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S.D. Warren Advertising

For more than a century,
through various names and
incarnations, our message
and mission have remained
the same—to make the means
through which the world
communicates better and
more beautiful.

From the beginning, our advertising has been Explore a collection of these ads from 1939-1942
prominently featured in leading national newspapers for messages that still resonate. By looking

and well-respected trade publications, which highlights  back through the pages, we can look forward
our commitment to the printed page as one of the best to a future of exciting possibilities.

ways for brands to communicate clearly and eftectively.
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AFTER THIS

11x he cover aff important paings?

‘I-t”]l ‘hl.' i'l rl:"l.i'H'l.-r ]'{'I'lii_'l“h{"r ;
Will any mew questions come up? This
salesman doesn’t have to worry., He
left a booklet behind him.

]'I:d'l.'t‘ i|.'l.|L|:r \.L]rhr!u'li a ||-Fi||'|r|:|.| :q.lur_l.
to leave with |'-r-:|~.|n-:-:-.: Does it tell
the wdale story ? Is it as good a piece of
workmanship as the product it repre-
sents? Will it hold the prospect’s re-
spect in face of competition

If youl could use new ideas for tell-
ing vour sales story, you ought to have
two books offered |1:r 5. D. Warren
Company, They're free to you, Con-

-r.||l I:I'u'l'll.. '|-|||.'II. L'xphtill Ror |h'l.'i+\ ]

a good printer and gain the benehir of

his experience. He will serve vou best
13 vou consult him a¢ the sfare so that
hl_' A ]]l'l!: :I.IJII i'llil.” r-'i"' 1'1+I1'|.'ri'\ C Use
of the pPrinting processes.

Amaong other things, a good printer
will be likely to recommend that your

sales story be emphasized with pic-

SALESMAN

SAYS

a ¥

“"GOODBYE
w15 /m%é’/g;%:f rg’%f

on Jw/é%ﬂ‘/

Eures, and that the |'|i1"||r|'1.'\. b Plil][l,'d
R CAE ur- '||."r'.er:-r|'~. .."'ull;|_1||.|.'.|rd |:'|'|J|l|||:_r
Papers. Pictures pring to particular ad-
vantage on Warren's papers because
1|Il.' PElPHETS PHOSSCSS G IJI!JilIIlI:' {‘]'ml';u_'-
teristic that makes them ]ld,'l:‘ul:';|||:|,' Irem=
ceptive to printing inks. "T'his unusual
receptivity can be demonserated. It is
beneficial in the printing of pictures in
black and in colors,

(3ot those two books wdav, Write
for them now. 5. I3. Warren Company,
8g Broad Street, Boston, Mass,

BETTER !!-FP.E?? -Hﬁf TER PRINTING
T Yo
‘Warren's
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FOR LETTERFRESS PRINTINE, LITEOGRAPEY,
BOWK PUBLISEING, MAGAZINE PUBLISHING, CONVERTING
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WARREN"®
STANDARD PRINTING
PAPERS

O58Y COATED FA ] -
Lustro Gloss

LT rlaid Colinss
New Enclan

LI COATED FAFEE
Lustro Breilfiant-Dull
Cumberland Du

';..ll"
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and Laid

COATED POST CARDS AND RRISATOLS
L I|!':|l- rland I:lll: Post Card
Cum ber 1 Laloas Brismol

iloas Brstol
Camen Post

COATED COVERS®
Lusrro Gloss Cover
Cumberland Gloss Cover
Can 1

K FPUBLISHEF

e 5. 1%, Warren

WARREN'
MAGAZINI
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CONVERTERS OF PAPERS

BEFTER PAPER ~BEFTER PRINTING

R LR VAR
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CAN ALWAYS GET YOU IN...

TR

whale olher sattseere wail!

F Y0U have a printed story, he can get 1t to
the boss,

Smitty, the ofhce boy, He can get into the boss’s

1I.|I|III'I'I.'|:|':|I-- ITIEan '||-!|::|'.-_: Eia

office any time.

