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S.D. Warren Advertising

For more than a century,
through various names and
incarnations, our message
and mission have remained
the same—to make the means
through which the world
communicates better and
more beautiful.

From the beginning, our advertising has been Explore a collection of these ads from 1928-1937
prominently featured in leading national newspapers for messages that still resonate. By looking

and well-respected trade publications, which highlights  back through the pages, we can look forward
our commitment to the printed page as one of the best to a future of exciting possibilities.

ways for brands to communicate clearly and eftectively.
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Visit sappietc.com



https://www.sappietc.com/
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“THAT sale 1s closed!”

perhaps it has just been opened

HE first impulse of the man who has suceess-

fully closed a hard-fought order is to grasp the
l“nq*r & hamd. LT the order-book shot with the
rhuul_]n "That sale is closed,” and get ont.

He knows that his I'J!l']'l'llJIHllFl' 8 worth the
money; that it will be properly crated, properly
delivered, properly billed. The salesman, the
credit man, the order clerk, and the s-hlpjliut:
clerk will each do a part—and all will say "That
sale is closed,”

But IS nn?

The buyer knows only what he has bought. The
sellers know their merchandize is ri;.r.|'|1—hul there
is afill a gap here.  Does the buver know as much
ahout the thing he has bought as the sellers know?

It i= after the mrwhanilm' has left vour ||Ia-,|||l:
that the actual sale commences.

Goods that have been moved from your ware-
house to the consumer’s home have 5irnp|}' BXn
changed resting-places.

No manufacturer who expects a repeat sale can
consider his product fnally "sold™ until the con-
sumer has not only bought it, but haz understoosd

WARREN'S

ZERR  Page (2 38 5 [2 18 Exuvrday .F'.'I:Irl:.f""l'—'l""" af W

Calliver— Nee, IV

STANDARD PRIN

Tir MERCHANTS,
MANUFACTURERS, ANIY
BUYERS OF PRINTING

If you would like to obtain bosls oa the
pracrival e of printed pieces sl
Jree af charge by 5 [k Warren Company,
wride to your printer, asking him to pat
youl on ihe Warren Wailiag Lisr.
wrige 5 [1 Warren Company, [0 Milk
Streer, Hoston, Massarbuierrs

H'inl.irg Papers

Fhen a prinder suggesis a Warren's
Srencard Printing Paper he suggeita ii
Seeerrase fpe enoses i1 has all the qualivies
ther dnswre goed priating, folding and
bindimg — that if i rested for these gual.
ities before it leaoes the mill.  MWany
primrers are using the Warren trodemark
[aloer) in comnection wilh their oun
imprint fe identify preductions om
Wasren's Standard Pristing Papra.

Tll"l{r

PAPERS {better paper -

if, n=ed it and mow wanis to |Hl‘- anather jlh-l like ir.

Do you know that there are manufacturers who
include, with every acknowledgment of an order,
a piece of printing that explains the merchandise?
Other manufacturers offer to supply the retailer
with |-r]'nling that deseribes and explains the use
of their goods for his customers.  Some manufac-
turers prefer to mail this printing direct to the
homes where the dealer has made a sale. Others
see that every shipment leaving the factory con-
tains well-printed folders or booklets as evidence
that their interest in their wares is still alive
aml keen,

The custom varies, as it should. The tooth-paste
manufacturer encloses explanatory printed pieces
with each tube. The paint maker offers the colored
booklet of suggestions. The automobile builder
gends around the catalog of instructions,

There are different kinds of printing for differ-
ent kinds of sales. You will find a good printer
most understanding and helpful when it comes 1o
creating for you the kind of printing that will
make each nE your milez a elozed sale.

better printing }
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GEORGE BATTEN COMPANY, ive., ADVERTISING

Business begins
when the mail arrives

——

Ty MERCHANTS, MANUFACTURERS

AND BUYERS OF PRINTING

I you would like to obiain books on
the prectiead wee of printed pieces
casued free af charge &y 5 [0 Warren
Company, write Ie your priater, asbisg
him 1o frel your of the Warren .Ulrl.'l'qh:
Lisr. €k write 8 [0 Warren Company,
Pead ML Sereer, Baaton, Waserohsseira,

H‘hl:irgpupm
Whem @ primter sugpesis 0 Warren's
Spandard Printing Paper he suggests it
weeririve B Enoars 18 as alil che gqualities
thai imeure good prinning. folding and
Sinding—thai if is tesfed for these qual
ifiee Sefore i leamres ihe mill Many
printers are using the Warrem prooke
mark (obere) in connection anidh thelr
own pmprind to identify producrions
on Warren's Stondard Prinring Papers,

HE alarm elock of business is the early caller
with the luish-gray uniform amnd the loaded
1|m:']-tmg-

He steps off the elevator, walks past the girl &t
the desk, dumps his sack where & dozen hands are
waiting to take the contents,

When the mail-man arrives, business really sets
i work. Desks are 'l.u.'i|;|-|-.|| off, Window shades are
.ﬂ.l.ljllﬁl-l‘-.rl. -[“,uII. h|_|a:.7:1_-r:i aouimi. Htﬂnﬂ-r_’l.ﬂl:lln*rs
sharpen their pencils. Replies to your letters are
laid on your desk. The results of the printing you
have sent out begin to make themselves felr.

You have never seen the postman kept wail'mg,
Never seen him refused admittance, Never heard
him told 1o call another day.

But next time you see a postman covering his
route, ask yourself if he is calling on people you

{I“-.lii:r paper .

WARREN'S STANDARD
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want to interest and sell. Better—ask yourself
'l-'-h}' he shouldn't be put fo work carrying your
Jlrir|11'd sales messages o them.

His time, his services, his ability to walk un-
challenged into any home or office, can be pur-
chased for the price of a postage stamp and with
the help of a good printer.

One way of getling more business is to print
vour story, Print it well. Use pictures if pictures
help make your services or your wares more easily
understood. Use good paper to make certain that
your story will print as it should.

And then remember that there is a well-trained
foree of able men who without the need of in-
struction from you will take that printing to any
buver in any spot you choose . . . on the day and
hour you are ready.

bhetter prillting}

PFPRINTING PAPERS
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Your Money’s Worth “=

Ty MERCHANTS,
MANUFACTURERS, AL
RUYERS OF PRINTING

WARREN'S

2423

J_f'_p.\:..g waadd like po nbtain books
on e prociionl wid ||_||I o eaied
I|'.|'-In-l-| ieeurdd firee of oharge El_-r
5 [L Warrea Company, Write o
YiHiF pErarler, rn!'\.l.h,_ﬁ him to i
Yol the Warrem .“lrrl!lrl,b:
List. £ aorire 8 0 Warrem Co,
fil ALk Speeer, Hoseon, Afass

Fl-intirthpers

Fhen o prinfer suggesis a
Warrea's Standard Frinting
Paper ke suggeaia i beoause fe
kmeaas 0F has all ehe gualities
hird fasure good primiime. fodd-
tag and binding=—thai i is
treled for ihese qualities before
if fearen the oull, Many prinders
are usimg the Farren trademark
[anbsrme | i comnection wirh their
oiwn imprint bo idewnlify o
dwciions on Bareen’s Standard
Friating Papers.

Pagr (W 38 x 1F [F) Saovurday Lrewimgy Posl

STANDARD PRINTING

Get it . . by not abusing the things that you buy

N many ways America is still an uneducated

country.

At least to many manufacturers and merchants
the land seems peopled with men and women in-
el I‘Hl:l.irll‘l_{ their wares, misusing them, and
then |'t':|.'il'|;_'_' |1:|:|_11|z|.' thmt 1|‘|1-:..' did mot r'i_'ll'l their
money's worth.”

Toa many fime cars mn on Im:ltll‘;_f ail. Too
Illil.l:l:l i 'I'lﬁ11']1l'h are wound al ﬂigllt imstead
of in ihe |13|m'ui:|::, Too AT suburbanites ]'ll:llll
rhodsdendron bushes in Erl.‘lﬂ"h‘ where there s
little shade.

Too many women apply spot-removers with a
circular motion instead of mbbing along the
weave of the fabric. Too many hne stockings
are wrung dry. Too many fine linolenm Hoors
are washed with caustic soap,

Whenever you see a factory, you can be sure
that there is at least one man who is worrying be-
cause an inexpert public misuses and sometimes

abuses the thing he has made so carefully.

PAPERS

- May I, 1929 <9

"llll'ltﬂT paper -

There

1= scarcely a big business in America that has

Manufacturers want their goods 1o work.

not patiently experimented to discover just how
vou can get your money's worth out of your
purchase.

