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S.D. Warren Space Advertisement Book

For more than a century,
through various names and
incarnations, our message
and mission have remained
the same—to make the means
through which the world
communicates better and
more beautiful.

From the beginning, our advertising has been Explore a space advertisement book from 1930
prominently featured in leading national newspapers for messages that still resonate. By looking
and well-respected trade publications, which highlights  back through the pages, we can look forward
our commitment to the printed page as one of the best to a future of exciting possibilities.

ways for brands to communicate clearly and eftectively.

Visit sappietc.com



https://www.sappietc.com/
https://www.sappietc.com/

Showing the
WARREN SPACE
ADVERTISEMENTS

for 1930

WTITH a list of publications in
which they will appear, the dates
of insertion and the sizes of elec-
tros offered to printers who may
wish to reprint these messages

S. D. WARREN COMPANY

89 BROAD STREET
BOSTON, MASS,.




The WARREN
Advertisements
reproduced here
appear regularly

in

The
Saturday Evening Post
and
The Literary Digest

Dates
of insertion are

listed with each
Advertisement
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Cutting Coupons
will make your dollars

go further

—

H AVE you tried cutting corners in shopping?

Do you know that the advertising coupons
bring booklets and folders that will short-cut your
shopping hours and stretch your buying dollars?

You can see, sample, and compare merchandise
from the pages of a clearly illustrated catalog. You
can make more deliberate decisions on “ What we
need most,” or * What we can afford,” or * Which
we will buy™ from a well-printed booklet than in
crowded store aisles.

Then, when you do set out to buy, you find
you are intelligently informed on the exact merits
of the goods the salesman offers you. You have
saved his time—and yours.

Never were booklets offered by advertisers as
informative and helpful as they are today. They
are informative because the manufacturer under-
stands that you want to know all about his mer-
chandise before you buy. They are helpful be-
cause he wants to be sure that you get full value
out of your purchase. Consequently, the writing
is authoritative, the pictures are truthful and
beautiful. Only the best printing, the best paper,
the best typography are used; and yet, thanks to
modern high-speed printing presses, most of these
booklets come to you free,

It is the business of the S. D. Warren Company
to make printing papers on which the text will be
easily read, pictures will be clear and convinc-
ing, and colors faithful to the merchandise.

Our program starts with producing better
papers in volume at low production costs. It in-
cludes a plan for cutting the cost of printing
through a simplification of the number of paper
sizes formerly held necessary.

In addition, many of the uncertainties of press-
work and printing are overcome through a series

of scientific tests of each run of Warren's Papers.
These tests, made at the mill, insure standardiza-
tion of printing, folding, and binding qualities.

The result is better printing on better paper at
lower costs to printers and buyers of printing.

So, when a good printer suggests the use of
Warren's Standard Printing Papers, he is thinking
not alone of a better pi::r:; :Jfl:rlntirlg, but also of
the savings that will result.

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are teited for
yualities required in printing, folding, and binding.

Ml This is 1930 Advertisement N W

When requesting an electro of this Advertisement
, specify it as 1930 Advertisement N in Size No. 1
or Size No. 2 as you desire.
| pages of this folder for electro sizes.

See center spread

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and
preparation of printed pieces.
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S D Warzes Cosmrany, 89 Broad 5St., Boston, Mass.
PrisTer O User or Prisming O

Send details of the Warren l‘:impl[ﬁc&lluh Pragram
which shows how to save nme and money in plan-
ning printing.
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i This paper is Warren's THRINTEXT — [ndin Paper (White) 33 x 44 — 46; basis 25 x =30 ?




This Advertisement appears in

THE SATURDAY EVENING POST November 23, and THE LITERARY DIGEST November 30, 1929

T;y shopping with SCISSORS

among the advertisements

Cutting Coupons
will make your dollars

go further

——

H-’LVE you tried cutting corners in shopping?

Do you know that the advertising coupons
bring booklets and folders that will short-cut your
shopping hours and stretch your buying dollars?

You can see, sample, and compare merchandise
from the pages of a clearly illustrated catalog. You
can make more deliberate decisions on * What we
need most,” or *“ What we can afford,"” or *Which
we will buy™ from a well-printed booklet than in
crowded store aisles.

Then, when you do set out to buy, you find
you are intelligently informed on the exact merits
of the goods the salesman offers you. You have
saved his ime—and yours.

Never were booklets offered by advertisers as
informative and helpful as they are today. They
are informative because the manufacturer under-
stands that you want to know all about hiz mer-
chandise before you buy. They are helpful be-
cause he wants to be sure that you get full value
out of your purchase. Consequently, the writing
is authoritative, the pictures are truthful and
beautiful. Only the best printing, the best paper,
the best typography are used; and yet, thanks to
modern high-speed printing presses, most of these
booklets come to you free.

It is the business of the S. D. Warren Company
to make printing papers on which the text will be
easily read, pictures will be clear and convine-
ing, and colors faithful to the merchandise.

Our program starts with producing better
papers in volume at low production costs. It in-
cludes a plan for cutting the cost of printing
through a simplification of the number of paper
sizes formerly held necessary.

In addition, many of the uncertainties of press-
work and printing are overcome through a series

of scientific tests of each run of Warren's Papers.
These tests, made at the mill, insure standardiza-
tion of printing, folding, and binding qualities.

The result is better printing on better paper at
lower costs to printers and buyers of printing.

So, when a good printer suggests the use of
Warren’s Standard Printing Papers, he is thinking
not alone of a better piece of printing, but also of
the savings that will result.

WARREN'S

STANDARD PRINTING PAPERS
Wasreen's Sgandard Printing Papers are tested for

qualities reguired in printing, folding, and Mnding.

This s 1930 Advertisement N

When requesting an electro of this Advertisement
specify it as 1930 Advertisement N in Size No. 1
or Size No. 2 as you desire.
| pages of this folder for electro sizes.

See center spread

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and
preparation of printed pieces.

L e T T N T R T T L LI L]

E 5 I, Warren Comrany, 89 Broad St., Boston, Mass,

H Prixter O User or Prisming O
Send details of the Warren Simplification Program
which shows how to save time and money in plan-

ming printing.
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i This paper is Warren's THiNTEXT — India Paper (White) 33 x 44 — 46; basis 25 x 38— 30 ?




THE SATURDAY EVENING POST December 21, and THE LITERARY DIGEST December 28,

This Advertisement appears in

1929

Husbands don’t fret
at this find ot Shopping!

—Shopping through

booklets and folders

that clipped coupons
will bring

F YOURS is a healthy, normal specimen of
Arnl;'r'-lL':ln !'.IL]FI‘HTI.LE, I'll:," i.ﬁ Prflhﬁ1ﬁl}' H | I;:Ill'.slni,ll
failure as a shopping companion.

He is restless on journeys from store to store.
He is impatient with crowded aisles. He doesn’t
get any fun from sitting at a counter while colors,
patterns, values, prices, are compared!

But clip and mail coupons for the booklets and
folders of merchants and manufacturers. Try
that same husband on ﬁ]‘mppi ng tours in the pages
of well-printed advertising pieces!

He'll examine goods shown in an appealing illus-
tration. He'll listen to intelligent arguments set
forth in text. You will find it less difficult to dis-
cuss the budget with him when he scans it for

This is 1930 Advertisement (0 1

When requesting an electro of this Advertisement
specify it as 1930 Advertisement O in Size No. 1
or Size No. 2 as yeu desire.

= = m———

money to buy the new and interesting things that
add beauty and comfort to your home and your
life—the things that printing daily introduces.

This “fireside shopping" is coming to be the
most enjoyable, the most intelligent, the most
satisfactory form of buying.

Better paper and better printing on modern
high-speed presses daily increase the value of this
kind of “shopping.”

It is the business of the S. D. Warren Company
to make printing papers on which the text will
be easily read, the pictures clear and convincing,
and the colors faithful to the merchandise.

The Warren program starts with producing
better papers in volume at low production costs.
Furthermore, it includes a plan for cutting the
cost of !hrinting thrnugh a 5.'m1]::|]iﬁr:ar5nn of the
number of paper sizes formerly held necessary.

In addition, many of the uncertainties of press-

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are tested for
gualittes required in printing, folding, and bindng.

pages of this folder for electro sizes.

"

’l{ This paper is Warren's TuistExT — India Paper (White) 33 x 44

work and printing are overcome through a series
UF i‘:]L"“IlﬁL‘ tests (l!-L':".'I'l min ﬂ:l'- .‘II‘IFHTTI:”.S Pﬂpﬂ'rs.
These tests, made at the mill, insure standardiza-
tion of printing, folding, and binding qualities.