.]-III' i""':-\..'.'- 1 :";'!:-':l.."\- s |
to live a lot longer than the interviex
may (or may not) ger. Smitty's boss, vour
pect, has a habit of leahng through be
his spare time. And his secretary has ;
file for the Feod ones

How can vou |'|.|:x-.'_'|'-'-'r.l printed pleces good
You can get some very practical supmestions
out of two useful books offered free by 5. 1
Warren L--'|:||I.I:'|'.. =Send ftor them. But betore
Al [¥iL |;"I-."I' '-.il.'.iw- NG PrEciice, .ll!1-|c|': LR
printer, for a printer can serve vou best when
vl call hime i wiely af the siars, That's the Wiy

to put vour printing investment to the most
productive use,
Your printer will probalbly

strengthen vour sales story with pictures. He

SLTCST that vou

FTHELY .I'Hl- SLIfNnESE ri'l:l‘. ':|||' |'l:.||:||,'x |'-:_' |1'.":||:'.i
on one of Warren's Standard Printing Papers.
Pictures print to  particular  advantage on
Warrer |- |1.|":-|'x because the papers possess a
.||.||| characteristic that makes them pecu
| Aar e "'rl\.!.' (W] 'r""l".ll" ||'I-\'\-\. -Ill:\-\. |'||'|',|'-\.|'|;||
Il..l'|'l|I'. ty Can |*-"|I|||-lllx'III||| It 1=z beneficial
in the printing of pictures in black and in colors.

These roo War Fen I -!-\.--. *-!I-'l.ll-i I\q,' :||:_' P
erty of every man who is planning, preparnng or
revising his sales literature. Write for them now.
5. 1D Warren l._-!||'|!1.|'|l,_ 89 Broad Street,
Hl'wl:l:'.._ 1'-|..wa.

5 TAM DARD

( Wa rren S“ V7, wnting Lupers




EVERY LIVING ROOM A (l/%' ROOM...

PAPE I’ ‘a]l IH HANTS

14 M

Warren's Si: |I*--.|| || ""lrm g Papers

lkey Paper Coin

Al"l'l [t Naur salesrooms are closed, your
-~-l.||"‘|Ir can continue in the Pros peck £ sales
room—in his fome. The attractive teatures of
in .u:r-.|:|--|-:|r,, ar A !.:|l|.|:1 or a bath 1||!r,, O A
trip to Cuba are enhanced when leisure stimu
lates Imagination and a booklet ;:I..il.ll.'- iL.
EXPORT AND FOREIGN A good booklet ean make a living room yeur
" salesroom. Good booklets can sell for vour
salesmen in the overtime hours. Have vou such
booklets? Are they fair to your good products?
Do they explain, in detail, those very new fea-
tires that n|.|Lr Vour |1|'-u:_|;«1- ]~.|1'1:-.u!.'1|'|l. cle-
sirable? If you are interested in suggestions for
improving vour printed sales literature, get two
]:r:lllk"'\- urivn.l Lired) |l'; f‘l ]:'. "|"| Arren ':..r.-!'|!|'l.II!'L.
Write for them, and read them. Then call in a
o] printer to help you plan for efficient use
of the printing processes—his experience will be
worth most to vou if Ol COns ault him nght at
the start.
A good printer will be likely to advise you to
present the vital points of vour sales story in

llll.'IIII.I'I."--1 and to |'II'II'.[ rlh' prctures on one of

Advertisement preparad
":l.:l'\\.r!':lll:lli._ Dorsmine & Osa
U0 Appcar in
saturday Evening Post

Ope Page, 9%

whnen Mﬁ% booklels lell your Story

Warren's Standard Printing Papers. Pictures
print to particular .ul\.lru.nlu on Warren's
papers because the papers possess a unique
characteristic that makes them p|_-u,-|,|ii;|1-!} re
ceprive to printing inks. This unusual recep
tivity can be demonstrated. It is beneficial in
the printing of pictures in black and colors.

Take the first step now. Write for the two
Warren books. 5. ID. Warren (‘nmp;un‘ Hg
Broad Hrl'lx".., H-:.---:-’:-I'l,I Mass,

BEFTER FA a"’:".'ﬂ "'!J'.F.'if'ﬂ':'ﬂ PRINTING

rwarren )

[STANDARD |

V. Hfff!.?t? / upers

FOR LETTERPRESS PRINTINE, LITHOGRAPHY,
BOOK PUBLISHING, MAGAZIME PUELISEING, CONVERTING




AMERICA'S

LSusiness ol o

FOU mav be one of the many execu-
tives who realize the need for estab
lishing a better understandine of the
pu.xitgrll thar business OCCupies i Agner
can lite. How can you give vour emplovees
E l.'il_:IT F"Il,'ll.lrl_'ll'. 1:!!.1' Constructive value af
your business—of aff businessf How can
!.l-ll._ ar r|'|-:' LHT[S l:i||||.'._ Wil I:|||.'il' Fricmdl
ship and support? Here 18 no casual
n"-]h-rh"‘. ility. Many executives considet
it to be America’s business problem No. 1.
An 1'L'|lf.|."..|!;l-|| of business is no |'-I'|1-|1-
lem. Any one can assemble the faces,
but the test comes in presenting these
facts in believable fashion, The job has
been done in several different ways, but
there 15 one wav which may interest v,
In fact, it may even fit vour cage with
shght res ision. This is a series of twenty
one Business Bulletins prepared by the
5. I, Warren Company for its emplovess
an nstance m which a straightior-
‘-L-Llr-i, I l!.!h'.l| :--..I_~|.|,.“.|ri. i of the American
business h:.".rq'l'n Wils ||||.i|,r‘..|l\;¢|'| B0 r||,|_|
two thousand 1 amd women could
view the operation of business in a clear
;'l'._!|I=. :‘“illl.l.' t||=ch:.' HII:I.'|:|'I'1 |'|.|".L' |-|'-:'I'|