That iz why you can hardly buy a can of paim,
a curling iron, or a kitchen stove — not o men-
fion a camera, a car, of a radio — withoot re-
ceiving printed instructions on how to use the
thing you have just bought. That iz why =0
miuch I:lrilllirlz_r 12 maaled 1o VirLE home or offiee
|'|:lri|-:l.':i|1p aml r|1||-|-4|.|:'i|1;_' the instructions the dem.
TRl FELOF Il.'L! Fiw'n hLUIE IIIIL'EI 1% 1.'.'!1:.' &0 mieich
||Eillli|'|p’ 15 aemt Vil EVEen -Il.l-l*ﬁrrr' ikl 1|u}',

LUhniee siipe lrl..'k:n' 1|f .‘-FH'I'III;IIF :I.'Hl.ll‘ |lI|:rr|1-:|.' n'is-d-l:r
= 1o read all the ;:lru-|| Err'illl:in.g; that 1= |:||.||:r|.isl||:'|t
on the hlll:ljl"'l'l of what Vou are aboul o own.
One sure way of getting your money’s worth is
toe nsk for and read the booklets and the folders
that deseribe in detail just what you have bought
and just exactly how it should be used.

better printing
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The
TOUGHEST

lwenty-five feet

in the

WORLD

E”“ the I'l'l.'l'llril:lll 1:|1':-L in the huiﬁu;-nnrl]:

o the hliji‘r-ﬁ affice inside the raill 2 a stretch not muoch
Fer l1.'|1'|||:.'-fil.'q‘ fq'u'I_ .i.“ l|'|r .‘-.:III':III-GI.H '.'|.I|4| |','jI|=. "q'nlnl_"
that stretch looms as the toughest twenty-five feet in all

the waorld,

Strong men have been known to suffer a touch of buck

Tk MERCHANTS,
MAMUFACTURERS AND
BUYERS OF FRINTING

(F i el (187 13 it ek e e e s

wiar of prissd pervwd smed fow af clespe bp

X D Fareen Lompasyy. il b yomd okl

Aditg Bim 2 pEl pea od e B arres Wodag

Liai e wwisn 5 B Wavem Commpiny, JOI Rk
Sarear, Beiden, Wiaims hemriie

H‘H‘Ilhgplpun

Fien o prosier ssgraeesiv 8 Farem 'y Ssancdasd
Frinivag Papes ke snggawis i doraars be B
iF g all phr 'I""L"'" (LS L o L T
Jeddhmgy g fambang (B 11 bkl o e
guaiiiory barfaer o frayae the med  Waay Brenses
wrw mmag ikr Farren spalemard | giloid) 08 -
rwiem waih e sww cmprest g RGP e
dar iy om Warera’s Seandard Frossing g

fever while the girl at the gate
carries their unfamiliar cards
fis ]-nju-n- who know ||u||::i1:|;;:
af them — amd ti“tl' af 'JI!'
cempany they represent.

LU'mtil a man knows some-
thing about you and your
goods, what earthly reason
should he have for wanting to
sei vour salesman¥

The man whio “never heard
of you™ will read your printed

SOry. The man who sends o

word that he is oo ]lllr-?." can find time to look through
the folders and booklets that tell what Vil gill, The man
who “isn't interested™ can have his interest whetted by
'ln'll-}tl"tll.rl'lf words and J.l:il'llll'l'.‘- of the l||ir||4_r|d he necds 1o
run his Ebl:l:-irli'-'\-.

Even the man whose desk is “stacked a foot hagh™ =il
has room on that desk for the broadside that ANAWErE @
question on which he had some doubt — and answers it in
a way to sharpen his interest in your wares.

If your printing has introduced vou, vour salesman
does not send in the card of an unknown COmpany. The

l.|Ill'.=-|iu|| in  the |:|u3.|-|'l:- mind 12 not, How can | gel
rid of this salesman?" but, "What can this man do 10
help me?™

A gm.ﬂ| ||rir|14'r knows many ways of making vour an s
men's work more effective.  He can show you samples of
good printing done on good paper that have smoothed the
toughest twenty-five feet in the world to something that

a salesman takes in a few easy, confident strides.

{ better paper . better printing }

WARREN"'"S STANDARD FPRINTING PAPERS
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EATTENM, BARTON, DURSTINE & OQSRORN, Inc
FoMEININS AfoidE BATTEN COMPANT, IS | ANDG BARTEN. BURATINE & SENONN, WL
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- Y all means have your salesmen  worth reading. Direct advertising 1O MERCHANTS, -8 1
. dig—but let them dig for orders  can establish acquaintance with one MANUFACTURERS, AND -
.‘_: S |.»..|||'r|= ||r\-di'r~:. are ||k1:|1. | L] ]'u: fe'l||r|-:|- _;zrr_rul,l u[ ]:r_'ripll_-. ||r':1'ri.|:w- sOour ||n'u|- BUTERS OF PRINTING . _.r'
Fo s s - P i . Took he procricel we of Bl at e
e Digging for prospects can be done  wet to another group, build conb- r,,,,,_.;j":,,:.,,f,_,':',‘:ﬂ:,.:l-"',,f, : *
L F hastter amd ||ui4'k.i'r bvy mail than dence with still another. of charge &y 5 L Wanren ’
[N o i i . Lompany, W rite g yossar prigg: = {
b men. A well - directed series of prm[e.l er, asking o be put on the "
" - " . . e . x Warren Mailing Lise, O ,':.
The hrst step in any sale is ]1-1t:u:|g |'|'|::|||:||g:-. will uncover leads on which write 5 1), Warren Company, g i
e i s z i F .' f
the prospect know your I1n:|||.|1'1 ex=  your salesmen can Irr||||1;||:r|1.' work 101 Mk Sc, Boston, Maas 2 B
izis, what it looks like, what kind of  instead of I:u-iup_ sl o '“F o1 Eroaamnil £ r o g
firm vom are, andd 'u.ll:il: Vil Gdn di that May neEver '_'.i1'||| :|.|!|\.1|li||]: ' : et -
for him. worth while, Ky 'I .
Do vour salesmen have to do this? There are concerns that think the H-m“%n'pe" ke I :
It takes tme. It takes MAny calls, It  constant use of ngJI:E ].l]'jlllirlll_: iHFl ;:l:ml:l Wien g printer suggests o ,__l' 1 ¥
takes ahoe leather and Il.:l.r:iq_'”-:“'r'- |_l 18 paper as rr|l_.|1']:| ]I:I]'l and Fh;lrl'\ll'l. of a Warren's Standard Priating . I -
3 : ¥ ¥ ’ J".-.-..w he sugmendy o becaie . N
tedious. It costs too much money. selling job as is the salesman's price he knows iz has all the qual- JEE
[R—— i. I F I. t .. ] ]. ] b iries phat fmaure oo Brimling, =k i lr'
T'his kind of digging can be done  list or sample case. Folding and bincing — char i1 o
|!H-[l1'r |!:-:|. :|:|l:t5|r and for less IHOTEY. Get out and I.I'ig for business |:r:.- r‘_ﬁ::":ﬂrﬂ{':i.'ﬂ?; .:Illllll;'.l::: :'.-: ? T .
You can break ground by circu-  all means., But don’t use a man for printers use the Warren prade- | SR
. - 7 i mark (aboer) iw Comnecipan e
I:lr.-, by folders and booklets that 2AY a |l.'r]‘| that can be done better with a with thrir osn imprind o iden: P, &
_ : : ; wodcti Worren' TR
hl:lrlll'thl:lli:, ]l'_'.' broadsides that are postage H1.ﬁ.tr‘|Fr. :'j::':i:,',;rﬂ.n::;r;. Pllrr;:: .. Rt
'._ :. -
WARREN'S STANDARD PRINTING PAPERS { '|:|-|~tl.-|-r]'h|.||-|=r w better |pri|||inp; ]- - I_'._.'
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Get your customer
to use this CHART

It helps make money for you

- . . saves money for him. . .

and how it smooths out your
production troubles!

OU know what little real dif-
ference a slight variation in
sime makes in a booklel gappearanoe,
If only all buyers of printing
realized this! But toos many of them
do not—and those are just the ones
who specify arbitrary sizes without
ﬁmull._in%x::m beforehand,
Yet most of these men could save
themselves real money by using care
in planning their mailing piece sizes,
Thq,f'd ke your _i|:||:| FaGre ||m'ﬁ|;-
ahle, too—and save you most of the
prosuction troubles that odd-size
Jjobs always entail,

3.

But you must give these cus-
tomers an easy means of doing it—
something they can keep at their
elbow and remember to use.

The new Warren Chart of Mail-
ing Piece Sizes is just what you
want. It carmes sctual-siee dia-
grams of mailing peces to meet all
practical needs. There are envelope
samples, too . . . in sizes Lo fit each
mailing peeee . . . and specially
designed to fil mailing machines.

This Chart iz a handy sizge—only
11" % 17", Your customer can keep
it right under the glassz on his desk.
When he is planning a let or
folder, he can study the Chartl—
them he'll have an accurate
iden of size before he calls
your in bo discuss the job.,

Best of all, any size e
geleets iz bound to he

Adverrisersent prepare] by
Barrex, Bawrox, Dumsrivg & Oumoaw, Twe,
b appear im American Prisdeor —Sepi,

Pacifs Prinver & Publisher—Sepe,

Inlard Prinver —Sepe,

Printing — Sepr. 141k

Matwnal Lichographar —Srp.
Typathetse Hullorin—Sepd, 2nd
Foo ey T
L

standard. It will eot without waste
from stamdard sheet sizes. It will
fit Warren's Booklet Envelopes.

Those sheets and envelopes are
on hand at the paper merchant’s.
You'll waste no time and money on
geiting special stock . . . or on
spocial production. You can give
yvour whole time to doing a fine
printing job—and you'll make your
Full profit on it!

Any paper merchant handling
Warren's Standard Printing Papers
ean supply vou with as many of these
Charts as you want. Give one to each
Ellll-ﬂl-ﬂf‘r. Show ﬁ.:lm lsame CLEY it 1= b
use. Explain bow standord musiling

siges save him money , ..
hoow the difference in hook-
bets is nob in size, bhutl in
the quality of the printing
that goes on them,




... that’s the place to
start cutting un;n‘nﬁt-
able overhead

HINE what n lot af trouble
T;-.':m'-i save—nmnid what a lot
more profit you'd make—if ol your
customers consulted you before they
decided on mmiling peece sipes!

Many do, of course. Bul those
who do nol are oftén Lie very anies

* sipes that in-

who in=i=t an iR
valve g ot of extran overhead . . . cul-
ting down your profit, and making
printing costs unneoessarily high.

. These men JII‘ﬁ.tkﬁ'!:'i!ll-.' for soamne-
thing “different.” They want their
baook lets.amd folders to stand ont—

WARREN

g. b,

Right at

your customer’s desk . ..