The result is better printing on better paper
and lower costs to printers and buyers of printing.

::';'I_I’ when a gnml E'lri:nrr_'l' SUgErests the use of
Warren's Standard Printing Papers, he is thinking
not alone of a better piece of printing, but also
UF Lht Sil".'i]'lg?i l‘h:lt "l"-"i[l Tl:,‘-ulr.,

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and
preparation of printed pieces.
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5 D.Wanrex Comrany, 89 Broad St., Boston, Mass,
Prister O

5 E
- Usern or Prixming O

i Send derails of the Warren Simplificarion Program
which shows how to save time and money in plan-
ning printing. i

Name '

Firm Name

Form Address -
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See center sprea[!

i6: hasis 25 x 3H-—30 &




THE SATURDAY EVENING POST January 18, and THE LITERARY DIGEST January

This Advertisement appears in

11, 1930

Have you tried

Clipping
Coupons’
from

Radio

Programs
>

ORE

of your radio. Some of the best pro-

than entertainment comes out

grams on the air conclude with an in
vitation to write for the booklets and catalogs of
the people who broadcast. Recently, as a result of
four half-hour broadcasts, 7,644 people wrote for
the booklet offered via radio by one manufacturer.

Are you still a stranger to this idea of “clip-
ping coupons from radio programs”?

Or have you discovered the fascinating picture-
and-text books offered by firms you meet through
your loudspeaker? They answer questions about
their goods that you might logically ask:

Is this something that will rave my time
daied rnﬂ'_gr;"

Is it better than what I now wse?

W hat kind of _l.l':mpf'.:' fie gy

Will my life be happier, safer, richer, by
knotwing more about this thing?

There are new sl‘:..']l::-:, NeEw conveniences, new
luxuries, new contributions to better modes of
living coming along all the time. You hear of
many from your radio. The finest of these things

.E}: This paper is Warren's TaisText — India Paper (White) 33 x 44

or Size No. 2 as you desire.
pages of this folder for electro sizes.

-

are always pictured and explained in the booklets
and catalogs that are sent for the asking.

This literature grows more helpful and beauti-
ful every day. Much of it can be sent to you free
—thanks to high-speed presses and modern papers.

It is the business of the $. I). Warren Company
to make printing papers on which the text will be
easily read, the pictures clear and convincing,
and the colors faithful to the merchandise,

Our plan starts with producing better papers
in volume at low production costs. It includes
a plan for cutting the cost of printing through
a sim p|:_r:|<_';1tin|1 of the number of paper sizes for-
merly held necessary.

In addition, many of the uncertainties of press-
work and printing are overcome through a series

of scientific tests of each run of Warren's Papers.

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Paperr are terted f

|jl:u.'|'.'.'l."_. reguired in prinding, jording, and canding.

This is 1930 Advertisement P I

When requesting an electro of this Advertisement
specify it as 1930 Advertisement P in Size No. 1 |
See center spread

These tests, made at the mill, insure standardiza-
tion of printing, folding, and binding qualities.
T'he result 15 better printing on better paper at
lower costs to printers and buyers of printing.

So when a good printer suggests the use of
Warren's Standard I’|'|nti|1.;:: l’_Lp-.-rr., he 1s I.'|'|-I-'1'-§fl‘-f__{
not alone of a better piece of printing, but also
of the savings that will result.

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and

PFI:‘]'I.'LF.'I.?iI'II‘.n Iilr- prinruﬁ. '|'III.'1'I:_':='-.

i 5. D Warnes Company, 89 Broad 5., Boston, Mass. 3|
: PrixTer O User oF Prixting O H|
E 3 : ! T4 & % H |
:  Send details of the Warren Simplification Program 2
:  which shows how to save time and money in plan- 3
g 3 :
s MinE printing. E
pE AL £
i " = — :
i .
! Firm Nam = ol
5 H
t Firm Addre X
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46: basia 25 x 38—30 3*




This Advertisement appears in

THE SATURDAY EVENING POST February 15, and THE LITERARY DIGEST February 8, 1930

(JUESTIONS:

Can I sample it free?

Have they other patterns?

How can I preserve the finish?

Is this preparation suited to my skin ?

Must this be washed or dry cleaned ?

ANSWETS . . . that's what coupons are for!

T seems hard to buy anything from a hairpin

o a h;LTh‘uiTin!l_'_ I'I':i!l{hil'll:_' “ithfll,]t H Tl'l'lll'l"l q):l-

questions popping up to unsettle your mind.
When they can be answered quite to your own
satisfaction, you can buy more intelligently, more
sanely.

That is why so many advertisements urge you
to “send for our fully illustrated literature.”

Manufacturers want their goods to werk. They
have patiently experimented to discover how you
can best get the service their goods can gir;‘. Above
all, they do not want a trial to end in disappoint-
ment. They want to answer all your questions
before you buy.

Make it a habit to send for this information.
Clip the coupon if there is one. It should be part
of the program of every thrifty buyer. The book-
lets that come to you are painstakingly prepared
to answer your questions fully, accurately—and
beautifully.

High-speed printing presses and modern paper-

or Size No. 2 as you desire.
i pages of this folder for electro sizes.

mill methods make this service available to you.

It is the business af the 5. D. Warren ('l:u:l'np;m ¥
to make printing papers on which the text will be
easily read, the pictures clear and convincing,
and the colors faithful to the merchandise.

Our program starts with producing better papers
in volume at low production costs. It includes a
plan for cutting the cost of printing through a sim-
plification of the number of paper sizes formerly
held necessary.

In addition, many of the uncertainties of press-
work and printing are overcome through a series
of scientific tests of each run of Warren's Papers.
These tests, made at the mill, insure standardiza-

tion of printing, folding, and binding qualities, The

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are tested for
qualities required in printing, folding, and binding,

Ml 7ris is 1930 Advertisement ()

| When requesting an electro of this Advertisement
specify it as 1930 Advertisement () in Size No. 1
See center spread

result is better printing on better paper at lower
costs to printers and buyers of printing.

S0 when a good priul:w.'a' suggests the use of
Warren's Standard Printing Papers, he is thinking
not alone of a better piece of printing, but also of
the savings that will resule.

If you are a 11ri:1tL:r, ar 1f you sell with the Ju-:l_p
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and

preparat jon of ]Jﬁ nted |,'|ig:|_'g_"_-‘:,

----------------------------- rri11lrl'r'|'|lPI"I‘+1'|‘|"I‘I‘+111rrr'r111rr||ll-
S, D Warnex Comrany, 39 Broad St., Boston, Mass :

Printer O Uszser oF Prxtineg O

Send details of the Warren Simplifcanion Program,
which shows how to save time and money in plan-
ning printing.

Name__ .
Firm Name :

Firm Addreir

E This paper is Warren's THINTEXT = India Paper (White) 33 x #4 — 46; hasis 25 x 38—30 }




This Advertisement appears in

THE SATURDAY EVENING POST April 12, and THE LITERARY DIGEST April 5, 1930

Tl think it over
and let you know”. . ..

Clipped coupons
will bring booklets
that enable you to

think it over before

the salesman calls

HE next time you catch yourself closing a
sales-interview with “I'll have to think it
over and let you know,” remember that two

grown-up, high-priced men may possibly have
been wasting a fair amount of each other's time.

For such a statement shows that you are not
yet ready to buy—which is quite proper. But it
also probably shows that you have been asking a
salesman questions that a well-written piece of
printing can answer quickly and completely.

“What is the breaking strength of this ma-
terial?" . . . “What kind of furniture will go best in
our office?" . .. " What will a cooling system do for
our theatre?” . . , These questions can be answered
without seeing anybody.

The pages of this magazine and of nearly any
good business paper are filled with coupon offers
to send you booklets and folders that call, tell a
brief but complete story, and sit quietly at hand
while you “think it over” without hurry or
obligation.

If more of these coupons were clipped, better
salesmen would be calling on you.

For the men who did come in answer to your
final request would waste less time on introducing
themselves and their company and in telling you
what their product is and how it works. They
could devote their good energies to serving your
needs.

High-speed printing presses and modern paper-
mill methods make this service available to you.

It is the business of the S, D. Warren Company
to make printing papers on which the text will be
easily read, the pictures clear and convincing, and
the colors faithful to the merchandise.