:'l-.'\ll-e..iI I.'I:'I':I."‘ ;'l..l'u'l' | &N reqguestsd by

twentyv-two thousand executives of other
business organizations.

The Bulletins deal with such subjects
as W ko getr the price of roods’, ko o
fermmines the wapes ':."' |r.lr|r'.'-'-_'| ees?, WV hat
CdM ST 'J‘f-h'”l.r-'.' |1'-'|'|JI ":"'r'n'_f.'- i f;'llll'rﬂ"'- "y
Your share im the cort of government!
Whatever Yo find in these bulletins is
yours to use as you wish. They may fit
vour nesd with revision. At lease thev will
suggest wavs in which you can approach
your '|5'r-l.:'lil.'lll. A set of the Business Bul
let {one copy only) 15 available to v
without cost or obligation, A letter wi
bring them to vou promptly. 5. 13, Warren
l'nlr'.]-....j., 8y Broad S5t., Boston, Mass.

BEFTER PAPER ~BETTER PRINTING

J_.-"' . -\.. 3
‘Warren's
b _z.-"'.

(STANDARD

.J-'_. -. -"'--j-----._r,-a
Vit s inling v upers

FOR LETTERFRESS PRINTINE, LITROGRAPHT
BODK PUELISEING, MAGAIINE PUBLISHINE, CONTERTING

Advertisement prepared by

Barrex, Bagrox, DuesTise & Oisons, [x5c.

to Appear in
Saturday Evening Post=—Ogg, 7, 1939
Une-half page, 4% x 124

P 1, BoE, P13 4-15-1930




L'[H.R‘MN CAN GIVE YOU
JUST ) MINUTES..

bt this saleswean ..ﬁ"{;ywz/ O weecks/
H] LEFT ,I,-ITT.IL:.L-?.HI-:’ closed the

Even a five-minute call can lead to a

sale—if your salcsman 15 armed with
facts in prinfed form.

A oo printed giiles ||:;||_'- I.|:'-.||:|'.".Ii:.
stays for weeks on a prospect’s desk
I'l.'...i_-. 1-l'|'.||.'|| hit tor your salesman. Lt
Can answer questions that |,-"-._r'n| mever
up 1 a beief is It can
clear -.||1 misunderstandings thar never

COaTe MTeErview,

arise until atter your salesman has lett
Gr Lrin alffer yolr ¢ ..'r.'.'.g.Jn'-'.-r |'_|.|_ |.|||r.|l

It VOou want to equ E'II YVOUF THen with
l.".';.l'l.'::'l = :--:'”E.";_' '..r:'l'.ltl..'l-:', !_'l'l: [I‘Il.' Wi
helpiul free books offered by 5. 1. War.
ren Company. They will aid in onganiz
ine vour ideas and vour material, Wrire
for these books, and read them. But be
lore you put their 1deas into |1-|'.||.'I:El.'l."
consult a good printer, for a printer can
serve you best when you call him in
right af the starl. That's the way to put
your printing investment to the most
}W:II.:.ll:ri\l' LISe,

I'I'|-|::" I,l:.".!'ll:l.'f '.'.i” 'lll'illlll.ll.:l. SuFrest
that you strengthen your sales story
with pictures. He may also suggest tha

A VEFLISEmEn

the pactures | printed on one of War-
ren's Standard Printing Papers. Pic
tures print to particular advantage on
Warren's papers because the papers pos
sess o unique characteristic that makes
I|||'||| |*-:'v:'|||i.|l'i!.' I'|.'|.'|.'|,'l1|'.-|.' T ]=-ri.“.ri|||:
inks. This unusual recepuvity can be
demonstrated. It is beneficial in the
printing of pictures in black and in
colors.

These two Warren books should le
rh._- ]|1-.|'|u_'|!:.' ol &V Fy man '.'.|||:- 15 piln-
ning, preparing or revising his sales liter
ature. Write for them now.

