Printing Papers are made in large quan-
tities from standard formulas. This g1ves economical Flnrﬂllrliull.
Each run is carefully tested for folding, binding, and printing
t[ltuli[irﬁ unier nrlli.mur_r prressroom and bindery conditions. This
eliminates difficultics and annoyances in the pressroom and bindery

and insures |n":r|!i|1;.rh CCOTOTY .

WARREN'S STANDARD PRINTING PAPERS are:

Uameea Plaie Coaded Book . 3 - . . = H 5 " 5 5 . Ihall ."-rur_f'mr
Canseo Plate Post Card 4 5 ~ 4 . . J . . . . o Il Swrfoce
Lt Caver B i - A - _ o 5 A : . X z . Il Surfieee
ﬂlk-qnl'll“lln-l"_mi“w] - - = . = a 5 & i . . o Swmmi-adnl] Surfoce
Silkoge Post Card : i 5 5 . . v ' ' E . Sewmi-ull SIIF_'-III'\I'
Sl il d, Daullo-Fanael § 5 : : . . Knii-full Sivong Comled
Warrenfold . s, . % - : X 2 F . 3 " o filossy Strong Combed
Warrenfold Coated Wi ing - : : . f - - - o by ."'i"-lrum'q- Caosden]
Liasira HLI.p-EIEI.ll' Coabed Book . . * % ;i i . i . faIu.u_:r' Elrrﬁlﬂl."
Warremtown Coated Boak . . : i . . ' . ' ' ' (sdoaey Surfinon
Camberland Coated Book . . . . .+ .+ .+ .+ .+ .+ . Glossy Surface
Warren's Litha Caated - . - 5 i . - - : : - {elossy 2urface
Wareens Litha Super . _ 4 . : . . ' - . : . Ruper-alendiered
Warren's Litho Machine 3 i . " . " " . P . Maching Finish
Warren's (Wlser . . . : . . . . . . . .« LMfser
Priniome : . : . . : : . 5 Eurra Smaork ."';llr_ll':u:‘i' Spanid e osa Pl
Library Text . y . L : s s - . . Fine Englizh Finish
(Hde Sayle Wove (watermarked) . . . : . - Eggibell Finish
g Sivle L]illqwnlr"n;rlrll] 3 s 5 - - = : : : s . Laid -'Iﬂl'l.iﬂllf
(Hde Bayle Laid Mimeograph - : oot R - - - . e = Mimeograph
Cumberland Saper Hsok k & & . E . ¥ ¥ . . - Super-palendered
Cumberland Machine ltook . . i . . . . . . . . MHachime Finish
Warren's 1851 - 4 . - i’ - . E . 3 . ’ . Moufipirm Femiah
Warren's No. 66, L 2 5 & B 5 5 s . . s . Mulking ..-!'nli-]wr-

Warren's India 4 X : - - £ a 4 5 . . . far Bxtra Theiai Faliziona

Warren's Thintexk = - L , o » % . . ' . Jor Thin Editions




Albany, N. Y.
Aila mili, Lrii
Baltimaore, M.
Birminglam, A Ia.
Boston, Mass.
Buffalo, N.Y. .
Charlotte, N, .

Chicago, 11l. .

Cincinnati, (o
Clevelamd, Cihio
Columbas, Chio
Dallas, Texas
Denver, Colo, .
[es Moines, Iowa
Dietroit, Mich, .
Fresno, Cal, .

Crrand HJ||'||'|-. Mich.

Hart !I'q;nl,{:mm-
Indianapolis, Ind.
Juekzonville, Fla.
K nnzms l".il_l., Mlis.
Lintle Rock, Ark.
Los Angeles, Cal,
Lonisville, Ky.
Lynchburg, Va.
Memphis, Tenn.
Milwaukes, Wis,
Minneapolis, Minm.
Nazhville, Tenn.

MNewark, M. L.