Our program starts with producing better papers

-

'E This paper is Warren's THisTEXT — India Paper {White) 33 x 44 — 36: basis 25 x 38=—=230 §r

in volume at low production costs. It includes a
|‘.||ﬂ!'l for 1.‘l|.Lt'r:_r:5__r the cost Ufp:ri_nrinl_: thr-;‘,-u;__:h a sim-
plification of the number of paper sizes formerly
held necessary.,

In addition, many of the uncertainties of press
work and printing are overcome through a series
of scientific tests of each run of Warren's Papers.
These tests, made at the mill, insure standardiza-
tion urprijltir:g, folding and binding qualities.

The result is better printing on better paper at
lower costs to printers and buyers of printing.

So when a good printer suggests the use of

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Pring

gudlitics rr-;u.:r.‘..' i primiing, fo

ri are fested for

lding, and binding

This is 1930 Advertisement S |

When requesting an electro of this Advertisement
[ specify it as 1930 Advertisement S in Size No. 1
or Size No. 2 as you desire,

Warren's Standard Printing Papers, he is thinking
not alone of a better piece of printing, but also
of the savings that will result.

If you are a printer, or if you sell with the help
of printing, our eoupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and prep-
aration of printed picces.

5. D, Warres Couprany, 89 Broad Se., Boston, Mass
PrixTer O User oF Prixrive O
Send derails of the Warren Simplification Program
which shows how to save time and money in plan-

ning printing.

: N ane it ang
:: Firm Neme
i
Firm Address -
I'..|I':.' 5
.... .'!'!-I'F-'!llll_r'!llII.I.IIII.I.JJJJJ_|.+|.|-|--|--|-|-|-p-.--|-|-|-|--|-1---|-||lIlIII.fI

See center spread
pages of this folder for electro sizes.




This Advertisement appears in

THE SATURDAY EVENING POST May 10, and THE LITERARY DIGEST May 3, 1930

(Courons

brought the Bactories
to his Desk!

HIS5 Purchasing Agent

grew tired of the count-

less time-wasting inter-
views which always ended with
"I am sorry we can’t settle it
today” . . . “We are not quite
ready yet"” ... to salesmen wait-
ing to see him.

He found a way to save his
own time and that of the sales-
men as well. When he needed new shelving for the
Sturk-nmm, ew Hgl'l ts for Mill No. 7, OF a new cal-
culating machine, he clipped and mailed advertis-
'mg Coupons t]l;Ll: ]:fmight the “‘c]f-}n‘-ll'tt:‘:d E;lt;llu:_,,‘_r:fx
and booklets of each manufacturer.

The arguments for each make were intelligently
set forth in type. The merchandise was pictured
clearly and in detail. Specifications and service
were down in black and white. Deliberate com-
parisons from the printed pages made it easy to
narrow his choice to those companies whose
products most nearly suited his purpose.

Then (and only then) he asked these companies
to send their men.

Do you clip and mail advertising coupons? The
printed pieces they bring are planned to save your
time, your steps, and your money. You can
“interview” a catalog at any moment for as long
as you wish, without any sense of obligation.
Printing and paper make this service possible
to you. High-speed pnnting on good paper

{ This paper is Warren's Tiisrexr — India Paper (White) 33 x 44

o

When requesting an electro of this
spf:cif}' it as 1930 Advertisement T
or Size No. 2

LL{"E:E'IH ':.'l:l!l 'I,IF'l (1] rhi_." I'Ilil'll,ltl,_' on ".".]'l;l_t -H-. new, or
different,or better in the things you are planning
to oW,

It is the business of the 8. D. Warren Company
to make printing papers on which the text will be
y read, the pictures clear and convineing, and
the colors faithful to the merchandise.

eas

Our program starts with producing better
papers in volume at low production costs. Fur-
thermore, it includes a plan for cutting the cost
of printing through a simplification of the num-
ber of paper sizes formerly held necessary.

In addition, many of the uncertainties of press-

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are tested for
qualitics reguired in printing, folding, ond bnding.

W This s 1930 Advertisement T

Advertisement
in Size No. 1

See center sprrml

as yvou desire.

pages of this folder for electro sizes.

“-'”rk :llhl I'!ll'il'lti_l'lg Are overcome
through a series of scientific tests
of each run of Warren’s Papers.
These tests, made at the mill, in-
sure standardization of printing,
folding, and binding qualities.
The result is better printing
on h-:-r‘t:'r }mpl_-r at II:'I-'-'E'L'F COSts T
printers and buyers of printing.

So, when a good printer sug-
gests the use of Warren's Standard Printing
Papers, he is thinking not alone of a better
piece of printing, but also of the savings that
will result.

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and
preparation of printed pieces.

A —
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5. D. Warrex Comrany, 87 Broad 5t., Bosvon, Mass.
PrisTer O User oF Prixmize O
Send details of the Warren Simplificanion Program
which shows how to save time and money in plan-

ning printing

Name - : -

Firm Name

Firm Address,

- sy basis 25 x 3—1350 }




This Advertisement appears in

THE SATURDAY EVENING POST July 5, and THE LITERARY DIGEST June 28, 1930

Oue of the Most Valuable

OINErs 7 the

Y_ﬁll] are probably no stranger to the coupon
that appears in the corner of so many adver-
tisements.

Do you realize that it is literally one of the
most valuable corners in the world?

It is valuahble to the advertiser because it is the
q;h.;-;;pr_-:;: way to hring his wares to your lm:c:r eye.
Each coupon means that some merchant or manu-
facturer has spent money to make it easy for you
to secure booklets and catalogs that tell more
about his merchandise than can be told within the
limits of an advertisement.

It is valuable to you because—the booklet of
the paint manufacturer generally goes beyond the
mere subject of paint and helps you plan happier
color schemes. . . the catalog of the ['il__thhlﬂg fixture
people explains the scientific way to light your
office or :.'::-urmi“ «« « YOU CAN raise children on the
authoritative advice given by the better food
companies, chemists, and producers of nursery
equipment in their literature!

These printed pieces grow more helpful and
more beautiful every day. Many of them can be

sent to you free— thanks to high-speed printing
iTTL'“HL‘!{ :H'II.L rnn;nlt:r:l'l ]]-:I:Pl'r‘.\'.

It is the business of the 5. 1D, Warren L'umpﬂ.n}'
to make printing papers on which the text will be
easily read, the pictures clear and convincing, and
the colors faithful to the merchandize.

Our program starts with producing better papers
in volume at low prm!urtinﬂ. costs, It includes a
plan for cutting the cost of printing through a
:cimplir'w.-niur: of the number of paper sizes for-
merly held necessary.

In addition, many of the uncertainties of press-
work and printing are overcome through a series
*apers.
These tests, made at the mill, insure standardiza-

of scientific tests of each run of Warren's

tion of printing, folding, and binding qualities.

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are testrd l.'l-'.--"

Sl s 4
qualities required in prirfing, folding and binding.

This is 1930 Advertisement } [
|
When requesting an electro of this Advertisement
specify it as 1930 Advertizement V in Size No.
or Size No. 2 as you desire. See center spread
] pages of this folder for electro sizes.

orld!

The result is better printing on better paper at

lower costs to printers and buyers of printing.
So, when a good printer suggests the use of

Warren's Standard Printing Papers he is thinking

not alone of a better piece of printing, but also of the
savings that result from our plan of simplification.

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the plannmng and
preparation of printed pieces.

L L L L L L L T T P P TP E R PR

. Bosron, Mass,
User of Prixtize O

S5 D.Warnen Company, 59 Broad 5t

PrisTer O
Send details of the Warren Simplificarion Program
which shows how to save time and money in plan-
ming printing
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This Advertisement appears in

THE SATURDAY EVENING POST August 2, and THE LITERARY DIGEST July 26, 1930

Enter
to the most

0 YOU snub the littdle coupon in the
corner of advertisements? Or do you
“send for booklets™?

Many people do not know yet that through the
coupon in the corner of advertisements they may
enter the most useful library on earth.

For in the fine, readable picture-and-text books
that companies send, you will find the answers to
all your perfectly proper questions about the
things you see in advertisements.

These (hiestions:

Will my life be happier, safer, or richer by

knowing more about this thing?

Is this something my business really needs?

Where can I get it?

W hat does it cost?
The companies that offer you their booklets—
either through the mails or over the store counter
—take enormous pains to answer your questions
fully, accurately—and beautifully.

Each booklet is a formal visit with you. It
enters your door well-dressed and intelligent,
and tells a full, clear, and interesting story.

Printing and paper make this service to you

by the Corner

possible. High-speed printing on paper that is
faithful to picture, to color, and to type keeps you
up to the minute on what is nt.:w,nrd':ﬁq:n:n't,u-r
better in the things you use every day of your life.