5. I). Warren Company, g Hroad
Street, Boston, Mass,

BETTER FAFER - -.F.!H?'.i"?;'a'? LRINTING

( wa rren )

STAHDAPD

Yz, fm’mo’/ @ﬁ.f

FOR LETTERPRESS PRINTIRE, LITHDERAPEY,
BOOK PUBLISEING, MAGATINE PUBLISHIMG, CONVERTINE

;'.'|'|I.|!|'.. '.'l!.'

Barres, Barrox, Durstineg & Osporn, [xe
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THIS SALESMAN
WORKS 5 % DAYS A WEEK

... but foe selly 10 howrs a day!/

HF_'H up ;|_L.r;|:||1-al the conditions that
|'|;11'.1:;¢.=_'L'{'r3. salesman irm.'rrL'-]ll:th
interviews, prospect too busy, prospect
out of rown. But he keeps right on sell-
ing sixteen hours a day, every day, in
spite of these handicaps.

How doses he do it? He L'I!IIIIE";J'I-L'h PeT-
ol \i||1.'ﬁh:l.lr|:€|'|l}" with ["f:-l'l[l'-l- .‘il'."illﬂg.
He calls on e IBRCTS n.|l.l:"ll1'|_: the business
day, and employs booklets to carry on
|;|||- ~.|.-||i:'||__l in the overtime iln ILiFs. |||.'
makes the most of his brief interviews,
and leaves his sales st iry in |=-rinl b -
iterate and confirm aff of the sales points
that are :||||'|'u rtant o prospecs.

Your sales story printed in booklets
and folders can be made to work the sec-
ond shift for your silesmen, It should,
ol course, I @ |.'|'-|||'|'II.I.'I!1.' and detailed
account of alf of the features of your
g:uuh.. It should be as }‘-rl.'s-:'||!:||-||.' Lat
least) as your competitor’s story. 1f you
necd suggestions for planning, you can
find them in two books offered (free) by
5. 1D, Warren L'u|11p:|||\. Write for these
books, and read them.

Then discuss your needs with a !zl.-lh|
Pr:'"“-r' I you consult him at the starf,
Yo will gam the benefit of cxpert knowl-

edge that will permit you to plan for

most effective use of the printing pro-
CESSes,

Among other things, a good printer
will be likely to recommend that VOur
snles story be emphasized with pictures,
and that the pictures be printed on one
of Warren's Standard Printing E':l.'|'hrr:i.
Pictures print to |'\:Llli|."l.l-..lf '.h|'\.'.i|1¢.|'!:l:.'
on Warren's papers because the papers
possess a unique characteristic that
makes them peculiarly receptive to
printing inks. This unusual r:'r.'w.']rtir:.l}'
can be demonstrated. It is beneficial in
the iu"||1tir'.H of plctures in hlack and in
calars.

Get those two books today. Write for
them now. 5. 1. Warren Company, 8g
Broad Streer, Boston, Mass.

BETTER PAPER ~BETTER PRINTING

ﬁ*g}zfx}g’/ﬁpﬂ?:r

FOR LETTERPRESS PRINTING, LITROGEAPHY,
EDOK PEELISHING. MAGAZINE PUBLISHING, CONVERTING

Advertisement fire |'ur|-\.! I":i'
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Saturday Evening Post—Diec, %, 1939

Ome-half page, 4% x 124
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The Biggest Sale you have to make

SELLING your merchandise at a
reasonable E1|'c|ril 15 @ I””.i”r ]1-r”|3_
lem in itself, But there is another
!1r1r|1|{'lli '..'I.'I'li-:'h i:-. maore 1.'i,1;1] (0] t]]r
weltare of vour organization—the
selling of a clear conception of
\merican business to your employ-
ees and their families. For these
days more and more executives are
hecoming interested in the conclu
sions their people are E-u-rm'm;; about
the value of American business.
For a helptul suggestion on how

ta clarity the c omplex workings of

our present business system for the
Beneht of your personnel, turn to
page 8o of the June 1 7th Sarurday
y Ewening Post. There vou will find

Advertisemen

an 5. 1), Warren advertisement
which offers a suggestion for ex-
plaining business, in simple terms,
to emplovees.

Watch for the Warren adver-
tisements. 'hev contain practical
ideas that may fit your company's
needs. 5. D, Warren Company, 8¢
Broad Street, Boston, Mass,

,’ | o
r warrenz@

o
-

/*}?}ffz}g’/ﬁ/)w:r

BETTER PAPER ~BETTER PRINTING

il
Thr
prepared Dy

Barrex, Bagrox, Dugsmise & Osporx, [nc.

bk Appear in
Pringer's Ink :'|||.|:r!|':, _Il,r..;
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How to increase
your dales Calls..

wilhout INCICASING JOUI" SAUES ]ﬁ?w/

F YERY Lime !nl'l.i: !"-il.':':'.‘-lll“ll ||.'i|.'|'l:'\ h'.'
¢ hind a good booklet describing his
product or service, he has, in effect,
made two sales calls—one in person and
ofe in print.