COMPANY,

and they forget that your skill can
give more distinction to a mailing
picee than il the odd siees in the
warld, Yet they would undoubbed]y
be glad o specily standrd sizes if
they knew whal o wide mnge of
AIIIIIH"‘; IJw_l.' hind o chaosse From.

That's just why the Warren Charl
of Mailing Piece Sizes was preguaned.,
It gives prnting buyers actual-size
dingrums for mailing pieces . . - all
aof them standard | . . to cul without
wisle from standard sheel sizes | | .
to At Warren's Standard Booklet
Envelopes.

The Chart is handy =iz
—isily fts umder the glass
on o desk. The buyer has
it right in front of him—

S fverimpment proparcd b
Harres, Bamros, Deesmine & (eacas, s

I ApFTar in

Smarncan Praniber —k polar

Inlams] Prinier —k tofter
Pecific Prinser & Pulbdabor —(k fober
Primting —{kfuber
Narional Lichographer=Uktoher
Typocherar Ballecm — Uk tolet

F, 0, g T

o

B ey

Frinﬂnsﬁpe.r:

89 Broad Street,

remily for reference. TE gives him a
practieal iden of size to fix in his
mind before e calls you in.

And how much more profitakle
standard sizges are for _J.llm." You
wiekle i bime and Y O r-||l|'l'im]
stock . . .
cial production. Paper and envelopes
are al the paper merchant’s, You've
got your whole time to spend as

special envelopes . . . spe-

yvou'd like—in creating unusaally
fine typographical efects,
Any paper merchant who carries
Warren's Standurd Printing Papers
hins these Clharls, See that
each of wvour customers
gels one, Sell him on how
‘rnx:r it makes the planning
of his printed matter,

Boston, Massachusetts



Have you tried

Clipping
Coupons
from

Radio

Programs

(ORE than entertainment comes out
of your radio. Some of the best pro-

Erams o the air conclode with an in-

vitation to write for the booklets and caralogs of
the people who broadeast. Recently, as a result of
four half-hour broadeases, ._IF'1-'1- j‘-u,ﬂ'n]:-h.' wrote for
the booklet offered via radio by one manufacturer,
Are you still a stranger to this idea of “clip-

ping coupons fram radio |,1T|'r|=_1T.'l111'=.“?

Or have you discovered the fascinating pacture-
amd-text books offered ||1_I firms Vi et [hﬁuu:.'h
your loudspeaker? They answer questions about

their goods that you might logically ask:

Ir thiz something hat will sape my rfime
||!?.||'.|l |"|'JI'.|'|E\.'I .?

Is iv bettew than whar [ orosw e ?

What kind of peaple wre i

Wil my life be happier, safer, richer, by
ERGTrIRE more abont LR thing ?

There are new styles, new CONVENIENCEs, TEW
luxuries, new contributions to better modes ol
living coming along all the time. You hear of
many from your radio. The finest of thess 1hl|55h

are always pictured and explained in the booklets
and catalogs that are sent for the asking.

This literature grows more helpful and beauti-
ful every day. Much of it can be sent to you free
=thanks to high-speed presses and modern papers.

It is the business of the 5. D). Warren Company
to make printing papers on which the text will be
easily read, the pictures clear and convincing,
and the colors faithful to the merchandize.

Our plan starts with producing better papers
in volume at low production costs. It includes
a plan for catting the cost of printing through
a simplification of the number of paper sizes for-
merly held necessary.

In addition, many of the uncertainties of press-
work and printing are overcome through a serics
of scientific tests of each ran of Warren's Papers.

WARREN'S

STANDARD PRINTING PAPERS

Warren's Siamdard Printiag Papers are beried for

gualities reguired in primting, falding, and bredeng

Milvereisement prepared by
Barres, Banros, Dunsmug & Ousoax, [we
e apprar in Semurdey Eversng Post

Pl Qeleily T
LE

These tests, made ar the mill, insure standardiza-

tion of printing, folding, and binding qualities,
The result is better printing on better paper at
lower costs to printers and buyers af i'lriﬂlilll-!l-

%0 when a F:p,;.,i prinker Suggests the use ol
Warren's Standard Printing J":||ll:r.=~. he is thinking
not alone of a better piece of printing, but also
of the savings thar will resule.

If vou are a printer, or if vou sell with the help
of printing, our Cowpon chpped and returned will
I:rrm.!_r' details of this Warren [Program, and a senes
r.ll' |1|.'|.i|in|_gh that wall ht‘tp 1A the plar‘-ning and
preparation of printed pheces.

i 8 D. Wasnes Coswrasy, 89 Brosd Sr, Boston, M. :
: Prixmon O User or Prstise O
Send dernils of the Warren Simplificanion Program é
which shews how to gave time and money m plan- 3
neEng pranteng E:
¢ Namy E
E Firm Name - ‘
Firm dddoess )
Ciy_ - I
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QUESTION

Can | sample it eet

||.'\-'|.n. LELEL b is the uPFI:IE"PE

Have they other patiemnsd

How cam | presseve the Amish !

l& ehis preparation saited bo my skin 1

Musd this be waiked or dey clesned ¥

J—

NSWETS . . . that's what coupons are for!

T seems hard to buy anything from a hairpin

to & hars L= 4]0 n'|.||.'|‘|in1' without a [Ty af

questions popping up to unsertle your mind.
When thev can be answered 1.|'||.i!1.' DO YOur own
satisfaction, you can buy more intelligently, more
sanely.

That iz why s0 many advertisements urge vou
to “aend for our fully illuserated literature.”

Manufacturers want their !_-:IHH.|-. to work. .E.lld.'!.
hawve p.llfl.'lh'.ljr expenmented to discover how vou
can best get the service their goods can give. Above
all, they do not wane a rrial to end In I.I.i'i-ill.'li"il”“
ment. They want to answer all vour questions
Sefare vou hu:..

Make it a habit o send for this information,
Clip the coupon if there is one. It should be part
of the program of every thrifty buyer. The book-
lets that come to you are pamstakingly prepared
to answer vour questions fully, accurately—and

beautifully.

||':_|qh-““1| P:':,n[in:!_[ presses and modern paper-

mill methods make this service available o you.

It is the business of the 5. D, Warren Company
to make printing papers on which the text w il be
casily read, the pictures clear and convincing,
and the colors faithful to the merchandise.

i program stares with prociucing better papers
in volume at low :1r'-;'-.5|'.|*.'lilll1 costs, It includes a
plan for cutting the cost of printing through a sim-
l,'n-'l;ﬁn;;ui-e.-n of the number of paper sires r.ﬂrl1'".‘r|!-
held necessary.

In additron, many of the uncertainties of [Press-
work and printing are overcome through 3 scries
of scientific tests of each run of Warren's Papers,
These tests, made at the mill, insure standardiza-

tion of printing, folding, and binding qualities. The

WARREN'S

STANDARD PRINTING PAPERS

' § |
Warren's Standard Prisdeng Papers are besfed for

.‘:h.ll.llll' Figuaffd If JIREIEE, | sidimf, did bindi LT M

Adverrisement peoparcd by
Bavrew, Bawros, Duesrise & LUssons, Iss,
b agpeear in Saranday Eveming Fost
Fo i Gelagd: T
-

result 15 better |.l1'5r||!11|:.: an better praper ar lower
coats to printers and buvers of pTi-I'I I::|:|||_;.

S0 when a FIHILI Printer Suggeses the use of
Warren's Standard Printing Papers, he 1s thinking
not alone of a better piece of printing, but also of
the savings that will result.

If you are a printer, or if vou sell w ith the help
of |_11-:_r1|:i1|_|_.:1 OUF COupon |']Ep'|14.';§| and returned will
bring details of this Warren program, and a serics
of |1::|:.|i|1gh that wall hl']|1 i the '|"|ﬁ-r'llilﬂl_-.' and

.19 4 :.:|_r;|_[i|;|-|!| |||- '|-r|:||r-|,'|| !lit'l.'t"h-
|

|............-...........,, ....... FEFEEE T L L L L L L e L L LCL LT
s
::. 5. 10 Wamnes Cosurany, 5% Broad 5r., Boston, Mass :
' - i
A Fuintie O U'ser oF Pristisa O 1
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!E Senid detasls of the Warren Semphbcanen Program, I
t which shows bim §6 83ve Eime amd meoney 1a plane .
I MENg prinring P
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['11 think it over
and let you know”. . ..

Clipped coupons
will bring booklets
that enable you to

think it over before

the salesman cally

HE next time v catch vourselll closing a
salesanterview with “1'll have to think i
over and let you know, " remember that two

grown-up, high-priced men may possibly have
heen wastting a fair amount of each other’s time

For such a statement shows that vou are not
vet ready to '|'-|J:-—'-1F||-.h i% quite proper. But it
also probably shows that you have been asking a
salesman questions that a well-written piece of
printing can answer quickly and completely.

“What s the breaking strength of this ma-
eerial#* . . . “What kind of furniture will go best in
OAEr ll!'T"ix'l.' 2 Ly W h-tr will & l.':Hl||IIL': SVELEMm clia Bowr
our theatre?"™ . . . These questions can be answered
without seefug anybody

The pages of this magazine and of nearly anvy
good business paper are Alled with coupon offers
tos send Vi booklets and folders that call, tell a
brief but complete story, and sit quictly at hand
while “think it un:r”

VML without hurry or

obligation,

If more of these coupons were clipped, betrer
wilesmen would be r:lllm-;_.l; On Youl,

For the men who did come in answer to your
final request would waste less time on intreducing
themselves and their company and in telling vou
what their product 15 and how it works, They
could devote their good energies to serving vour
needs.

High-speed printing presses and modern paper
mill methods make this service available to vou.