If it were not for Better ]’aper you could not
get this Berver Printing.

It iz the business of the S. D). Warren Company
to make printing papers on which the text will be
easily read, the pictures clear and convincing, and
the colers faithful to the merchandise.

Our program starts with producing better
papers in volume at low production costs. It
includes a plan. for cutting the cost of printing
through a simplification of the number of paper
S17es Fn]'l'll:l.'T]}" held necessary.,

In addition, many of the uncertainties of press-
work and printing are overcome through a series
of scientific tests of each run of Warren’s Papers.

WARREN®S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are tested for

qualitics required in printing, folding, and binding.

fileis i 1930 Aduertisament

When requesting an electro of this Advertisement
specify it as 1930 Advertisement W in Size No. 1 |
or Size No. 2 as you desire.
pages of this folder for electro sizes.

See center SP!‘E‘_‘H[!

useful lbrary mn the world

These tests, made at the mill, insure standardiza-
tion of printing, folding, and binding qualities.

The result 15 better printing on better paper at
lower costs to printers and buyers of printing.

F(’J‘ “]]L"l'l a E('Il"ll:j l_‘.lT;nti:r ,l-ugg::'-»l"-. thL' Lt []F
Warren's Standard Printing Papers, he is thinking
not :llnnl:: of a better '[1ir.'t'1: af i‘:ﬂhtillg, but also
of the savings that will result.

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and

preparation of printed pieces.

!:"-'.'..'+++1Ili|-++1|..|-|.|. llllllllllllllllllllllllllllllllllllllllllll =
? 5. D Warkes CoMpPaxy, 89 Broad 5t., Boston, Mass E
§ Pristir [J User oF Prusmixe O :
?  Send details of the Warren Simplification Program,

which shows how o save time .'|I'|<|. IMiTHEE Y in |"|.I-'I'
Mg '|:lli|'||'|!|L'_'.
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This Advertisement appears in

THE SATURDAY EVENING POST September 27, and THE LITERARY DIGEST September 20, 1930

COUPONS have helped

a millon wirves become expert cooks

NCE upon a time . . . so the story

runs . . . a puzzled housewife im-

plored Heaven to make a new ani-

mal to break the eternal round of beef, pork,
mutton, and fowl,

Today you need search no farther than the
coupon in the corner of the best food adver-
tisements for clever new meat dishes, crisp
and different salads, tempting desserts, smart
ways of transforming left-overs into delicious
and nourishing dishes.

Clipped and mailed, these coupons bring—
usually free—brochures and catalogs that are
really cook books, beautifully printed and
illustrated in colors. No ordinary cook book
presents its dishes so realistically.

The recipes are devised by practical do-
mestic science experts. Calories and vitamins
receive their due. The text is clear, convincing,
reasonable. Colored pictures and photographs
sparkle from the pages. Paper and printing
are usually excellent.

It is because of high-speed printing presses
and modern printing papers that manufac-
turers can afford to give this helpful service
to you.

It is the business of the S. D. Warren Com-
pany to make printing papers on which the
text will be easily read, the pictures clear and
convincing, and the colors faithful to the

merchandise.

or Size No. 2 as you desire.
pages of this folder for electro sizes.

Our program starts with producing better

papers in volume at low production costs. It
includes a plan for cutting the cost of print-

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard .F:'r:'nr:):g strl:'r;-‘ dre J'{.I.I'fnf_fu:.'-r

- qualities required in printing, folding, and binding.

ing through a simplification of the number of
paper sizes formerly held necessary.

In addition, many of the uncertainties of
presswork and printing are overcome by
means of a series of scientific tests of each run
of Warren’s Papers. These tests, made at the
mill, insure standardization of printing, fold-
ing, and binding qualities.

The result is better printing on better paper
at lower costs to printers and buyers of
printing.

So, when a good printer suggests the use
of Warren's Standard Printing Papers, he is
thinking not alone of a better piece of print-
ing, but also of the savings that will result.

If you are a printer, or if you sell with the
help of printing, our coupon clipped and re-
turned will bring details of this Warren pro-
gram, and a series of mailings that will help in
the planning and preparation of printed pieces.
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5. D, Warnex Compaxy, 89 Broad St., Boston, Mass.

PrixTer O
Send details of the Warren Simplification Program
which shows how to save time and money in plan-

ning Printing. :
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When r{tques[ing an electro of this Advertisement
specify it as 1930 Advertisement Y in Size No. 1
See center spread
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THE SATURDAY EVENING POST October 25,

This Advertisement appears in

and THE LITERARY DIGEST October 18,

1930

Free TexT-Books

on almost any subject

ASCINATING booklets about some
problem that touches you and your life
are published every day. These text-books

are not found in schools or public libraries.

But you can secure them—generally free or for
little more than the mailing cost—by clipping
coupons from advertisements.

Fl-nnu: I:Ir thff-l: I'!I:Ilf}kﬁ t'l_"'" hﬂl‘-‘-' to ]_313.“’ 1j!|;|.ﬂ.l.| :lr'll!
pay for your home. Others picture new ideas in
store methods or factory equipment. Still others
give the newest advice on the care of your skin,
your car, your hudgct. of your business,

The better-printed books are written with the
care lavished on school texts. Dietitians, scientists,

business authorities, sponsor the statements.

Capable artists illustrate the pages. Much of this *

commercial literature is printed on the very same
Warren's Paper that modern publishers use for
the best school text-books.

High-speed printing presses and modern print-
ing papers make this service available to you.

A

i This paper is Warren's TIMRTEXT — India Paper (White) 33 x 44 — 46; basis 25 x 38— }

or Size No. 2 as vou desire.

It is the business of the S. D, Warren Company
to make ]:u:r'mting papers on which the text will be
easily read, the pictures clear and convincing, and
the colors faithful to the merchandise.

Our program starts with E}rruiuc]n_q better
papers in volume at low production costs. It
includes a plan for cutting the cost of printing
through a simplification of the number of paper
sizes formerly held necessary.

In ﬂi{l:l'-ll:iﬂl'l, many of the uncertainties nF].‘.lI‘::‘Si-
work and printing are overcome through a series
of scientific tests of each run of Warren's Papers.
These tests, made at the mill, insure standardiza-
tion of printing, folding, and binding qualities.

The result is better printing on better paper at

WARREN'S

STANDARD PRINTING PAPERS

Warren's Standard Printing Papers are fested for
gualitics reguired in printing, folding, and binding.

Thicis 1950 tdvertisemonc Z: =)

When requesting an electro of this Advertisement |
specify it as 1930 Advertisement Z in Size No. ]
3 See center spread
pages of this folder for electro sizes.

lower costs to printers and buyers of printing.
-qf:l
Warren's Standard Printing Papers, he 1s think-

, when a good printer suggests the use of
ing not alone of a better piece of printing, but
also of the savings that will result.

If you are a printer, or if you sell with the help

and returned will

of printing, our coupon clippec
hr’mg details of this Warren program, and a SETies
of mailings that will help in the planning and

sreparation of printed pieces.
prej I !
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S D Warren Company, 82 Broad St., Boston, Mass
B Prister O User or PrawTize O
Send decails of the Warren Simplificanon Program
which shows how to save time and money in plan-
ning prining.
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Are Dull Years
Necessary ?

’I:IErrmm why for dull peans in the
princing Busisess ae always wo casily
eupluined The poialp pocs like this:

=The Robion Compasy i g pet-
ten; arat & caralog chis yoar.”

“The Jones Company have beld wp
the wowk o e new campaign.”

*Beniscwiisbad wighthe Brown Com.-
pany warihey'ne not dhing any preshiag.”

Thet quaicicn is: Anon't the ecal pra-
s hisdedion Ihined these sascmenii

Isn't it orue chae if those responaible
for thee sales of the Kobumos Company
belueve thar the caealog belped sales,
1|’¢1 would neg et Jngnh.l.n_!; antcefere
with greting o the catadag

If the Jomes Company belicved chat
ithe new campaign would speed dheir
selling, would chey hold i up?

If nhse Beows Company were con-
vimed char printsg worbd make thrir
erieniens beeice, womhd :hl;,' wop buy-
ing in?

Tharefore, it the real resson for
dhalll timaet i the pringing Eesineis that
o few business men knowr how and
wheee pristing will help their sales?

The merchant wha sell Warren's
Standard Printing Papers and the 5. D
Warren Company belicve chis g0 be
e

Thiey belicwe char if all business men
ase bold ofies et how end wihy Priar.
ry el bl sali, ehat mces and moe:
princing will be used. Asd the prsting
beasiness will be o bemer busincss.