'l.'n,-:':.' often this fecond call is the one
which decides whether VOUF company
gets the order. For puzzling questions
have a bad habit of arising to threaten a
sale at times when no salesman 1s around
to answer them . .. and by giving answer
to such questions, !3-.-13-.| booklets can
"-u_'r]l I||1' :w”ih!_' |"|'1hi.'i"\.‘- .I|E'.'l:' h|l”l.' ||1|'|
er prospects are being developed else-
where,

The work of equipping vour men with
good selling hiterature has been simph
s '.'1:.' two Interesting hooks pu Wished
by 5. I). Warren Company and avalable
to you free. Write for them now. But be-
fore You '||||I: Ihl_‘; pEds intn |_1!'.||.'!:|.|.'I
consult a good printer, for a printer can
serve vou best when you call ham in
right af the starf, That's the w ay to put
your printing investment to the most
prn-.lm'1'.'.'r.- [1]." A

Your printerw all |~r|.-|'-:|.||.|1_|. suggest that

il '».rrl'r'.!_'lh.l.':'l Vol zales STOTY with E”

tures. He may also suggest that the pic-
tures e '|rr:.".l-:'-.| on one of Warren's Stan-
dard Printing Papers. Pictures print to
particular advantage on Warren's papers
!1\,'!.,'.|||'1'|._' |||{' |":|.'|H,'| 5 |'\'||}-|'\|."\‘- l '||||H||.'.|.' 1'|Ii|.| -
acteristic that makes them p.—-.'t.ii.uri y rc
ceptive to printing inks, This unusual
rg'-;'q'|'-r'1."r1. cian be demonstrated. |I is
heneficial in the printing of pictures in
black and 1n colors.

These two Warren books should be the
property of every man who s planning,
preparing or revising his sales literarure,
Write for them now, 5. 1), Warren Com-
pany, 59 Broad Strect, Boston, Mass,

BETTER PAPER -BETTER PRINTING

P Do
‘warrens
__ (sTaWpamo)

e —

ﬁ'x}f/z}.;;a’/‘ﬁgpfr:r

FOR LETTERFRESS PRINTING. LITHOERLPHT,
BOON PUBLISHING, MAGAZINE FUBLISHING, CONYERTING

Advertisement prepared by

Barrin, Barron, Durstine & Osponw, Inc.

to appear in

Sararday Evening Post .-I'” . 20
Une Hali Fage
r. o, B8, 9107 3—a 12-8-193%9




ne pebble
—many ripples

One sales
—many sales/

wE successful sales call can often
create a succession af repet
if you keep your customer's
interest stimulated with wl|:|'.g Lit-

O

I’|I'l.||;r"-_~.

erature. (Juestions about your prod-
uct that frequently arise in the ab-
sence of a salesman can be answered
to your customer's satisfaction by
Lllllui hfll::ll.ll., [s, I'rinl]'lllj{hu, L.il.ilm rs.
Such |'l| jrted '|'||1_r.q_:-. Can act as your
representatives and bring in busi-
ness on many occasions when your
salesman is elsewhere in the field de-
1.1_|-:;l_;5,|'l|._' new prospects.,

Write for two books published by
. D. Warren Company to help you
build effective sales hiterature. They
are free. When vou have read |:h;-m-:|
explain your ne seds to a oo printer
and gain the beneht of his experi-
CCE, I!l._ Caln SErYe '|.|||| I'I-th' Il '|.||ll
consule him af éhe stari so that he can
help you make the most effective
use of modern printing processes,

Your printer may suggest new
ways of dramatizing your sales story

Advertise

Barres, Barrox,

=& tisrcas Evenin

Chne Half

Dresmiss

with pictures. He may also suggest
that the pictures be printed on one of
Warren's Standard Printing Papers.
Pictures print to particular advan-
tage on Warren's papers because the
papers possess aunique characteristic
that makes them peculiarly recep-
tive to printing inks. This unusual
recepriy 1ty can be demonstrated, It
15 beneficial in the printing of pic-
tures in black and in colors.

Write for these two books today,

. 1. Warren Company, 89 Broad
streer, Bosron, Mass.

BETTER PACER - JLF.-" ?'.?1' R PRINTING

\Ma r;renrs.

