





Unlike digital media, ink on paper

lets you touch new worlds, take in

new experiences and get involved
on a deeper emotional level.

Why? Because print lives.
It has the power to be
extraordinarily moving and
the ability to say so much.

There is an important place for digital
media in communications. But it
can never replace the way print can
touch each and every emotion we have.
The way print can make us laugh.
Make us cry. Make us think in
ways we’ve never thought before.
And because of that, our relationship
with print will always be one of the
most meaningful in our lives.




THERE IS NO DENYING
THE BENEFITS OF
UNITING THE POWER
OF PRINT AND DIGITAL.

The facts: Combining channels QR codes
8 in 10 households say they either

read or scan advertising mail sent

to their homes.*

Campaigns combining direct mail
and Internet yield up to 25% higher
response rates from consumers
than Internet alone.?

The research found that an average
of 52% of responses to inserts went
online for additional information
about a product or service.?

1 The USPS Household Diary Study:

Mail Use & Attitudes in FY 2009—Advertising Mail
2 Direct Marketing Association’s Insert Council
3 DMNews, Inserts drive traffic to Web,

UK study says, July 23, 2009.

Business has evolved. So has its paper.



OPUS MEANS
CHOICE.

Every day, print managers across
the globe trust Opus to get their jobs
printed correctly. Because when a
color-critical, multi-million piece run
Sheetfed is on the line, inferior paper just won't do.

Web The following professionals told us
their reasons why Opus works best
for their business. Just imagine
what Opus can do for you.
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“Price is only part of it;
When | recommend

a sheet to my team,

| have to believe in it.”

William Miller
Print Specialist
Bristol-Myers Squibb Company

As print specialist for Bristol-Myers
Squibb, William Miller consults with
and advises design departments

on those printing capabilities and
techniques that will best complement
their ideas. Miller awards print jobs
based not only on price, but on print
and paper quality, turnaround time,
and his own past experience with
that printer.

Time and time again, Opus is the
paper Miller chooses. With projects
requiring a variety of inks and
coatings, he is consistently pleased
with the outcome on the Opus sheet.
And while Miller personally prefers
the finish quality and FSC certification
of Opus paper, that’s just a bonus
since Opus is Bristol-Myers Squibb’s
preferred sheet anyway.




“Opus is very predictable, and
in this business, predictability
is a good thing.”

Vincent Pinzone

Chief Technology Officer

Vice President, Manufacturing
Sandy Alexander Inc.

As chief technology officer and vice
president of manufacturing for Sandy
Alexander, part of Vincent Pinzone’s
job is to assure color consistency
across his company’s many print
facilities. From the one-to-one
marketing job to the multi-million
dollar direct mail piece, Vincent can’t
afford a paper where ink may absorb
into its fibers.

Regardless of the size, quantity or
substrate selected by a client, Pinzone
knows Opus will deliver color fidelity
covering a gamut of print options. With
Opus, Pinzone knows he’s getting a
“stable, predictable sheet” and that
Sappi employs many of the same
environmentally responsible practices
in use at his own company.
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OUR COMMITMENT TO
SUSTAINABILITY?

IT'S DOCUMENTED
EVERY DAY.

about Sappi:






Specification Details: Sappi eQ Sustainable Printing Touch it. Use it. Embrace it. Reuse it.
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