This & the primary resson for the
Warsen sdvertning program.

You can't wcll pood pristing ealew
Buziingis men belarve i will help them

We can't sell good paper ankoss you
first scll good princing.

i wc can help im your busi.
e, we el ﬁufr Pm:nd wll it
with b o, Incidensally, pou will
brve fewer dull yean.

IHESE re, mduﬂmm from
some oj" the Warren mailing
chﬁ_f., send rpguiﬂrf_}' to Print-
ers throughout the country,

explain the purpose of Warren
Space Advertisi —uhrrh is
to help increase the profitable

use of printed material. A
reading of these messages will

show you how you can help
increase your business by re-
printing Warren Space Adver-

tisemenis and mailing them

o "_l-‘ﬂ.l.lr Customers,

ARREN SPACE ADVERTISEMENTS in The

Saturday Evening Post and The Literary
Digest (reproductions at the left) urge buyers of
goods to get into the habit of clipping more
coupons to send for printed booklets and folders
offered by business concerns, because these print-
ed pieces help them reach buying decisions more
quickly and intelligently. Atthe same time, these
messages remind buyers of printing of the im-
portance of printing in their selling plans. All
this is cultivating printing business. It will pay

you, too, to use these messages in your work.
Electros for reprinting are furnished without
charge. See inside pages for electro sizes.

Warren Advertisements appearing in printing
and advertising publications (reproductions at-
tached to back cover) have as their theme the
advantages of starting these printed pieces in
sizes that eut without waste from standard sizes
of paper. A careful reading of these Warren
Advertisements may suggest ways of saving time
and money in your selling and production.




COUPONS

HIS Purchasing Agent
grew tired of the count-
less time-wasting inter-

views which always ended with
“I am sorry we can't settle it
today™ . . . “We are not quite
ready vet' ... o salesmen wait-
ing to see him.

He found a way to save his
own time and that of the sales-
men as well, When he needed new shelving for the
stock-room, new lights for Mill Mo, 7, or a new cal-
tuhl:.nl: machine, be L']|'|'-F|:'LI and mailed sdvertis=
ing coupans thar brought the well-printed catalogs
and booklets of each manufacturer.

The arguments for each make were intelligently
set forth in type. The merchandise was pictured
clearly and in derail. Specifications and service
were down in black and white., Deliberate com-
parisons from the p:’irl.:nﬁ pages made it casy to
narrow s choice to those companies whose
products most nearly suited his purpose,

Then (and -:mlg.' then) he asked these companies
to send their men.

Do you clip and mail advertising coupons? The
printed pieces they bring are planned to save your
nimie, Your steps, and yOUur money. You can
“interview™ a caralog at any moment for as long
a3 you wish, without any sense of obligation.
I‘rmrlr‘.!_l' amd paper make this service Tlnhll:l-;
to you. High-speed printing on good paper

]M: This is

brought the Factories

to his Desk!

keeps you wp to the minute on what is new, or
different,or better in the things you are planning
o oW

It i the business of the 5. [). Warren Company
to make printing papers on which the text will be
easily read, the pictures clear and convincing, and
the calors faithiul to the merchandise.

Our program starts with producing better
papers in volume at low production costs. Fuor-
thermore, it includes a plan for cutting the cost
of printing through a simplification of the mum-
ber of paper sizes formerly held necessary.

In addition, many of the uncertainties uI!']'-n:-'H-

WARREN'S

STANDARD PRINTING PAPERS

Warrea's Standard Pricting Papees are ionsed for

gualenies reguired i pronting, folding, and binding,

Electro Size N 0.

(Approx. 7 x 9 inches)

42

work and primmg aAre GVErCme
throusgh a serics of scientific tests
of each run of Warren"s Papers.
These tests, made at the mill, in-
sure standardization of printing.
folding, and binding qualities.

The result 5 better printing
an better paper at lower cosEs to
printers and buyers of printing.

50, when a good prinper sug-
gests the use of Warren's Standard Printing
Papers, he is thinking not alone of a better
piece of printing, but also of the savings that
will resule.

If you are a printer, or if you sell with the help
of printing, our coupon clipped and returned will
bring details of this Warren program, and a series
of mailings that will help in the planning and
preparation of printed pieces.

8 D Wamnen Comrasy, 89 Bread Si., Bonos, Mass

Pusmen O
Send detaibs of the Wareen Simglhificarion Program
whisch shows how to save time and money in plase
nIng primiEng

l'ten oo Prismisa O

Namr,

Firm Nams

Firm Adder

iry
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Have vou a growing shelf
of Advertising Booklets?
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STAMDARD FRINTING PAPERS [ .. (Approx. 4% x 5% inches)
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How to Order Electros

This folder has been prepared to make it easy for you to select electros of the Warren Space
Advertisements for reprint purposes.  All electros will be sent to you free of charge.

Electros of each advertisement have been prepared in two sizes: Electro size No. 1, shown oppo-
site: Electro size No. 2, shown above.

Each Warren Space Advertisement has been given a key letter. The key letter for each adver-
tisement is on the lower margin of the proofs attached to the front cover of this booklet.

To obtain electros of any advertisement, in either electro size, give instructions like the following
to the nearest Paper Merchant handling Warren's Standard Printing Papers or write them to the
S. D. Warren Company, 89 Broad Street, Boston;

Suppose you want certain advertisements in size No. 1. Then write:
“ Plogse send us in size No. 1, _Jl"r.u.r reprint, electros e;bl" 1930 Warren Advertisemenis N, 0, P, (),
(or any others you may want | B

Or, suppose you want certain advertisements in size No. 2, Then write:

“ Please send us in size No. 2, for reprint, electras of 1930 Warren Advertisements N. R. T.
(or any others you may want).”

43




Complete List of Printing and Advertising Publications
in which Warren Advertising Appears:

Warren Advertisements addressed to printers, numbers 1A, 2A,
3A and 4A shown in proof form at the right, appear in:

The Inland Printer

Pacific Printer and Publisher
The American Printer
Printing

The National Lithographer
Typothetae Bulletin

(For definite schedules, see proofs
of individual advertisements.)

Warren Advertisements addressed to buyers of printing, numbers
1B, 2B, 3B and 4B shown in proof form at the right,
appear in:

Advertising & Selling

Class & Industrial Marketing
Printed Salesmanship

Sales Management

Printers’ Ink Monthly

(For definite schedules, see proofs
of individual advertisements.)

Messages on Warren’s Thintext, addressed to buyers of printing,
continue to appear in:

Printers’ Ink Weekly
Postage and Mailbag

The paper in this booklet is
Cover — Warrem's Suxrown — Folding DullesEnamel (Ivery); basis 25 « 38— 222
Inside Pages — Warren's Sspxroun — Falding Dalbo- Ensmel | Loy |; baeis 255 38 |00
Inserts — Warren's Tarwrexr — India Paper { White) 33 5 88 — #6; busis 25 x 38 — 30
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The WARREN
Advertisements
reproduced here
appear regularly
in publications
read by printers
and buyers of
printing. Seecom-
plete list of mag-
azines on page 4
opposite.

Dates
of insertion are
listed with each
Advertisement
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And saves himself money, too, on the

to cut it to fit one of

printing who persist COSI m{amuﬂmﬁﬁﬂmzm. his bc__..m___wmmmm __.E_”m_ﬁ__.wm the sizes shown.

in specifying sizes for

printing jobs before they call you in.
The result is too often *trick™

size¢ production troubles — and

every printer knows what a lot there

all over town for special-

sized paper . . . not finding it .

ordering it from the mill . . . order-
g special envelopes then
special instructions and handling
all through the shop . . . with a
fixed delivery date staring you in
the face all the time!

There is just one point where this
can be stopped. Right where it
starts — at the desk of this kind of

customer. Here is a simple way to

S. D. WARREN COMPANY,

-

This is Advertisement No. 1 A,

THE INLAND PRINTER
PACIFIC PRINTER AND PUBLISHER
THE AMERICAN PRINTER
THE NATIONAL LITHOGRAPHER

August and December, 1929, and April and August, 1930

do it . . . or rather to get the buyer
to do it for you.

The 8. D. Warren Company has
prepared a chart of actual sizes for
mailing pieces,

These sizes are right, They cut
economically from standard sheets,
They fit Warren Standard Booklet
Envelopes. And there are plenty of

ssizes to choose from for all practi-

el T wirements.