(STAMDARD
e

]ﬁ?}zﬁz}f;ﬁ’/%y)ﬂ:f

FOR LETTERFRESS PRINTIRE, LITHOCRAFHY,
BOOK PUELISHING, MAGAZINE PUBLISHING, COMWERTING

M Prepanet by

& (hrpory, Ixc

15l

Page. 4

P. i, Bes, =121

r

" LR




01 Jou) nan i

e Jreld

Leading Paper

Henry |Einden
Lathrog Paper {

GRAND HAFDs, MicH

Hantronn, Coxg.

Henry Lindenmeyr & Somn

N-- matter how fertile the field, vour man
can do a better job of cultivating
orders if he has good selling material w use
|'||-|II\C|1'I--.| r-'|L||.'I'\., '|I-!'-:i=|||-h||'--. ‘.'.'l.'” !_*:'\_'-
pared to win the attention of buyers.

Suchsales helps continue working after your

salesman has made hiz call, answer questions
that arse too late for your man to answer,

v . I
sustain mterest in what vou have to sell.

To ,\E|n|l|:r:; the process of -;'l.|l.|5'|'l'|'-'II'T: Y OUL
business with such sales help is the mission
af two free books by 5. 1) Warren Company.
These books are interesting to read, practical
L0 LIS, Send I.lll' 1‘E11'11:| r=l-.|.I:| k

When yvou have read them, explain your

needs to a good ]m-i'nl-r and zain the benefit

of his experience. He can serve you best if

Merchants who sell and endorse WARREN'S STANDARD Printing Papers

i CIREARLA,. N KD Field-Hamilios

PuianELrns, Pa

Rism

B AN Ex T Uad
51, Lotis, Mo,
5T. PAs aixs

BALT Lake Ciny, LT

Baw [0 an, a0
San Frasocison, Cag
Ban Josi, Cal
BEATTL

1 I:I:I |
Papeer

1
& Cory

WoARH

A il

Adwverts

e, Haprox, Durestise & Osporx, [x

ment prepared by

Sarurdav Evening Post 1\-;:|II 2, 1940
Une Page, 93 x 124
F, o, W0d, =] 20— 5-07- 15448

*

h Paper Co

you consult him af the start so that he can
help you make the most effective use of
modern printing processes,

Your printer may suggest new ways of
dramatizing vour sales story with pictures.
He may also suggest that the pictures be
printed on one of Warren's Standard Print-
ing Papers. Pictures print to particular ad-
vantage on Warrens papers because the
papers possess a unique characteristic that
makes them pecubiarly receptive to printing
inks. This unusual receptivity can be demon
strated. It is beneficial in the printing of pie-

Ik ]I-|.|-.k .|"|||
Write for these

THRcs Ik |.'ll|.-'-.

tWwin I'IIIIILL-\. |||_'__|_:\,_ H_ ["‘_
1'|1|.I;I,||'|_'|'. rl_-\.l:‘|||‘l,|'l:. y O ]J““_n_i ."-‘II e, !{II\.III']‘

Massachusetts,

BETTER PAPER ~BETTER PRINTING
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More power
for your salesmen

... through Printed Selling

Wm—:-». you couple your man
power with the power of the
'|u:|:|:u| word, Vour sales force can &0
tarther and faster toward new sales
recorids. Good booklets given to
prospects by your salesmen can im-
press your sales points on the minds
of buyers, can keep selling in many
places while your representative 1s
telling his story to the next buyer on
the list.

Suggestions for coupling your man
power with printed literature are
presented in two practical books
offered to you at no cost by 5. ID.
Warren Company. Send for these
books today.

When you have read them, ex-
plain your needs to a good printer
and gain the beneht of his expen-
e, Jlg Can sErve you 'I:u-ar I!- Vol
consult him af the siart so that he can
help you make the most effective
use of modern printing processes,

Your printer may Suggest new
ways of dramatizing your sales story

with pictures. He may also suppgest
that the pictures be printed on one of
Warren s Stancdard |“|'|r11i11!_: I}.'I:EH'I':-.
Pictures print to particular advan-
tage on Warren's papers because the
papers possess a unique character-
istic that makes them peculiarly re
ceptive to printing inks. This un-
usual receptivity can be demon-
strated. It 1s beneficial in the printing
of pictures in black and in colors,
Write for these two books todav.
5. D, Warren Company, 89 Broad
Street, Boston, Mass.,
BEFTER PAPER ~BETTER PRINTING

p i - &%, Bwg

ﬁz}#g}g’/ﬁ Crs

FOR LETTERPRESS PRINTINE, LITHOGRAPHY,
EDOK PUBLISHING, MAGAZINE PUBLISHING, CONVERTING

Advertisement reparcd by

. Bagrox, Duestineg & Doy, Ixc

Saturday Evening Post—{ct. 1%

Cime Half Page,

P, @, Bod, ]9

-1 1 -’