New Haven, Conn.
New Orleans, La,

:"":l"h ‘llhrk '-il:

WARREN’'S STANDARD PRINTING PAPERS
ARE DISTRIBUTED By
THE LEADING PAPER MERCHANTSS

THREOUGCHOUT THE UNITED STATES

Hudeon Valley Paper Company

. Sloan Paper Company

T ||||_ ]lu_rl;r.n-u Deer & Roch Papser C ompany
The Drism & Wing Paper © I pany

SIGITS o ]h‘-ll:u'nl Company

i J : h ; The Alling & Cory Company
- , g : ; Caakie=Ihllard ':Illllflilll_'!.'. L.
i The Paper Mills' Company

{ Chicagn Paper Company

The Diem & Wing Paper Company
The Petrespuin Paper Company

« The Central Ohic Paper Company

5 « OMmsted-Kirk © KT T
Carter, Rice & 'l'..nr|-. nter Paper Company
Western Newspaper Union
Beecher, Peck & Lewis
Zellerbach Paper Company
Ouimby-kain Paper Company
Henry Lindenmeyr & Sons
Crescent Paper Company

- : 4 Antictam Paper Company, Ine,
Midwestern Paper Company

Western Newspaper Union

Lellerbach Paper Company

+ - : ' . o AMliller Paper Company, Ine,
- 5 ; : ; » Coskie-TMllard Company, Tne.
~ - . - ; - « Taylos Paper Company

. f|~|1l' “.- F- WJI!'L IIE p:|||-|=r l":IIIIIEI:IIl:I'

‘IIIII" .li:lll.l'l. ].ﬂ'?“i" I.-'IIH"E EII:IIIEI-'II!:'«

= - - ]II.I-IIIII-\."".\III.IHII.'I':- I‘-CIIH'E [:I.Illll:lnlll'l-'

{ Henry Lindenmeve & Somna
| lasher & I-Il.Ll‘Illh. Lawee.

£ , . Storrs & Bement Company
2 1 hie Diem & Wing Paper Company

{ Henry !'.1|1I||r||:1|r'|.rﬂ. b 11
Lasher & lalhmp, Ine.
{ The Alling & Cory Company




WARREN'S STANDARD PRINTING PAPERS
ARE DISTRIBUTED BY
THE LEADING PAPER MERCHANTS

THROUGCHOUT THE UNITED STATES

Oukland, Cal. . ; ; ; . - . Aellerbach ]"a].-l.-r l':un||:|aqt:c
Oklahoms Laty, 1 b la. : - - - Woslorn MNiow spuiper Umniion
Omaha, Neh, . : ; . . Field-Hamilton-Smith 1 iper Company

3, —— i . L. Ward Company
I I"]"'I"IE']“'“' ["a. : : . . : i . 1 Charles Beck 1..l:|r.||:h..|||1
I"'il lHIHIrF]i., 1'.3_ " i = 5 " . ‘III'II '||I|||'| i -IR' L |_|rr\' '|: “|;||Ip.j_|;|:\.
I:I'-”-'Iilllii.. Me. . § . i ; 2 . ! .M. ]li-l't: l:;ilu'r{:“rulp;u]}'
Portland, Ore. : - 'y : : . Zellerhach |1LIEH'J'{:1HIIIHI.F.|}
|| i'-"hlllnlld., Va. f : f i 8 5 K. 1I|"|-.. lII:';.i.I:-l'_lll I1;_l.||i']"|;:ipr||lp;|_||}'
Rochester, M. Y. 2 . 2 . Z . The .'|.|f|:i|||;;I Fo IZur:..' {:“mlp;m}'
Sacramento, Cal. x x : H + . Zallerbach Paper {'nmlhm\.
. . i Beacon Paper Company
St. Louis, Mo. . : " 5 ’ 1 { Mack-Ellist I* Jljln i |r|||:ha-|||1.
=1 Paul, Minn. - ; : ; - : - . Mazsan Paper rﬂ'l'llihﬂll:i
Balt Lake l'.illt. LUrak - - - : A . Faiellerbach 'E':lju'-rl':m:ltpq:i}'
San D ez, Cal. L - . - - : . dellerback 'E'llj:lrr f'.:ml.pq“}'
San Francizeo, Cal, . ' . ' . . . Lellerbach I'il].ll'r'":ll:lll.!hﬂll:lu'
f‘"-i':lll.l:*, Wash. . ! 3 : i . E . delledback IJ""'T{:““'P‘““F
!:ln.ll.umn, Wash. y . g : ) . . Fallerbach P,'|||¢r [ anlmn:..'
.‘:jlrju;:l'u-'l.qi. Mass. . ) - ; J - The Paper House of New England
Toledoa, Ohio . . b . . . The Central Thio Paper l'.'fu|1|||-.:|||:|.'
Tulsa, Okla. . : 7 i - T : 1 . Tayloe Paper Company
Washinguon, . C. . - - - - . . Stanflord Paper Company
Wichita, Kansas = - ; : : g : Western Newspaper Union