I'he chart is a handy size—only
 BELES & LLS
spread out right under the glass on
his desk. His “trick" size

The buyer can keep it

order is stopped before it
starts. When he wants a
dummy he simply asks you

and in

PRINTING
August 17 and December 7, 1929, and March 29 and July 19, 1930

TYPOTHETAE BULLETIN
August 5 and December 2, 1929, and April 7 and August 4, 1930.

Printi _._% Papers

101 Milk Street, Boston,

It appears in

Think what this means
to you . . . to know that a dummy
will be standard size . . . that paper
and envelopes are waiting for you at
the warchouse . . . that you can
spend vour time as you like to
spend it—in turning out a really
fine job of printing,

Any of the paper merchants han-
dling Warren's Standard Printing
Papers can supply you with as many
of the charts as you wish to dis-
tribute. Give one to each of your
eustomers, Explain its use . . . how
it saves him work . . . eliminates the
extra costs that “trick’
sizes entail. Impress on
him that he ought to keep

it on hand and wse it,

Massachusetts

.._w This paper is Warren's Tuintexr — India Paper (White) 33 x 44 — 46; basis 25 x 38=—30 W




This way,
your customer
helps YOU

make MONeY & o .

And saves himself money, too, on the : ,
HERE are buyers of to cut it to fit one of

printing who persist COSL ﬂfpreparing his pﬂ.fllﬁif Pi{?ﬂﬂﬁ the sizes shown.

in specifying sizes for Think what this means

printing jobs before they call you in.

The result is too often “trick"™
size production troubles — and
every printer knows what a lot there
are , . . what they cost in time and
money! Complicated estimates . . .
shopping all over town for special-
sized paper . . . not finding it . . .
ordering it from the mill . . . order-
ing special envelopes . . . then
special instructions and handling
;LH I!|u'n||gh the _l'-hup . ., with &
fixed delivery date staring you in
the face all the time!

There is just one point where this
can be stopped. Right where it

starts — at the desk of this kind of

do it . . . or rather to get the buyer
to do it for you.

The 5. D). Warren Company has
prepared a chart of actual sizes for
mailing pieces.

These sizes are right. They cut
economically from standard sheets,
They fit Warren Standard Booklet
Envelopes. And there are plenty of
sizes to choose from for all practi-
cal requirements,

The chart is a }mtuly _liim—uuly
11" x 17", The buyer can keep it
spread out right under the glass on
his desk. His “trick™ size
order is stopped before it
starts. When he wants a

to you . .. to know that a dummy
will be standard size . . . that paper
and envelopes are waiting for you at
the warehouse . . . that you ecan
spend your time as you like to
spend it—in turning out a really
fine job of printing.

Any of the paper merchants han-
dling Warren's Standard Printing
Papers can supply you with as many
of the charts as you wish to dis-
tribute. Give one to each of your
customers. Explain its use . . . how
it saves him work . . . eliminates the

S extra costs that “trick’

sizes entail, Impress on
him that he ought to keep

customer, Here is a simple way to it on hand and wuse it.

dummy he simply asks you

Printingpqrs

S. D. WARREN COMPANY, 101 Milk Street, Massachusetts

Boston,

This is Advertisement No. 1 A. It appears in

THE INLAND PRINTER

PACIFIC PRINTER AND PUBLISHER
| THE AMERICAN PRINTER

THE NATIONAL LITHOGRAPHER

August and December, 1929, and April and August, 1930
| and in
PRINTING
August 17 and December 7, 1929, and March 29 and July 19, 1930

TYPOTHETAE BULLETIN
|. August 5 and December 2, 1929, and April 7 and August 4, 1930,

i{; This paper is Warren's Tuintext — India Paper (White) 33 x 44 — 46; basis 25 x 38— 30 }




Get your customer
to use this CHART

It helps make money for you
. . . Saves money ﬁ:r him. ..
and how it smooths out your

production troubles!

OU know what hittle real dif-
ference a slight wvariation in
size makes in a booklet's appearance,
If only all buyers of printing
realized this! But too many of them
do not—and those are just the ones
who specify arbitrary sizes without
consulting you beforehand.

Yet most of these men could save
themselves real money |1_1.' L:I.‘iil][,,': care
in planning their mailing piece sizes,
They’d make your job more profit-
able, too—and save you most of the
production troubles that odd-size
jobs always entail.

S. D. WARREN COMPANY,

This 1z Advertisement No. 2 A,

THE INLAND PRINTER
PACIFIC PRINTER AND PUBLISHER |
THE AMERICAN PRINTER
THE NATIONAL LITHOGRAPHER

September, 1929, and January, May and September, 1930

But you must give these cus-
tomers an easy means of doing it—
h‘tlrl“‘t]lirlp’ Ih:j.' can 'HN'p at their
elbow and remember to use.

The new Warren Chart of Mail-
ing Piece Sizes is just what you
want.
grams of mailing pieces to meet all
practical needs. There are envelope
samples, too . . . in sizes to fit each
mailing piece . .
designed to fit mailing machines.

It carries actual-size dia-

. and specially

This Chart is a handy size—only
11" x 17". Your customer can keep
it right under the glass on his desk.
When he is planning a booklet or
folder, he can study the Chart—
then he'll have an accurate
idea of size before he calls
you in to discuss the i-l.'llr.

Best of all, any size he
selects is bound to be

and in

PRINTING

101 Milk Street, Boston,

It appears in

standard. It will cut without waste
from standard sheet sizes. It will
fit Warren's Booklet 1:I|1';t‘:1u|u'.=i.

Those sheets and envelopes are
on hand at the paper merchant’s.
You'll waste no time and money on
getting special stock . . . or on
special production. You can give
vour whole time to deing a fine
printing job—and you'll make your
full profit on it!

Any paper merchant handling
Warren's Standard Printing Papers
can supply you with as many of these
Charts as vou want. Give one to each
customer. Show him how easy it is to
use. Explain how standard mailing
sizes save him money . ..
how the difference in book-
lets is not in size, but in
the quality of the printing
that goes on them.

Massachusetts

September 14, 1929, and January 4, April 26 and August 16, 1930
TYPOTHETAE BULLETIN
September 2, 1929, and January 6, May 5 and September 1, 1930,

ag This paper is Warren's TuinText — India Paper {(White) 33 x 44 — 46; basis 25 x 38—30 }




Right at

your customer’s desk . . .

... that’s the place to
start cutting lmpmﬁl-
able overhead

HINK what a lot of trouble
you'd save—and what a lot
more profit you'd make—if all your
customers consulted you before they
decided on mailing piece sizes!
Many do, of course. But those
who do not are often the very ones
who insist on “trick’ sizes that in-
volve a lot of extra overhead . . . cut-
ting down your profit, and making
printing costs unnecessarily high.
These men are striving for some-
thing “different.” They want their
booklets and folders to stand out—

S. D. WARREN COMPANY,

s

This is Advertisement No, 3 A.

THE INLAND PRINTER
PACIFIC PRINTER AND PUBLISHER
THE AMERICAN PRINTER
THE NATIONAL LITHOGRAPHER

October, 1929, and February, June and October, 1930 I

and they forget that your skill can
give more distinction to a mailing
|rim1: than all the odd sizes in the
world. Yet they would undoubtedly
be glad to specify standard sizes if
they knew what a wide range of
shapes they had to choose from.

That's just why the Warren Chart
of Mailing Piece Sizes was prepared.
It gives printing buyers actual-size
diagrams for mailing pieces . . . all
of them standard . . . to cut without
waste from standard sheet sizes . . .
te fit Warren’s Standard Booklet
Envelopes.

The Chart is handy size
—easily fits under the glass

Ci¥asEaEny | |

ready for reference. It gives him a
practical idea of size to fix in his
mind before he calls you in.

And how much more profitable
standard sizes are for you! You
waste no time and money on special
stock . . . special envelopes . . . spe-
cial production. Paper and envelopes
are at the paper merchant’s. You've
got.your whole time to spend as
you'd like—in creating unusually
fine typographical effects.

Any paper merchant who carries
Warren's Standard Printing Papers
has these Charts, See that
each of your customers
gets one. Sell him on how

on a desk. The buyer has easy it makes the planning
it right in front of him— ﬁ{“liﬂgphlﬂtrs of his printed matter.
89 Broad Street, Boston, Massachusetts

and in

PRINTING
October 12, 1929, and February 1, May 24 and September 13, 1930

TYPOTHETAE BULLETIN
October 7, 1929, and February 3, June 2 and October 6, 1930,

It appears in

This paper is Warren's Tmsrexr — India Paper (White) 33 x 44 — 46; basis 25 x 38—30 }




This Chart helps cut expensive

“WASTE MOTION?”