I 1% the buzinezs: of the S, 1), Warren 1._"1||15p:1|'|!.'
tos make ]1rin1'in|£_- papers on which 1'|14_' text will |'u.-
easily read, the pictures clear and convincing, and
the colors faithiul to the merchandise.

Dhar program starts with producing better papers

in volume at low production costs. It includes a
plan for cutting the cost of printing through a sim
phification of the number of paper sizes formerly
held necessary,

In addition, many of the uncertainties of press
work and printing are overcome through a scries
of scientific tests of each run of Warren's Papers.
These vesrs, macke at the mill, insure standardiza-
tiomn of printing, folding and binding qualities,

The result is better printing on better paper at
lower costs to printers and buyvers of printing.

50 when a good printer suggests the wse of

WARREN'S

STANDARD PRINTING PAPERS

Warrrn's Standawd Pranding Papers arr fevied for
pualuiney reguired 18 primding, folding, and binding

v e meny paearnd |.:\.
RBarres, Bsmrox, Deasmise & Chmoax, Twc,
1o appear in Safurday Evening Posi

P, 4, geleGEE T
w

Warren's Standard Printing Papers, he is thinking
not alone of a berrer piece of printing, but also
of the savings that will resulr.

If you are a printer, of if vou sell with the help
af printing, our coupon clipped and returned will
bring details of this Warren program, and a seres
of mailings that will help in the planning and prep-

aration of printed pieces.

TTEEET ARAAALEER

e
AL Wammes Company, 5% Hroad 5., Bosros, M ass
PresTER LUsen or Prismixc O
send devails of the Warren Simplifcarion Program
which shows how 1o save rime and money im plan-
MNg pEEnming.

Namy

Frem Ngms

Farm Addwers
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COUPON

HI% E’ur-.'h:h:.ng .-"|.|_.:|.'|H
ETCW tired of the count-
besa lfl'nl:-'.-t:l..x'lirl; iAter-
views which -HI“H:-h envded with
“1 am sorry we can't serthe i
today™ . .. “We are not quite
ready yet
ingE £ see him.

.2« DO Salesmnen wait-

0 SAVE Ili"-

own time and that of the sales-

men as well. When he needed new shelving for the
stock=-room, new lights for Mill No. 7, or a new cal-
culating machine, he clipped and mailed advertis-
ing coupans that brought the well-printed catalogs
and booklets of each manufacturer.

He found a way

The arguments for each make were intelligently
set forth in type. The merchandise was F-.i._-:un:.l
-.'|1.'.1|:r]:|. and in derail. H|m‘iﬁ-.',1ti::n,~. and service
were down in black and whire. Deliberate com-
parisons from the pronted pages made it easy 1o
narrow his choice to those companies whose
products most nearly suited his purpose.

Then (and only then) be asked these companies
o semd their men.

Do vou clip and mail advertising qnu]_m:n..: The
I.'l-r:lilh.'l.l. ]ﬁtﬂ'h I!||||.':. |l:rfni._: are pl:lrm::.l b SANE YOUT
LiE, Your steps, and YOUr money. You can
“inberview  a LHI.IlI.IF At any moment for ms ||::|'.|_g
as vou wish, without any sense af 1||‘L'|:.|__!..11'iur1.
Printing and paper make this service possible

o you. High-speed printing on good paper

brought the Factories

to his Desk!

keeps vou up to the minute on what is new, or
different,or better in the things you are planning
s Wi,

It is the business of the 5. I}, Warren Company
to make printing papers on which the text will be
easily read, the pictures clear and convincing, and
the colors faithful to the merchandise.

Our program starts with producing better
papers in volume at low production costs, Fur-
1]I-'I-'TII1'!!'1'¢, it includes a |1|:|n for r1:|Hin|_.g the oost
of printing through a simplification of the num-
ber of paper sizes formerly held necessary.

In addition, many of the uncertainties of press

WARREN'S

STANDARD PRINTING PAPERS

N prrew s Nagudaed Prinfng Papers are teped for

gualihirs reguired ta primiing. folding, and dinding

hilvertisemen) e pased I":\-
Bavres, Basror, Deasmse & (heoas, [uc.
o appear in Saturday Fvessag Post - r £

s TR
w

work and printing are overcome
'Ihr-:mull a wenes of soenbihc tesks
of each run of Warren’s Papers.
'|'|'|1.':~l: BEats, mide at the |111:Il. 1TH-
sure standardizaton of '|1rin1'5-r1;_._l.
folding, and binding qualities,

The resule iz betrer printing
on better paper at lower costs to
printers and buyers of printing.

S0, when a good printer sug-
gests the use of Warren's Standard Printing
Paperd, he is thinking not alone of a berrer
picce of printing, but alse of the savings that
will resule,

I vou are a printer, or if vou sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of I'lr:lI|II:|_.1:~ that will help in the planning and
preparation of printed pieces.

S Wamres Coupssy &Y Broad 55, Boston, Mas
PrisTee O Uspx or Prismxa O
nend detaals of vhe Warren SimpliBcatson Program
which shows how o save tame and THHATY in pl.in-

nEng prinding

T T

Form Jbams

Foarm fddryir
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Enter by the Corner
to the most useful hbrary in the world

0 YOU snub the lictle coupon in the
corper of advertisements? U do you
“sengd for booklers
:"rl:l.l'l:.' pﬂ-p]r do not krow Vit thar th r--m.:'n. rhie

coupon in the corner of advertisements they may

enter the most useful library on carth,

For in the fine, readable picture-and-text books
that companies senmd, you will find the answers to
all your perfectly proper questions about the
things vou see in advertiscments.

These Duestions:

el my |'_r,l".-' & AP rEr, .u!',l"rl', o FICher |':-_-.'
kwrosoiug more about thix thing?

I5 this sommething mey Bwsiness reaily nievas !

Where can I ger 01?

Whar does & castf

The companies that offer vou their baoaklets —

either r|||r||u:_._'|i the mails or over the store counter

—take enormous pains to ANSWEr Your questions

fully, accurately—and beautifully.

Each booklet 13 a tormal wisic with you. In
enters yvour door well-dressed and :nt-:ll:!.-:-:nr.
and tells a full, clear, and interesting story.

Printing and paper make this service to you

possible. High-speed printing on paper that 1s
faithiul to picture, to color, and to type keeps you
up to the mingte on what 1= new, or different, or
berrer in the thinis vou use every day af vour life.

If it were not for Better |".'l|'|1|.'r vou could mot
get this H:'hn_'r l’T".nI:in_u.

It is the business of the 5. ). Warren Lompany
bo make printing papers on w hich the rext will be
easily read, the pictures clear and cony incing, and
the colors faithiul to the merchandsse,

Our program starts with producing  better
papers in volume ar low production costs, It
includes a plan for cutting the cost of printing
rlsrnl.l._._'lh o ~.i|1'|!'-||1'i|,',ur:u:1 of the number of paper
sizes formerly held necessary,

In addition, many of the uncertainties of press-
work and printing are overcome through a series

of scientific tests of each run of Warren's Papers.

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Fagery e frated for

rreguired dn prinfing. folding, and brading

Nfhverimpment proparod by

Barres, Hamrow, Deasmine & Deneas, Ixe

These teses, made at the mill, insure standardiza.
tion of printing, folding, and binding qualities.

The result is better printing on better paper at
lower coars to printers and buvers of printing.

S0, when a good printer suggests the use of
Warren's Srandard Printing Papers, he is thinking
not alone of a better piece of printing, but also
of the savings thar will result.

Ir- !.'ilu Aarc & I'Il'iﬂl:['rll ofF |r :| I ‘-il.'.” L] irh rlll.' I'|I.'I|'|
of printing, our coupon clipped and returned will
bring details of this Warren program, and a senes
of mailings that will help in the planning and

preparation of printed pieces.

T T T T L L LT R T L LT L LT L EEE R R R S T LR
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oD Warees Cosmreany, 5% Broad ba. Boston, Mass, =
: PrrsTen O Usem or Puismixe T i
i Send derails of the Warren SimpliScarion Program, 3|
:  which shown how po save time anid money 1o plan-
I mEng poinging :
! Name ~ :
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Free TexT-Books

on almost any subject

1
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AASCINATING  booklets

problem that touwches vou and your life

about  some
are published every day. These text-books
are not found in schools or public hbraries.

But you can secure them—generally free of for
little more than the mailing cost—by dipping
coupons from advertisements,

Somme of Ehete booka tell how to |.liu.:|. EHliH. and
pay for your home. Others picture new ideas in
store methods or factory equipment. Stll others
give the newest advice on the care of your skin,
your car, your budget, or vour business.

The |1|.'I!I!-L'r-‘|1ril"|rl:~\.1 ks are written with the
care lavished on school texts. Dienitians, scientists,
business authonties, sponsor the statements.
Capable artises illustrate the pages. Much of this
commercial lioerature is prin red on the VETY SRIME
Warren's Paper that modern publishers use for
the best school text-books.

High-speed printing presses and modern print-

Ing papers make thiz zervice availlable to vou.

e clipping coupons
from advertisements

s the way to get them!

It is the business of the 5. D). Warren Company
to make printing papers on which the text will be
t':lhll:l.' repd, the pictures clear and con l.'in-.'in:._r. anil
the calors faithful to the merchandise.

Lur program  starts with producing berter
papers in volume at low production costs, It
incledes a l'\lllll'l foir L'uﬂim_.: the cozt of '|1rinr':r|:e.'_
through a simplification of the number of paper
sizes formerly held necessary,

Im addition, many of the uncertainties of press-
work and printing are overcome through a series
of acentific tests ol :::l.r]l. man ol W .1rn.-r1'-: |“.|.E5-e:r:-;.
These tests, made at the mill, insure standardiza-
tion of p-'inr-m:. r'uhiuu_;, and binding qualitics.