3 3
%g x |

LK. 1940




Thﬂ SE]II]G

Sa CS Payr()
ut More Sales

TIH—'. dollars you pay a salesman
can be made to vield a higher
return if you support him with sell-
ing literature. When you add good
booklets to your sales program, you
add lictle to vour cost per sales call
h!lf much to the 'EH"I"“L];I?.i'l.'J_' power of
yvour men. For when a salesman tells
his sales story to a prospect and
then leaves it in print, that story is
not S0 :';.'lhi]}' :|'-|||'!_r|er1.'11.

.'I!'Lﬁ:r‘-T .“!1‘.']" L |'|-\'-;tr';.i illf‘\-ll'l':lllg i more
profitable return from your sales
payroll is to send for two free and
‘-'l.l"-' practical books !'-uhlhhu] by

D. Warren Company. They can
ht]p you equip your men with the
kind of business literature that per-
suades prospects to say  “Yes"
Drop us a note on your letterhead
today.

'I“'th ‘l.'l:lll ]'I.H.L‘ E‘{"'Ll:l. 1‘|1d,'u_ hl W |'|..._,
-.-‘.»-]‘.'Ll.ln your needs to a ;_m:tl printer
and LI.II:] "!]l,' |M,I1|;i'|l: of his |_'~.,|1q-_'r|
ence. He can serve you best if you
consult him a¢ the start so that he can
help you make the most effective
use of modern printing processes.

Your printer may suggest new
wiavs of dram; !1‘|.n'|:|'||_' your \-\._[]{"\-\, story
with pictures. He
that the ]'nl.n.m.'.

Warren's Standa |'d I’riﬂting Pup-vr:a.
Pictures print to particular advan-
tage on Warren's papers because the
papers possess a unique characteris-
tic that makes them peculiarly re-
ceptive to printing inks. This un-
usual receptivity can be demon-
strated. It is beneficial in the print-
ing of pictures in black and in colors,

Write for these two books today.
S. D. Warren Company, 89 Broad
Street, Boston, Mass,

BETTER PAPER ~8BE f‘i"ﬁ'.‘i' PRINTING

ol e B B,
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FOR LETTERPRESS PRINTINE, LITHOGRAPHY,
BOON PUELISHING, MAGAIINE PUBLISHIRG, COMYERTING

Advertisement e P F el by
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to bring you The Satwrday Even-
ing Post tor December 7 and see
o Men yi
SELIL FOR yorr
vertisement can mean MORE “"f””” pay
BUSIN ESS ecomomically for you b

and your clients. 5. 0. Warren

whether the suggestion offered in
the 5, I, Warren LIEHHPHIH'IE ad-

Company, 8g Broad Street, Bos-

ton, Massachusetts,
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SALES ARE BORN
IN STRANGE PLACES !

Sales
ed (free) by
ompany. Write for
them an®fead them. Then before you
put their ideas into practice, consult
a good printer, for a printer can
serve you best when you call him in
right at the start. That's the way to
put your printing investment to the
most productive use.
Your printer will probably sug-
gest that you strengthen your sales

WIKS tlldil}'. Write
now. 5. D. Warren Com-
pany, 82 Broad Street, Boston, Mass.

e

ﬁ?}ztz}g’/@ﬁﬁ

BETTER PAPER -~ BETTER PRINTING

Advertisement prepared by
Wi & Ouwnorw, [ue,
Ui AFpPEar in
Advertising & Selling—May
23 page, 404 x 10
Printer™s Ink "-ll-lllr.i:.' May
23 page, 594 x 12
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‘J;’a:e_rﬁw think [m no salesiman 2

Say... 1 called on
580 prospects

S‘.:I I'TY i% i||||1_. an office |'\-C|:.'| burt he's
|'I'i'\.||:-' on the sales force too, for he's
i|:~.r matled out a bateh of booklets that
Eive prospects the

|'\-|.|:| ing laces rlll'!.

| Lot I o

Today even the office boy knows that
your siles story in print will cut down
sales resistance and pave the way toward
miore orders.