HE “waste motion™ of odd-
size jobs—all the extra oper-
ations you're forced to go through
when a customer specifies a mailing
piece with “trick" dimensions—you
know well enough how expensive
they are . . . and how unnecessary!
And when you've wasted time—
and spent money—on getting spe-
cial paper and special envelopes ...
skimped the time you wanted to
put on creating something really
fine . . . upset the whole routine of
your shop with special handling on
every operation . . . what have vou
got to show for it? Just a booklet—
that has nothing but its slightly
different dimensions to make it dis-
tinctive! And your profit 'way be-
low what it should have been!

These are the facts—as you know.
Yet many buyers of printing—in
striving for “different” mailing
pieces—do not realize that printing,
not size and shape, makes a book-
let stand out.

But you can help them learn—
even give them a sure method of
keeping away from odd
sizes for good and all.

1T WITHGUT WAETE

=
B papid sheet mirs s el

Ti=x =73 g | e sy
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F T e —

b T = ey

e T T I e ey

This new Warren Chart will do it.
It carries diagrams (in actual size)
of ten different mailing pieces,
l'h'DT'_‘,.’ size on the Chart is stand-
ard . . . cuts without waste from
standard sheet sizes . . . fits Warren
Standard Booklet ]!':-Il"n-'ﬂ].u]b[‘:i.

The Chart (it's only 117 x 17")
fits right under the glass on your
customer’s desk . . . where he can
refer to it when he's pl:u:lning i
printing job. It shows him the
wide choice he has in standard
SiZeS, K[‘("]JH him from in-
.’-ﬁsl'u'lg Wil ﬁullmlhing”tri:-k"

F‘rin'ting) Fapers

when he calls you in. See what
this means for you? Paper and
envelopes right at the paper mer-
chant’s . . . no special production
expense . . . no waste time and
money on getting special stock on
envelopes . . . your whole time to
turn out a fine job . . . and the full
profit your skill entitles you to!
You can get a supply of these
Charts from any merchant handling
Warren's Standard Printing Papers.
See that each of your customers gets
a Chart. And impress upon him
how he'll save money by using it.

S. D. WARREN COMPANY, 89 Broad Street, Boston, Massachusetts

This is Advertisement No. 4 A.

THE INLAND PRINTER
PACIFIC PRINTER AND PUBLISHER
THE AMERICAN PRINTER
THE NATIONAL LITHOGRAPHER

| November, 1929, and March and July, 1930

and in

PRINTING
November 9, 1929, March 1, June 21 and October 11, 1930

TYPOTHETAE BULLETIN
November 4, 1929, and March 3 and July 7, 1930.

It appears in

E This paper is Warren's Tiistexr — India Paper (White) 33 x 44 — 46; basis 25 x 38— 30 j




A |

N 0-an ke o Wty Bl bt Lo e W)

Trimmed Sizes.
Printed Pieces

CUT WITHOUT WASTE
(15 ]
4 paper sheel sizes in stock
26 x 29
25 x 38
32 x4
35x45
PR FTETRY ST ST TSRS S

sarvied s s L ool pagere mam barin busiog
Warrrs's Siswdand Prsiing Pagerrs.

ET

B e

WP g | Bkl B e 1] e B P
N F - Pk il e bt il ol

P I e s i, B A i i, KN g
i N Ve tabden o sl bselilrns

I W i Bdis Fotmdgn B B i e g
. da b For e oo brearer

B s i Frr g o 6 L o £y
N 5 B e b plorn

P Farn o By B e S 3 Lk P S
- e Top el bty ol sl gl

P I v 4 Mk Koo ' 54 ¥ o B
e T U oeedege aad bk ety

e W.mscn 1 Bicniicr i i 7} i o 5 B
D e R B e P = )

e Wy b bos Patnbr Y, B o S W b
R S e e ey ]

P 0 s | Bl o e S W i ke By 0
wat e 1 Tow R ge v
E

e E
S e e 4

SZE 2N P ey W' Bk by Erlops Y

T T N ——r—

Freed NT A B W g B kB B W T

ST 0w B0 0 B4 W vy o ey Ebogs P &

il Mo 5 ST

ot Warren's Pk b Famerbopo Mo §

o e

ST N Y ad e Warres's P en Beest g

Wprrn'y B abore M 4
L

T

ki Woatmn's Buritdes Timvwh g e, |

SIL P 1B 8t B W b s B e D Wi
- ;

The actual size of this chart is 11" x 17"

Fit your booklet sizes to the Warren chart

OUR booklet and someone
else’s may not differ much in
size. "erhaps only a fraction of an
inch each way. Yet one of them cost
a lot more to prilli than the ather.

Why? Just because that fraction
of an inch made one booklet a non-
standard size. Special-sized paper
and special envelopes had to he
made. The job required special
handling throughout.

Your printer doesn’t make money
on these special operations. But he
has to charge you for them. They're
part of the overhead that odd-size
jobs always entail. And
t]u‘g.' do come l:ligh!

Why not avoeid this ex-
tra cost? It's easy enough

S. D. WARREN COMPANY,

This 1z Advertisement No. 1 B.

CLASS & INDUSTRIAL MARKETING

PRINTED SALESMANSHIP

PRINTERS® INK MONTHLY
August and December, 1929, and April and August, 1930

and save money

to do. And the quality of your mail-
ing pieces won't suffer.

Just ask your printer for the new
Warren Chart of Sizes for Mailing
Picces. It carries actual-size dia-
grams of mailing piece sizes—plenty
for all practical needs. There's a
swatch of envelopes, too, showing
sizes that fit each mailing piece.

Keep the Chart right under the
glass on your desk. It's a handy
size—only 11" x 17", When you
want to get out a booklet or folder,
just select the size you need—and
have your dummy cut to fit.

That dummy will he
standard. It will fit Warren
standard envelopes. Tt will
cut without waste from

and in

SALES MANAGEMENT
August 17 and December 7, 1929, and March 29 and July 19, 1930

ADVERTISING & SELLING

April 2 and August 6, 1930.

101 Milk Street,

It appears in

standard sized paper sheets. And
those sheets fit standard presses—
no waste press area.

No waste time, either. Standard
sheets and envelopes are always on
hand at the paper merchant’s. Your
printer can get them at a moment’s
'|:|nl'LL‘|l,l, I!l,'+5 |'|.I:'Il. hl'][i ]I.]:} II:]' f‘il';]'“’
delivery. And he can give his whole
time to turning out a really fine joh
for you.

Ask your printer for one of these
Charts. Keep it handy where you
It will save lots of
trouble in planning mailing pieces
—and you'll be helping your printer
to save your money.

If he can't supply you, write

can use jt.

direct to us.

Boston, Massachusetts

{ This paper is Warren's Tuwrext — India Paper (White) 33 x 44 —46; basis 25 x 38—30 j




This CHART helps

your printer save your money

TS expensive to specify sizes of
I printed pieces by guesswork.
You're almost certain to hit on
uneconomical dimensions, And that
means extra work for your printer

. and extra cost to you.

For instance, here are just a few
of the E}FR"hitiilrIH that an odd-sized
mailing piece entails: First, your
printer has a complicated estimate
to figure out. Then he must shop
all over town to find some special-
sized paper sheets that won't waste
Lo much in the eut,

Usually they're not to be had. He
orders them to be made at the mill.
He orders special-sized envelopes
(which may not fit your mailing
machines). When everything is
finally delivered, there must he
special instructions and handling all
through his plant.

All this is unaveidable overhead.
But it all costs money. Your printer
has to add it on his bill. And it all
began right at your desk when you
specified that odd size,

Yet it’s easy enough to
cut out this extra expense.
Here's a simple way to
do it.

The 5. D). Warren Com-

S. D. WARREN
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PﬁntIrSPapers

pany has just prepared a chart of
actual sizes for mailing pieces.

These sizes are right. They cut
economically from standard sheets.
They fit standard envelopes . . . that
are specially designed for use on
mailing machines, And the chart
gives plenty of sizes to meet all your
requirements.

The Warren Chart is a handy size
—only 11" x 17"”. You can keep it
spread out right under the glass on
your desk . . . ready to refer to
when you plan a mailing piece.

How does it save money ?
This way. Standard paper
sheets and envelopes are
always waiting for your

CLASS & INDUSTRIAL MARKETING
PRINTED SALESMANSHIP
PRINTERS® INK MONTHLY

September, 1929, and January, May and September, 1930

and in

SALES MANAGEMENT
September 14, 1929, and January 4, April 26 and August 16, 1930

ADVERTISING & SELLING
January 8, May 14 and September 3, 1930.