The result is better printing on better paper at

WARREN'S

STANDARD PRINTING PAPERS

IWarrrm 5 Sdandard Freaf

FREI RS Rl :'._"'IE.':'..

ang |".|_,‘-'r- dari If

fonddlie p, dnd drivaipn g

LAverrisement propared by
Hitoex, Bawmox, Dhiasviceg & Cheoex, las,
.
1o appear in Sacurday Fyvermy Pose
F, 0, Grifgiy

lower costs to printers and buvers of printing.

So, when a posd printer suggests the use of
Warren"s Standard I'rinr:|:||1_: |':|.E!-e're-:, e 12 ehink-
ing not alone of a better piece af printing, but
also of the A VITNES that will result.

It vou are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
Errim__r' ||ct:|i|1. ol r]1iu |I."l.'a rren program, and a wri:_'-
of mailings that will help in the planning and

preparation of printed picces.

S D Wainkes Comrany, B Broad S, Bostos, M ais
Pristee O Uspx or Pesnsc O

Send detaili of the Warren 51'|||||.'\-||I'i-.'4r|--11 IPresgiam
“III'\.'II \E{IH'I. h'rﬂ B dE3vT Taims J.IIII rlllllllf:l.' [21] III.I"'"
neng prnging

Ve

Firm Nawms

Firm Addvs
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I’ﬂﬁﬁlﬁl\’--gxﬂW&f W@J&‘HW{? COUPONS

W F’E.*:EGL/

MROM the titles of the booklets you are offered in
the current magazines, you might almose believe
that two can live as cheaply as one,
Humble foods and fruits, once neglected, are found
nch in ntamans and calorses. Booklets tell about them.
and RCARONARAER TUFN OhOE anubbed outs lll.

HBoaklets el you how to

Sauces
meat into delicious particns.
buy and how to prepare them,

Tou can work magc o0 old furmtuere with a '|u.i'1'r
brush. Booklets i colors show how the decorators
seoure ther effeces.

Fwen if Yol Can't wisit mountain or scashore, the
sun is offered your baby in made-to-order forms. Book-
lets tell all aboug 1t

atu h|.'|'|'¢||ﬁ and suthorigams E ATE BETRE o I|'.|_- |1|||:i,|_'r||
'-lq.-IZ-|'-r|||rr|1 .Inl'al.'rlll-\.:l"lu Pinn_ thar .'|::||_;.|.r5|'.l_'h. |_|||'|_xt
amd hie Ehl:lll 1.||r n|:l|||'1.|| rl:'!'|:r1_'|:-»\_-|_'I I|..-|d :H.;'uy:-',. [Ty

BOOKLETS Wﬁréwm(f G/j%m

them for special classroom study. As vou read, clip
some of the coupons. Send for the printed help thar
manufacturers offer about new and berter ways of do
ing old things. You will often find that your buyving
dollars cover more ground.

It is the business of the 5. [ Warren Company to
mike printing papers that will result in better printed
pheces at reasonable cost bo advertisers,

Chur program starts with prslucing better papers in

volume at low production costs.

WARREN'S

STANDARD PRINTING PAPERS

Warren 3 Spandard Prizpang Paperr are Irided for

gaaleieds refuerad ra primivag, feideng, and pragdraf

Byl vt isemest |l|‘r|l]'r-i by
Barres, Bawros, Dossvise & Oonons, I,
bz apgear tn Satarday Evening Poat
BT T .
H
. o EEhE T
"

It inchades a series of

TO STRETCH YOUR DOLLARS
Titkes of Booklets Offered in Advertisements
im the Lurrent Publications
YA Cooking Secret 200 Years O™
“A Cleaner Home for Less Money™
“Seasoning Secrets”

“ho Ways to Serpe Ham™
“heese and H'ra_'rs o MNeroe u"
“Salad fdeas™
“12 Dozen Time-Saving Recipes™
“New Magic in Hhe Kiteken™

scientifc tests of l:J.l_h raf o 'I.I.Hl'rl_'ﬂ Ia'“h:.-!_ '|'.'||_'=\.|:

[ESTHE, made at rhn_- r||.i||_ i:l"-\.ufl_' F '-\.!:Il'u,lﬂ.'h_lill'.ltg-i?ﬂ ||."
|'\-r|nri|||g, |l\.||..|||'||_lI .|I||| ||-1I'|:ii:||_r <||:.|l.;1i|,-l-\. !]|.|! c|i||'|i||_“cl|
many anl IJ‘lr Illli.ffldil'.!ifh 1:-[ :'||: PressmEim.

'|'|'I.-|_'rr Are Ewi ||r|‘||_'.‘ '\-Il:|“. i l||i=\. 'Il".'.l_r'rrr. l'rlh;.-.m'\-:

First F ] |'\'|.|II ol 1i||||,|||l‘:||_:|li||n th.lt rc-_|1|-,i_'-\. [hc |-||,|-|'.|||;-r
o F-.||'-rr 'hi..'l;'h ﬂ'fl'llfll!a rhllll.!_'h1 meCeREATY, and comcen-
tExfcs on siacs that ke I|:.|; et 1_1'\1'\-.||||1|:|;;|| [FLTS .|r'
|'-rinri:||!-_- |'|u.|,|1i|||: Y,

Second
!:"l.‘l\.ul!_rh

actual help in the planning of printed pieces
a serice of :|'\-.|-|'-.n!_l". which we send o users
o i'.‘i.‘l‘li.‘lu’.

L KiF o GO e if Blled in and ""“il'-"-l. will |-ri||5_.: O =
|,||c||_' -.iq_-r iils |||' rhn_- l'.'I.I:lr.-\||_'|| I'rlq_.;r;ru of :".i||'.E||||‘:||_'.||:ir|n
and mailings on the preparation of direct advertising.

5, [, WARREN COMPANY, dg Brosd Si.,

Boaran, Mgas,

Puivmin [ Uiss oo Paisreec O

Checlk anag;

Samed Biprails of YWaaron SimpSificarion Program showing

bow g0 mave Desy and money s planning princing

b ATRTH

Fimws Name

Fussa &oaespis

Crry BTATE
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HEN a salesman has told Vi all absowur

himself, his company, and what they make
and how it works—and when vou have asked a
number of other questions about his firm and the
merchandise—then the interview can really get
down to brass tacks.

There are better ways of holding interviews.

Yo .':Iip- COLEPRONS from advernsements, Ciet
the booklets., R‘nr11'|_1:1.r4_' thie valges, Hrhn'i.ﬁ-:':l.!i-::-nu,
prices, terms, and service. Then you send for the
mMen Yoa want to see.

And when the salesman does call—instead of
:"'I:H.'ll'ij:lllg 1i|‘|i|’: O E.I'I!hh.l'lll.'!i':”!ﬁ .II'III I.":ﬂl.l facts
{which a good piece of printing can often recite
e -:rmlumlf:jll:;)—hi:: time can then be en-
tirely devoted to planning and discussing how he

Sk -
e
ey

and his firm can best serve vou ard vour dusiness.

i3

It iz the business of the 5. [). Warren Company
to make printing papers that result n better
printed pieces at reasonable cost to advertisers,

Our program starts with making better papers
in volume at low production costs. It includes
a series of scientific tests of each run of Warren
Papers. These tests, made at the mill, insure a
standardization of printing, folding, and binding
-:t|.|.'||1'ri4_':-; Thnt 1_'!imin.1rr.~r many ol the uRcer-
tainties of the pressroom.

There are two ather steps in this Warren Pro-
gram: First—a plan of simplificarion that reduces

the number of paper sizes formerly thought nec-

TITLES OF BOOKLETS OFFERED IN AD-
VERTISEMENTS IN CURRENT MAGAZINES

“Eelfing Abroad"”

| “Reducing the Cost of Potwer Transmisiion™

| " More Burimess T.Ji-.l-'.':-.ulg'.".' .F'.'u."r'u"-'.lr!lr' Frclasures™
"I'.h'ﬁr.r .f".l'.u.lrm'r.'g Srudies”

" oo W erth of faformarion ow Maotor Of5
“Hote to Renew O Roafs™

Advertiaement preparsd by
Baryex, Bammox, Dupsmise & Casoax, [,
b agipear bn Sarunday FEvening Poan
Dhpvemslt . 130, issug
. i, Dy T
"

essary, and concentrates on sizes that make the

most economical uwse of printing machinery.
:"'u_-...un.,:.—.'l.n_'hi.d |'|¢|'|1 i thie '|1|.:|.n|:|in|._g of I.IT:IIIH.'LI
pieces through a series af mailings which we send
to users of prnting.
Chur own coupson, if filled im and mailed, wall
bring complete details of the Warren Program of
Simplification and mailings on the preparation of

direct advertising.

WARREN’S

STANDARD PRINTING PAPERS

Warrew' s Bandard FPranting Fagers ans Wadnd for

gualidies reguired 1 prinding, folding, and Bnsing

% [ WARREN COMPANY, S5 Beosd Sa., Bosten, Mass,

Uleek ez Paisvaa O Uses oF Paasmsse O

Serad ddetails of Wasren Seegdofatios Program s how

ag Bovie o wa¥o Bime afid moRey i MERRIAE '.l':ﬁtll'-p:.
Il
Fiis Mawin

Fians Adms pis

Loy STaTE




0 YOU
2till
HIGH HAT

z%emﬁ@%@&g

COUPON ¢

N‘? MAN or woman can L-l;\-l;ll abeease of all the

|h;IIL"-\. !I‘l.lr =1y af |‘|.||'||'\f||'r||_l_ without gi!..'.l'.L' A l\.||.|.-|_'

of his oF her attention to the frru el 5li1.'-. es that adver
eisermsents offer.

MNew materials amnd new processes—ideas that may

affect your life and your fortunes—are being marketed
every day. Booklets tell about them.