EXPORT AND FOREIGN

New York C |I-| (l xport) . . . - National |"'.1||-|-r & 'l'_-. pe {:mln'mn}'
Ausiralia {Hru‘lum Melbourme, ".'nllm t} . . . . B. J. Ball, Lud.
New Zealand {Auckland) : 3 : 3 . f B. 1. Ball, Lud.
-"'tlgl.'ll.lliu:' t”m‘mh Alires] . . . . "'l.ll!w-rl 1l P |1.1t"r|."L T ¥pe C EORpRLITY

o {“Hh.u'ill] . " . . - Matiomal ]'JEM e T Vpe L KIN LN Y
Culia (Havana) e d . . Mational P aper & l\ e i TR

Moxien (Guavimas, Guads ||a-|||4|r.:l Maz: |1|.lr| Mexieo City, Monterey, T |.r|||l-|l.'-ll}
National P aper & Type Company

Pero(Lima) . . . . . .« National Paper & Type Company

Urnguay (Montevides) . A - 5 . National Paper & Type Company







The COVER of this booklet is
WARRENFOLD Strong Coated Book, Ivery

35 % 38 - 100

The PAPER in this booklet is
WARRENS THINTEXT

25 x 38 =30,

The HALFTONE ENGRAVINGS in this booklet are
Cover: 133 sereen.

E!-Hi} of booklet: 12005 reen.

Tl INKS usedd to print this booklel are
Cover: Buxton's Yellow Mo, 525 Rusxton'=
Hed Moo 315370 Huxton s :"III'I'l.lI
”|||1' -"'n.l-, Il- !I'li!.:”; F;I.ll'l\. ‘:.H.'!"-'Ill‘"
Library Black M, (452,
!lllll'.. l;l-l_- Hi.lll,ll'[: I”;ll']a. |:.-Il'|l-lF||l.'\- I.illf.‘”_‘-
I Black Mo 60532 : Hed —REuxton's Sear-
let Lake M, Lo (6,

This BMELET conlains

il El'il':l'-\. .i|||l|_'|'ll\.r'|_

The WEIGHT is w.1j||||‘|."‘:|t|-|1|'|:'.

215 punaees,







{ This Coven ls printed om Waneesrn Ivory, basis 25 x 3 | Ol &




e

Plﬂl-ﬂgn:ilﬁfr'll
5 D WARREN COMPANY

18l MILK STREE]
BOSTOM




July 2016
THE REFLECTED WORKS

The names, symbols, logos, and all other intellectual property
of the companies, brands, and people appearing herein
are the exclusive property of their respective owners and should
not be interpreted as an endorsement of or by Sappi;
any legal and equitable rights in their intellectual property
are exclusively reserved to those owners.

SAPPI is a trademark of Sappi Limited. The SAPPIETC. logo
and WARREN are trademarks of Sappi North America.

© 2016 Sappi North America. All Rights Reserved.

sappi -::.etc'::-

LI )