The sheets will fit his presses ex-
actly., He spends no time and money
on special paper . . . special envelopes
i ﬁ|:r[‘:ri.'ﬂ 11-;14,'1':1Iinn.t;,

And he does a beller job for you.
He can devote his thought, his time
and all his skill to giving your mail-
ing piece that touch of individuality
you vainly strive to get with irregu-
lar size. It's the prinfing, not the
shape, that makes a booklel dis-
tinctive,

Your printer can supply you with
one of the Warren Charts. Keep
You'll be
helping him to save YOUR money
if you do.

If he has none on hand, write

it handy and use it

printer at the warchouse.  direct to us.
COMPANY, 101 Milk Street, Boston, Massachusetts
This is Advertisement No. 2 B. It appears in

g This paper is Warren's Tomwrext — India Paper (White) 33 x 44 — 46; basis 25 x 38—30 3




Right at your own desk...

That’s the place to start
cutting your printing costs

This Chart makes it eusy!

VARIATION of only a fraction
A of an inch in size can often
make a mailing piece considerably
more ('xl]‘."ll-ﬁi"-'ﬂ.

Your printer can’t help this. It's
simply that non-standard sizes au-
tomatically require a lot of extra
operations. The job becomes a
“special” . . . entailing special esti-
mates . . . the manufacture of special
sized paper sheets . . . special enve-
lopes . . . then special press-setling

goes on your bill. But it really be-
gan right at your own desk. And
that"s where it can best be stopped.

How? “-:r sl itkiug to |:||:|'L|'L|1g |r51't1‘
sizes that are standard. There are
more than enough for all your needs.

This new Warren Chart gives
them to vou in a convenient, usahle
form. It's only 11" x 17", but it
carries actual-size diagrams of wide
variety of shapes and sizes. All of
them cut economically from stand-
ard paper sheets . . . and fit Warren's
Standard Booklet Envelopes,

Your printer can get these sheets
and envelopes at the paper mer-
chant’s. He has no costly extra over-
head. He can devote his whole time
and ability to creating the fine typo-
graphical effects that will make your
mailing piece really distinetive.

Your printer probably has some
of these charts on hand. Ask him
for one. Keep it right under the
glass on your desk . . . for ready ref-
erence. You'll find it saves lots of
trouble—and some real money. If
he cannot supply you, just write us,

and handling all through
the printer’s plant.

All that is NECESSATY OVer-
. and, as such, it

head . .

Printing Papers

5. D. WARREN

COMPANY,

89 Broad 5Street, Boston, Massachusetts

This is Advertisement No. 3 B. It appears in

CLASS & INDUSTRIAL MARKETING
PRINTED SALESMANSHIP
PRINTERS’ INK MONTHLY I

October, 1929, and February, June and October, 1930
i and in

SALES MANAGEMENT
I October 12, 1929, and February 1, May 24 and September 13, 1930

ADVERTISING & SELLING
February 5, June 11 and October 15, 1930.

E This paper is Warren's Trintext — India Paper (White) 33 x 44 — 46; basis 25 x 38—30 ?




WARREN’S
STANDARD PRINTING PAPERS

are distributed by the
LEADING PAPER MERCHANTS
throughout the United States

Avmaxy, N. Y. . . . . Hudson Valley Paper Company | Oaxiasp, Cal. . Zellerbach Paper Company
Arraxta, Ga. . Sloan Paper Company | Oxtamosa Ciry, Oxia. . . Western Newspaper Union
Bavrivone, Mo, The Barton, Duer & Koch Paper | Osana, Nen, . . Field-Hamilton-Smith Paper Company

Company D, L. Ward Compan
Sloan Paper Company Punaperemia, Pa. ‘[I’_"hq[ln Beck {_.'un“un;

Strickland Paper Company | preyspopon, Pa. . . . . The Alling & Cory Company
Bostox, Mass. Storrs & Bement Company Pomriaxs. Mx. C. M. Rice Paper Company
Burrato, N. Y. The Alling & Cory Company Porriaso, Ore. .« .+ . Zellerbach Paper Company
Craniorre, N. C. Caskie-Dillard Company, Inc. | pooouivn Vi B. W. Wilson Paper Company

[Chicage Paper Company T R 3
Cutcaco, TLi. 1 The Paper Mills" Company “m HESTER, N ',1. i TI:": a\“l.'l'lp: & FnrJ.- {'nmpl.ny
Swigart Paper Company SACRAMENTO, CAlL. . . Zellerbach Paper Company

INCINK ! The Dy : Wi aper Company | S - [ Beacon Paper Company
{cjh_‘ _[’_.h-l_ﬂ. o n:;:hlrlﬁ::ti-quli:l:lﬂll:l;mr {:‘nI'n]]::'l.ni' *"'-" i ‘- Mm;'k'l'l"h"" Faper {.-:“'F“["I-II}'

LEVELAND, Do | The Alling & Cory Company 81, Pavr, M. .« « « + MNassau Paper Company
CoLrmevs, (o The Central Ohio Paper Company | SaLt Laxe Ciry, Uran Zellerhach Paper Company
Dattas, Texas . . . . . . . Olmsted-Kirk Company Sax Dipgo, Car. . . . . . Zellerbach Paper Company
Dexven, Covo., Carter, Rice& Carpenter Paper Company Sax Frawcraco, Car. . . . Zellerbach Paper Company
Des Momves, lowa Western Newspaper Union | Sa¥ Josg, Car. Zellerbach Paper Company
Dernort, Micn. | . Beecher, Peck & Lewis | Searrie, Wasn. Zellerbach Paper Company
Evaexe, (OrE. . Zellerbach Paper Company | SPOKaxE, Wasn. Zellerbach Paper Company
Pazsows, Cil. . Zellerbach Paper Company | SPrisGriELD, Mass. . The Paper House of New England
Graxo Rarms, Micn. Cuuimby-Kain Paper Company SrorrTon, Cal : Zellerbach Paper Company
Harrrono, Coxy, Henry Lindenmeyr & Sons Toweno, Omo The Central Ohio Paper Company
Hopsros, Texas. . . The Paper Supply Company Toras, Oxts. . . . .« « « . Tayloe Paper Company
Wasimweton, . C, Stanford Paper Company
Wicarra, Kaxsas .+ . . Western Newspaper Union

Bresisomas, ALa. .

IspraxaroLs, Ixo, . . Crescent Paper Company
Jacksowvitie, Fia. . . Antietam Paper Company, Inc.
Eaxsas Crry, Mo. . . . . Midwestern Paper Company
Lirrie Rock, Amrs. . . Western Newspaper Union
Loxg Beach, Can. . . . Zellerhach Paper Company
Los AxcELEs, CaL Lellerbach Paper Company | New Youx Crey (Export) . . . National Paper & Type
Lovisviiie, Ky. Miller Paper Company, Ine. Cormpany
Lyscinrns, Va. Caskie-Dillard ('“mm“:‘-l Inc All of Latin Amerien and West Indies, with the following
Mesrnis, Tess. : . Tayloe Paper Company bnmrhr-.r._ e - .
Mivwavkee, Wis. . . The W. F. Nackie Paper Company ArcesTiNE (Buenos Aires) . . 3“{::2.';:“:'“' & Type
Mooarous, Muor. - JUI:‘” Leslie Paper Courpany AncExTiNg (Rosario) . National Paper & Type Company
NasnviLie, Texx. . Bond-Sanders Paper Company

7 . Croa (Havana) . . . National Paper & Type Company
Newanx, N. J. '[2';;:; Lindenmeyr & Sons = | Mexico (Guadalajars, Mazatlan, Mesico City, Monterey,
5 : v ,_'P e Tampiea) . . . . National Paper & Type Company
New Havex, Coxx. - Storrs & Bement Company | po Lima) National Paper & Type Company
New Onigaxs, La. . The Diem & Wing Paper Company | yroponay (Montevideo) National Paper & Type
II{"!Lr,\' Llil:-:lrnmf.\'r & !"Hm:I Company
Lathrop Paper Company, Inc, ; . S " %3 &
MNew Yorg City {The Alling & Cory Company "_“"':"“'J“ (Brishane, Melbourne, Sydney) B.J. Ball, Ltd.
1. E. Linde Paper Company New Zearaxp (Auckland) . . B.J. Ball, Ltd.
"'I_'hn: Canfield Paper Company Haiwattay latawps . Zellerbach Paper Company

Exronrt axp FoReuss
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