Laboratories are constantly developing worth-while

neew uses for the old familiar products. Vou learn abouat
them from booklets,

I'he coupons in the magnzines and papers you read
are worth much more than the smp of the scissors ansd

the postage stamps they cost you.

It 15 the business of the 5. 1Y Warren Company to

make prEnting papers that result in betver prineed pleces

ar reasonable cosr o advernaers,

Chir program starts with producing better papers i
volume at low producition costs. It inchsles a series of
scentific tesis of each mun of Warren Papers. These

tests, made st the mill, insure a standardization of
printing, folding, and bindimg gqualities that eliminates

[LIEL] of the uncertminnes of the |'-r|.-\-rm.-|'~|.

These are two other AlEps i thas Warren Program:
Firss 3 I,llJ.I'l e -.;I!'|1l-':iﬁ|.'.|.lg-|-'| rhean rl_'h:.ul % the numbher

\ i -|x||,u_-r '».in:'\-. !'||r|'||fl|!. rFIIII'.._IFI'. RECCRRATY, AP COMGEN-

EFfates Of '.5.11_". 1||;|: |r|.||\.1_' rhn_- Pt |_'||-I||||'||".| al use of

I'lrill ri|l;.|: rllﬂl"hi nery.

Second —actual help in the planning of printed pacces
through a series of mailings which we send to users

of pran fing.

Lhar own |.'--||.|'-c|n,:|r' fulbedt 1m and mailed will ilri11|.- OlaT-
pete details of the Warren Program of Simplification

amd mailings on the preparation of direct advertising.

-

THE GCOUPON-SNUBEER FREOBAHBLY HASN'T HEARD THAT=

Rirdiread drains are abond fo maky their sarw oealler iiide dav raaeker
Kust-progf waler pipe can be threaded through smalls ke eleefric cable
Frrnace .l'll.'Jl‘.l and e RIsmseYs faH Be FobdipoT a.':n.'n.'r\..‘. IiF oF _l"r,; |.‘.I'|"|'|II|"_I r!rl-r.'rr.l'r:

BUT THEKE ARE BOOKLETS PRINTED ABOUT THESE THINGS!

b

5 DWARREN COMPANY 8 Hroad S, Boston, M ass.

Cheek one: Paixton O Usen or Faiemaws L

Sendd details of Warren Simplificatson Frogram showe-

ing how o save time and money in planmng printing.

N A

WARREN’S

STANDARD PRINTING PAPERS A

Crry STATE

Warren's Standard Printing Papers are iested for qualitics required in privting, folding, and bnding -

Advertecment pecpirod

Barraw, Hagros, Deeimise & Deipoes, 18

Bo afrpras 10 Satufday Evening Post

Februafy i4, 190, 1w

F, & G-y T
L3
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romi

this /Wé/mm

COUPONS

fiée BOOKLETS that
are o fﬂrcd _f

’T‘HI RE isn't encugh space berween the covers of
rhis F||_||_||;|_;||;i.||'| o print a w ke st of the wosrthe
while information that you are entitled to!

o you notice those lig tle coupons in the corners of
most advertisements? Clip a few! They will bring you
a Fascinating series of picture-and-text books to make
yoar lite I‘.I.i"!r.. richer, th['iEr.

What imgenious new things are the famous chefs
doing with simple foods? Clip a coupon! What have
the doctors found out about indoor sunshine, before-
midnight steep, and weight-reducing sweets? Clip a
coupon! What fs Paris doing to faces and figures!
L.':i'l'\- A SO i
without utterly ruining the budget? Clip a coupon!

How can you decorate, bukl, travel

The booklets are 1|'\-:|_|:|"!.' free. Don't ler that deceive

you. The hetter printed advertising booklet 15 written
with the same care that is given to school-books. Few
schoal-hooks are so calorful or more replete with help on
the daily

It is the business of the 5 10 Warren fi'-lnp:ll'lg-' o

Brisimess l'\ll‘ ||'L1n|_

make printing papers that will result in better printed
pieces at reasonable cost to advertmers.

Owur program starts with producng better papers in
volame at low production costs, 1t includes a series aff
scientific tests of each mun of Warren Papers. These
reses, made at the mall, insure a standardization of
printing, folding, and binding qualities that eliminates
many of the uncertaintics of the pressroom.

There are two other steps in this Warren Programs

INFORMATION ON MANY SUBJECTS
Tieles =f hllhl"ﬂﬂ Suadiers affered in
adperiiemenili (8 CHFFER] o pasingg

“The Art of Table Sanug”
* f Wardrobe for Riding and Pols”

“Taking Picwres of Yowr Children at Their Reit'
Complexions wich an Englich Aecent”

U ellime with the Help of Direct Adveriis g
“How o Keep Your Car Lovking New™
" hat an Executive Shondd Kuow"
“Dangperons Housrwork'
ke Modern Tremd fn WP all Coverimgd™

First
ber of paper sizes formerly thought mecessary, and cof-

a plan of simplification that reduces the num-

centrates on sizes that make the most economical wse
of printing machinery.

poond
ghrough = series of mailings which we send to users

actual helpin the planning of printed meces

of printing.

Cher own coupon, if filled im wnad mailed, will bring
{‘-:||-'||I-|I|'-‘:|.‘||.—T_|EI\ o theWarren L"ml.-_-r am ol Hiﬂ'}ﬁliﬁh*!;ﬂﬂl.
and mailings on the preparation of direct midvertinng.

WARREN’S

STANDARD PRINTING PAFPERS

Ligndard Printieg Papers are fried for

r.-.||-\.||.l|l.| [1.] ||I-|l|d:.|r|:. _I-L-ulln_:.

W avren”

l'l:u:'lr‘.'r. and & nding

Adwrreisrment preparal by
Barrex, Baxrows, Dussmiss & Ossonn, Ing,
o Sppear B Satarday Ewening Fost
Muarch 14, 1530, tEms
F, o, oublao ¥
o

5 LW AREEN COMPANY  $oBroad 85,  Boston, AMass.

Cheek ome: Pridtie 0 Usen oF PrRESTING LD

Send dewalls of Warmen Simphfication Program sherwimg
how b save time aml nsoney in plamning prntisg.

NALE —

Fomue Msanan

Fieu Annness

| Liry STATE:




GARDEN

will bloow
HERE

COUPONS Lare A’wmgr;ﬁi"
fier BOOKLETS ¥

HEKE vou sce bare, brown earth and

rublush, she sees marigolds and poppies.
Where vou see ugly posts, she sees a lacy grape
arbor, Where straggly weeds meer vour eves, she
sees crocuses already in bloom around a garden
seat and sun.dial.

She has clipped and mailed the coupons from
advertisements. She has the zeed catalogs, the
booklets of the garden rool makers, the folders of
the r.;'rr:!“.-'-.'r and !.:..ir-.i.l.'ll fuaseifure ru|1:|E'-;1niq_-w.

Mow she has her idea complete and in detail.

Never were the advertising pages more replere

FOR A GARDENER'S LIBRARY |

Titles af booklyrs affered in adeertitemenis
im the current publicaiioni

“Fote to Girep and Neep a Lawn™
“fosect .||'|'H'I i ralears amd e ™ |
“How te Planr the Home Grognds™ {
“The Crards J'.'.I'J.'_g: Harrdbook ™

“Fences for Protection and By arly "

“ Porcl and CGarden Furniture™

with offers of useful literature. Most of if 15 sent
free. Maost of it is well printed on good paper
It teems with ideas, help, technical advice on
gardens, homes, housekeeping —on nearly every-
thing vou use and want every day of vour life,

Mail these coupons. Profit by these offers.

It is the business of the 5. I, Warren Company
to make printing papers that result in better
printed pieces at reasonable cost to advertisers.

Our program starts with making better papers
in volume at low production costs, It includes
A seTees 1-f' --:'iL':III:i+i-l.' {141 --r' each run :-r' ||-1|-.ITTI.'I1
Papers. These tests, made ar the mill, insure a
standardization of printing, folding, and binding
qualities thar eliminates many of the uncer.

1':|.inr-|_-n. :ll‘. the Pressroom,

WA RREN’S

STANDARD PRINTING PAPERS

Wareen"s Sia

gualifier reg

ndard Printing Paperr are feated for

wired im pranding, folding, and bindiag,

Advereisement jaroparcd by
Rarvuw, Basrow, Doesmiae & (saoan, [u
1 @pgear in Satufday Fvening Pose
Apral 10, P, s

Fo i =04 T
L]

There are two other steps in this Warren Pro.

gram: First—a plan of simplification that reduces
the number of paper sizes tormery thought neces.
sary, amndd concentraves on sizes that make the
most economical use of printing machinery.

Secofid—actual help in the planning of printed
preces through a series of mailings which we send
to users of printing.

Lur own coupon, if filled in and mailed, will
hf;n!.,' 1.'l|.'|||1|.|.'h' details of the Warren Pr wrram of
Simplification and mailings on the preparation of
direct il.v.'il.L'T‘Iihil'ﬂ__r.

L L e R T T T P T FE e

5 D WARKEN COMPANY, by Hroad Se, Hosion, Mass

Eheck one:  Prasvtes O Uses o Pristecs [0

Send deta

Bow o oRAVe DM

vaul YN arreEn Simplificktnen Posgram shosing

Saficy 1 planming (EIALing

L LTTHE

Frus Nuae

Fanu Apnmpss
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HE finished howse that these people already see

on their new log might be called ™ The house of few

regrete.” They know the exact color and texture of the

stucon, The southeast corner in the iving-room el ac-

commodate the piano. Radistors el nes hinder placing

S e e e furniture, The woman can move about her Kitchen with

few wasred STE. “The second -Hoor |'.|.||| shsows an intella-

gent arrangement of three bedrooms and two baths.

