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From the beginning,  
our advertising has been 
prominently featured in  

leading national newspapers 
and well-respected trade 

publications, which highlights 
our commitment to the printed 

page as one of the best ways  
for brands to communicate 

clearly and effectively.

Some things change while others stay  
the same. Technological innovation, the invention  

of new media and the prevalence of data right  
at our fingertips have all made the ecosystem in  
which we operate more complex. Despite this,  

the magnetism of quality-made products remains.  
And Sappi delivers exactly that.

A D V E R T I S I N G

T H E  

R E F L E C T E D  

W O R K S

By looking back through the pages, 
we can look forward to a future  

of exciting possibilities. Sappi has  
a rich heritage and a legacy  

of innovation, which we draw upon  
as a great source of inspiration  

and education. The Reflected Works 
tells our story through a collection  

of Advertisin g, Education and 
Promotion pieces from 1910–1969. 
Fully searchable, downloadable  

and enjoyable, the collection lives on 
at sa p  p ietc.com / reflected-works.
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Decisions, decisions. Life is full of them — from  
the papers that brands choose to promote  

themselves to the products that consumers invite 
into their lives. It’s through planning that  

we make well-informed choices, like designing 
with sheet sizes in mind to eliminate waste  

and save money. Our archives show how smart 
communications determine the quality of the 

consumer-brand relationship.

Warren’s  
Standard Printing Papers  

Advertisement

1 9 1 8

T H E  R E F L E C T E D  W O R K S
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Sales and marketing isn’t a one-and-done kind  
of deal. It is, and always has been, about building 

memorable experiences through impactful 
materials — printed on a surface that only Sappi 

can offer. We carry the best parts of our  
past with us into the future. Strong, long-lasting 

partnerships are strong and long-lasting  
for a reason — because the results that Sappi 

delivers are immutable. 

Warren’s Lustro  
Gloss Advertisement

1 9 4 0

T H E  R E F L E C T E D  W O R K S
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Power exists at your fingertips and at  
those of your customers. While impressions today 

are formed through multiple channels,  
the printed page still achieves something nothing 

else can. The experience of touch is  
scientifically proven to prompt greater recall, 

forging deeper emotional associations  
with your brand. Investment in a memorable 

means of message delivery creates  
mutual respect between you and your audience.

Warren’s High  
Standard Printing Papers  

Advertisement

1 9 5 9

When paired with quality paper and printing, messages travel further. Our advertising from the past still resonates today.  
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The names, symbols, logos, and all other 
intellectual property of the companies, 
brands, and people appearing herein are  
the exclusive property of their respective 
owners and should not be interpreted as  
an endorsement of or by Sappi; any legal  
and equitable rights in their intellectual 
property are exclusively reserved  
to those owners.

SAPPI is a trademark of Sappi Limited.  
The SAPPI ETC. logo and WARREN are 
trademarks of Sappi North America.

© 2016 Sappi North America.  
All Rights Reserved.

Our education, training and consulting 
resource, Sappi etc., gives you access  
to more than a century of rare historical 
documents, detailed case studies and  
expert technical advice. Whether Sappi- 
specific or industry-related, Sappi etc.  
is the go-to for anyone looking to work 
smarter and better, find inspiration or 
navigate creative and printing processes.

Use the Layar app to scan the cover  
of this booklet and dig deeper into  
The Reflected Works.

sappietc.com/reflected-works