™ . There will be no -.|11-|-'I|_-;|~.:|nr scenes with their bunlder.
'E'lu_-:, have |_'||I|I|||_'\-|j O s from advertiscments. .l.ll‘l':l-'
L) OQUSEC o cievoipine toics nd colops tha

sdvertisers offer to help plan, buikl, and finance a home.

The intelligent way to go about builfing or buying
anything you need is first to send for booklets and then
read hefore you spend. That is why advertisers in this

R téﬂfj’ é’fff""-g ;"{?ﬂg fgif b““klﬁ{ﬁ publication have put coupons in their advernsing.

It is the business of the 5. ). Warren Company to

fiﬂ""F muake printing papers that result in begter printed peeces

Aar FrJ-.l:anI'hIL' Cosl B ailw EITISETS. Lhr

program starts with '|'-m|‘|l.|-.'in-'.: lsetter
i|.||'\.rr,. in l.:l!llllll.' at low Flr\l-h'.l.ll.'l!“'\l'll
comts. 1Eancludes a senes of scientific
tests of each run of Warren Papers
These tesrs, made at the mill, insure
a standardizatson of printing, folding,
and binding qualities that eliminates
many of the uncertainties of the
'|'\|rl_'\.'\-|r|H-|| 1,

There are two other steps in this
Warren Program: First—a plan of
simplification that reduces the nums-
I-\.;r ol I'.,:upr_-r -\.E.q_'\. |'||r||'1:r|} l||l.||.||__l|lr
NECERRATY, and concentrates OR SERCE
that minke 1'|'.|_' mMosT &4 anomacal use
| 5!r|n1|n|: machinery.

Second —actual ]||:1|,| in the F'I.:Il-l-
mng |_le 5|rir|l1_'-_| |1i|_'|_|_'=\. rhm-.lu_ll. A SETIES
.|_||. ||'|.j_||||'|:_:-| 1.-r|'.i|."|| W send o users
of printing.

[hur oW OO, if filled im and
- " J e T oy II'..I:‘-l-\.'-\.|I will Elr;r'u_; |.'||F1I|'-!|'I:r details of

.&* ] ; ._'. e 5 ' q the Warren Program of Simplifica-

b :
- —_—
e ™

i Y Fra tron and mailings on the ]lr\:|:-:\r.11|l-||
W - F

.-:‘:,‘.r[

of direct advertising.

Fidlk THE
HOMEBUILDEK'S LIBRARY

a5 W e .
s ™

| o ! Fardan of bepblety aferad im
:l'-r I .. [FR L * . 1 adverTiarmaan i m e rErreml g s

“Hear, the Earien, Cheapen Way™
= The W hitest White Howre in Towa"
“Yaur Dream Krichew™

= Darably Reofy of Colonfal HBeaury™

“Pipe Padnters for Momoturbsders
¥ Briwer Hardware for Beider Flomes™

5 D.WARREN COMPANTYT, By BreadSe. , Boston, Mass,
Check one: PRisTEE O Usin or Puismize I
Send denils of Warnen Samplificabon Program showing |

WARREN’S el b
B AR

STAMNDARD PRIMNTING PAPERS Frnu Maui_

Finu Anbiis

[ BTATE

Warren's Standard Printing Papers ave tested for gualities reguired in printing, folding and dinding

Advertisement prepansd Be

Barrew, Bagmon, Duasrise & Oepoxw, Dxc, J

oo appear in Satufday Evening Posg

- b b bk b ]
Ty

r, B OBy T

-



COSITLY

rﬁfpyﬂf COUPONS éw}rg sookiers Hat cut thiy business wasve

Aﬂ_'l- RTAIM sales-manager® grew concerned over
the succession of high-priced men who lost their
time sitting patiently in the reception room.

He wondered how muich time his own men lost that
way.

Sending for their daily reports, he figured out that

actual interviews with prospective buyers accounted for

& s ow g

FOR THE
BUSINESS MAN'S LIBRARY

Neme tithen af boakivrs efered im
adpyriiprmeniy im curreal srafarine

“Hew to Pack It™
“Fudustrial Daylighting”
“Truck Power Every Howur™
“Money Saving Time"

“Reaching Buying Power in the Boston Marka™
“Correet Prodectton Spainmr Fire™
“Eleciric Heal im Saduitry™
“More Busimess Througph Breadiides and Folders™

less than ten hours a week of each man's time ! Much of
the balance was uwied in traveling o see prospecrs;
waiting to sec them.,

o

reads booklets, Good printing introduces him to com-

before sabesmen call —he clips coupons and
panies and products. He compares values from printed
pieces that don't mind waiting. Specifications and prices
are down in black and white. Selections are made calmly
and without persomnal pressure. A ncl thew e senads for the
men he r\r.,:”].' warnts to seel

Clip some of the coupons in this publication. They
will gave the rime of two men—yvoursell and a3 sales-
man=—=when you re mext ready B bvay!

It s the business of the 5. I}, Warren ':..'ur'u|‘-jn}' to

WARREN’S

STANDARD FPRINTING PAPERS

HFarren's Standard f‘rr.lrl'fu.-.; Pulrl:'r'.l are -I'-'.‘=|'|'Ji"._|"-'-r'
gualifics ri'.]l.lrrr.-'.." o lI|'r|"1'.l.'.|'r.lr3;:,_Ir--'.u':-l"li.'rj_], il -:!'fﬂlr-lrfﬂg.

Mverriaemenr prepaned by
Rarres, Bawrox, Dessmise & Ospoaw, Dvc,
e ageear in Sarurday I'lnrnin‘ Poat
July 4 1500, isvse

Fu & Oeleli ]y T
o

make printng papers that resule in better printed picces
st reasonable cost o advertisers

Dar program starts with producing better papers in
woluime at low '|'\-'f-|'u|l|||.'fi|.|l5 coars. It inclodes a seres of
actentific vests of each run of Warren |’:|'|-en.'|'h:'5ur EEsbs,
mace at the mill, insure 3 standardization of printing,
fokding, and binding |:|l.u|i|:ie-.: that eliminates many of
the uncertainties of the pressroo.

There are two other steps in this Warren Program:
First—a plan of simplification that reduces the number
af papeT szes r-vurln:'rh' ‘rlvﬂmght neceasary, amd concen-
trates on sizes that make the most economical use of
printing machinery.

hecond

rhrllu“h H] 'q:rin. ur 1|1;|:||:-||.!_H, v.hi{l'l. W 'H_'FH! L HRETS l.||.

actual help in the planning of printed pieces

printim_.:.

Car own coupon, if filled in and mabed, will bring
1_':|n||1||_'lc -_||:1;|i.|_=\. o I:hl_' "|1I-.:Ifrl,':'l |:I'||l|_u'.1l1'. -:-r' ?i:.ﬁ'|‘:l-
ficason and ||1:|i|ir||;h of the prcparafion of direct

advertising.

£ D WARBEN COMPANY, 34 Broad 5t., Boston, Mas.,
Cheek omc: PrisTer 0 User oF Prisrise O

Eemil deinils of Warren Simplification Program show-

g how 1o dave Libe anl mOnEY in }lhl‘l'l'lil'l,; pringimg,

AT

[T ET R R T [ —

Finu Appmiss
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bo klels

féﬂ.ﬁ coupons
A.{H e ér.-::r .*{?A{( you

HEI’K‘ ! ﬂ:"-i' e E’{l"}."f

have .-?Hyf/,u{/

lo buy

O T KxOW that many business men instruct
D their secreraries to collect booklets on o multitude
1] -.'.l-il_lrl.'h."

It cakes livtle ime. Yoo simply ask your secretary to
o throwgh your newspapers and magarines and |.'|'-p i
few ol the ol M. The booklets that follow are filed
and classified, You soon have a helplul business lilrary.

Then, when there is a question about something
vour business needs—a new foor, ventilation for those
illll{r ||ﬂil\.‘r'~|._ i R sCEm ol '\-i'-i|'-'|.' .l..'l."'l""ll"11i-'l_u i I':",."\." Ltk
vour buzzer summons the latest printed information,

Without secing any body, you have answers o™ About

FORE THE EXECUTIVE'S LIHKARKY
Titien af boadiety affered dn adprrifirmenty
in rwrrewl magasings
“Market Analyiis of Half the Natron'™
“The Tnsnbation of Boofls to Prevent Condrnsarion™

“Cwetrmg Lorts with Copies™
“The Lizable Office™
" Aviativan and Bwsiness"
“Selfimp with the Help of DNrect Adversising™

whar will thiz cost? ™ * How boaig does ie rake ro inseall? ™

“Will ir work on direct current® ™ Will it releass men
Fisf -::1||1_'r 1:-'|'\-c:;|1i|||n? is
Hiart -||_||_|1 - | lilsfary I[ will COAE VOl Ao mSeie than
|_Hnt.|.,-|_' [1 i'\. il |,|r-_'|t5. \I:.'I'H.i.!l:l_' way [0 Ln_-r- in rosch
Wikth '|l|.||.;: i% lm ;|||-_| |'~c[:cr in rhn_- '.|||I'|!_H. ] !_-ﬂ:-'nir'lu
bigsambess must have,

|t i-\. |:|‘||_' |1I'.'|EI:1_'-|:-\. af I|||_' F\-. I3 1I~|..I.r!l_'l1 t'lllllp.lll:. E]
|'|.|L1_' |'|ri|||i||l__l papces 1||,-|1 :I."'\.IIII i Iu,-r:qr Pf“'lll.'hl
Fliq_'\ s ik r|;.|l\.|.|u.|||i: COEl 0D .h.i-. ;,'r:iu;rh._

LhiF pogram STAFEs 1||.i1|| '|'\-.-c:-||l\.||,;||_l |'|-|,'I:Iql' |l.|11,'|l-\. in
WiEme Ak T |,|r|h!,u|,t:-|:-'| (48 £ Ir 1 I1I|Il__\-| i 'al.'ril.'l-\. il
&, ;flll‘ilin\_ I:I_':c.l'a.llf. AL 1| Fan -c:-l"'l'l.'.lh'-l_'ll I.JEH_‘rH II-IH._HI_' [ {n 149
maxle at 1||1_- r|||||_ i.'ll-\.l:rl_' a seamlarg Il.r LEbE anf '|'\-|||I| 18
|;":'-||F'|-'. arud |'\-'-n.:i.'||_r l.|'\-l-||5!;1."- !.;l.lt |_|.| nRAbds many ol

the uncertainties of the pressnoam

WARREN'S

STANDARD PRINTING PAPERS

Warern's Srandard Priznag Papers are eiied for

ing, and biediag,

Advertisemene propancd

Rarres, Baamon, Deaimue & Cheoes, Iuc,
o appear in Saiorday Evening Poag

Mmgust §, B, msug

'|'|'||_':-|_' Afe W |-ri'u_-r 1!lr|'n| e this Y armen I’r--.:'.:'l-.

|'irl«.l il '|'\-1.|'| af xi'l'|l|5|".-\. anion that reduces the number
|.|' paper -.E.li_'- |'||r.'|'-|_'r':. f.'IIIIJ!_I-'Ir BECCRRATY, arid concen-
Ifites Of sSiFcR 1|:.|1 I.'I.II\.{ the most |_'|'-|.-'II|I":|:|'.|| LR .-r'
}Ir:l'!:l'!_' '||.;|_hi||fr1|'

:".|_'|_'\-|'\-:|-_| FiRAlE il b |_|'|" (£ '||-q, !- |r'|"|III (1] |'-r||'rul |-I|.|.|."~|

ti'|'|~|'\-1||_r|'. =] '.l_'r||__=\. af |||.|||||.|__'~| which we semd o users
o ;l.-in: in!_r_

Uhir owi COAUpan, if flled in and measled, will being
-,,r||-|||1||_l:; |,'|_'l,|,i|p. |.|- 1||1_' L AR ll'rlL_l.‘.l.-l' o h;rl:llli'
ﬁ.;,|1i|.r. ;|||\| rl|+i|i||g:.. (154} l||1_' |,|r|;|\.|.l'4.l||-|| ol rl!rn_-rr

advertising.

D WARHEN COMPANY,
LRk i
Bl &

i Broad S,

Bowion, Mass,

Puawren [ Uses o Posmexe O

ctatty edf Warren Smpdification Program shosing

how #o aave Do ahd ey | [lERSERE LN A,

LT

Fims Namp.

Finu ADDmEEss

Crre




HOULD o1l or powder be wsed on prickly hear?

Can milk be taken directly after orange juice? Should
the daily tub be the same temperature, summer and

L] »
Q.LL,S winter?
.E -E % Mowndays it isn't necessary to raise five chiliren

in order to learn the answers to these questions. They
are to be found in fascinating pacture-and.text books

offered you in the corners of advertisements.

'A W Clipped coupons bring you this up-to-date literature,
It s decudedly authontative. Famous dietitians, spe
cahiais in child nutrition, gladly give the fesults of their

study and expenence to make i1t so.

Beautifully prented on good paper, colorfully ilhes.
E trated, simply written—the printed pieces offered in
sdvertisements come to help you make your child the

happy laughing cherub of your dreams.

It is the business of the 5. 1. Warren Company to

pw make printing papers that will result in better pringed
pieces at reasenable cost to advertisers.

Chir program starts with producing better papers in

volume an low production costs. [t includes o series of

scaeh tfc tests of each run of Warren Papers. These tests,
made ar the mill, insure n standordization of prenting,

:'ul.:ing_ and bindimse ||l.|.|I|r|-.-. that eliminates many of
1||1_- gRcerraines ol the |'-rr~.=1'-|'--|.-|-

There are two other steps in thizs Warren Program:
Firsr—a I_l|4.||. af simplificaton that reduces the numbar
af papef sizes tormierly thought necessary, and concen-
trates of &izes that make the most economical vse of
-I:nr|.'|1ir|l; T¥i 5 |||I'||'r:-'.

Second —actual help in the planning of printed pieces
throisgh & series of mailings which we send o users of
]'\-.i.'l'||l'||_l.

[ her own CORIpT, if Alled im and maibed, will bring
complete details of the Warren |'-'\-=:1:r-ll'H'~| "1-i1|'p|'l"1-.':|li--rr

i
and mailings on the preparaton of direct advertesing.

FOR

A MOTHER'S LIBRARY

Tirken af bushiety affered in adpertisrmen s dn cwrrewf mapasings

“IWhen Baby Needs Mifk from a Borile”
“Chitdren of the San™ S 1L WARREN COMPANY, B Beoad Se, Beason, Maw
"WFhy Eoery Baby Needs Bottled Sonshine” Check one:  Puores 0 Usea ar Prismss O
"'H.-J.-!'_'L".l e ™!
“Baby Beok™

“ Prodeg frng the Mome aeainst Disease™

“ Baby's Welfare™

Serni] dderaale of Warpen Simplifcarus Program show
ng b o ave time wnd money in panning prisding,

T

T T T —

Fraw &ooamas

“The Tmportant Business of Feeding Children”

iy STame

Al veriisemand peemare] b

Bivras, Baarow, Duestive & Cesoax, Iac,
b apprar in Saiesday Evening Poat
Sorprombar oh, 1550, a0

F, o, Celdi T T
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Chwiners Experly ¥REE (74,5,

COuPONS éréwc.g them

1 convenent
BOOKLET farm

HU‘W MUCH will it cost to maintain 3 company
arrplane?

Will e pay to make a * talkie' of our business?

Which mailing system is most economical —stamps,
permits, or metered mail?

How much will automatic firing cut our coal bills?

An authority whe can help on any business problem
deserves to be called an expert. Yer these subjects are
only a few of many on which expert help in booklet
form is offered you in current mdwertising.

Clip a coupon and these printed experts will call—
mually free.

They tell whae others in your line are doing about
things that vex you. Often they contain valuable bussi.
ness statistics not found in any library. And most of
them are well written, clearly illustraned, pri nted on good
paper, in the belief that their function is o give you

authoritative information in the clearess possible form,

So authoritative have modern advertising booklets
become, that publications file some of them for editorial
reference, and schools often pursue special srudies from
their pages!

It is the business of the 8. D). Warren Company to
make prinfing papers that resule in berrer prinited
pieces at ressonable cost to advertisers,

Ur program searts with producing better papers in
volume at low production costs. It includes 3 series of
scientific teses of each run of Warren Papers, These tests,
maiie at the mill, insure a standardizanon of printing,
folding, and binding qualities that eliminates many of
the uncertaintics of the pressrosm,

There are two other steps in this Warren Program:
First
of paper sizes formerly thought necessary, and concen-
trates on sizes that make the most economical use of

a plan of simplifcation that reduces the number

printing enachinery.

Second —actual help in the planning of printed pieces
through a series of mailings which we send to wsers of
primeing.

Char own coupon, if filled in and mailed, will bring
complete details of the Warren Program of Simplifi-
cation and mailings on the planning and preparation
of direct advertising.

Malvertmement prepared by
Barres, Bissos, Deaivine & Oupons, Dee,
b5 dapgear in Safurday Fvening Pose
Uciober 34, Puin, insue
P, o, o-bilgK T
-

TITLES OF BOOKLETS OFFERED IN ADVER.
TISEMENTS IN THE CURRENT MAGAZINES
“Harersrs and Highlines™
“Flying America®™
" Sewmd Corporale Finamaing™
| f.'i.u.lrl'lr:-.-.n' F arer -.'l'rrl.r-l,rufl.'"

“The Stery of Modern Lacgwer™
“More Business Throwgh Package fuserts™
“Eellimg at flome"

“ it Corrasive Metal™

WARREN’S
STANDARD PRINTING PAPERS

Warren"y Seandard Printing Faperr ave iz ted fow
-i|l|1.'||'|r| Frguirnd 1w prenfing, Mg, and Hadieg.

5 1k WARREN QOMPANY, By Broad 5=, Bostos, Mo,
Check oner  Prsorm
Send deraiks of Warren Si=phhcation Program showing

how 3 save time amd moncy m plassing printing,
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"1935

these fine ANNUALS and many others were ]-rinlrr| o

' WARREN'S STANDARD PRINTING PAPERS

"1936

these ANNUALS and many others will again he [ll'mlwl
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EXHIBIT

T O 1 3 8 Y E AR E O 0K S T AFVFNS
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will be on display in your city or a neighboring city some time during the coming Fall and Winter.
We believe you will find it worth while to examine this collection of outstanding 1937 Annuals.
Make note now to write us when you return lo class in the Fall. At that time the exact dates and the
places of exhibition will have been set. * When vou write for this information, ask at the same time
for sample signatures demonstrating unusual page layouts and printing treatments and other material

n!u:sig|'|u-|l to e of interest and |;|:-||r to Yearbook staffs. We shall be n':u!}' Lia ﬁ-ll|}|l|_‘_| thi= material and

lo cooperate in assisting you to a fast start in the preparation uf your Annual,

S. D. WARREN COMPANY, 89 BROAD STREET. ROSTON, MASS.
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The names, symbols, logos, and all other intellectual property
of the companies, brands, and people appearing herein
are the exclusive property of their respective owners and should
not be interpreted as an endorsement of or by Sappi;
any legal and equitable rights in their intellectual property
are exclusively reserved to those owners.

SAPPI is a trademark of Sappi Limited. The SAPPIETC. logo
and WARREN are trademarks of Sappi North America.
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