Good booklets and  other |:-I'E:'|r1'-.|
|.'l;l.'l. £5 I\Ll.'t'}'l O .‘-L':.:Il'l!f alter Fl Wir h.||1.'ri-
men have made their calls, reduce the
need for call-backs, free VOUF men for
misre new contacts over a wider term
tory

Plan now to speed your sales force on
its way to more business with the help of
two free books issued by 5. 1. Warren
['z||1||\,<||1', These books are availlable to
EXecutives §|I'|I!|.'I'l.':-\.[l.'.|. ih |__:rl.'.|I:l.'I!' E-i.l|l.'5
volume at lower cost per sale. Send for

them now. VWhen you have read them,

Advertisemen

|:"v:|_'-|:|i|| your needs to a good '|'-ri:'|r-;r andl
gain the benefit of his experience. He can
SCTVE VoL best it o consult him ar the
sfard 5o that he can help you make the
most effective use of modern printing
Processcs.

Your printer may suggest new ways of
4||: LiThi |I!|.r|':||_h your gales shor ¥ ‘-I.I!E'-
pictures. He may also supgest that the
F'|||_1.|r|,'-. Ise |'-r.'.'|r._-.| on ane of Warren's
Standard Printing Papers.  Pictures
print to particular advantage on War-
ren's papers because the papers possess
a unique characteristic that makes them
|"1.‘|.'LI|i..I|'=!|' l-:'l.'-:'|~[i'.'l.: L C¥] LII!'.:Ilti."u__: inks.
This unusual receptivity can be demon
strated, Iris beneficial in the I_IIIII!:I1_L[1:I.'
pictures in black and in colors.

Write for these two books I:-cl-.|.l.!|'..
5.1 Warren Co mpany, fg Broad Street,
Boston, Mass,

BETTER FAFER...BETTER PRINTING

Wa rren s)

[ STANDARD |

/) ?}m}ff’/f'ﬁ/)ﬁf:l’

Jov Letterpress Printing, Li
Pabligere, Magazine Prblndirg, LT

o """.l""'" v, Mook

Batres, Bantox, Durst

bis APEECAT 1N

wi & Ounoms, Iw

."‘.Illl.'-\.i.l!a Evening Post—IFeb, 15, 1941
One-half Page, 4% x 1234
F. @, 008, 1-3—a 1 2-30-1940

b 1




“I couldn’t get a word
In edgewise.”

v

T Fm k hundred miles just to see Old
Man Hopkins about that order
I T | 'I'|'|1.'FL' ||1.' Wals, l.|.'|l L 4] |'|i:~ 1.'|IiF'| irl- tl.'!u'
phones and stenographers. 1 didn’t have
a chance, not with him rushing out later
to catch the three o'clock plane. *What's
the use ' | thought. Then 1 had an adea’
1'd leave a copy of our new booklet tor
himi. Four n.|:|.f|"= later 1 gor the order
and a note that read:

* “Your booklet gave me .:III‘-1 the facts

we needed. You can tell the man in

!.I"I.Il' |‘|:L|.'l.' [I‘I:J[ I!tl.' saved Iy [illll.' SLERLE

YOUrs toa:

Are you using the power of the printed
word to |||_'|i1 sell vour I,"rlhllll.".E Caowond]
|"“"l‘-\.||.'=?'-., \\1'“ |'||.'I,'|:|||.'|| '\I.'”iz:ll__' Ii[l'r.l
ture, can carry veur sales story to the
man whao is too busy or too far away for
_lulillr !‘-:I.:'.'!'\-Illil.ll (1] 11':|.|.'.I|..

.l.lh||1:|- it is @ :\:.|:1|'-|1.'r matter to put
your sales story in print, thanks to two
free books now made available by 5. 1),
Warren L.'ull'll|‘il.|'l:-. Send for them now.
When you have read them, explain your
in the bene

Cilli 3ETVE Yo

needs toa pood printer and
fit of his cApenence. He
best if you consult him af the start so that

3 2 ajn P .
'i.“{}" BUT HE GOT THE ORDER

he can help vou make the most effec-
e use of modern prnbng processes.

‘I-Hllr |'-FE nier |||i'.:l :"‘-Ili::_'l."'\-' NeW W .I:I'{ilr-
dramatizing your sales story with pic
tures. He may also sugpest that the
pctures be printed on one of Warren's
Standard Printing Papers. Pictures
'|-ri||'. 0 |r:|:'r|||||:|| ::-.ir:l.nt:u__{c Of WY ar
r'.'!'l."'\- E".Ipl.'r?' |"|.'|.'|'\.'||"'\-|.' 1||'\.' P:II"I"'!\ I,'\'“'\-‘ul.'.‘-""
a unique charactenstic that makes them
peculiarly receptive to printing inks.
I.I”h LE]'III"':I.IH' Tl'h-':'l\[i'\'.r:\ cin I.\I.' -\.||'||||:l||
strated. It is beneficial in the printing of
|~i1.'!u|rr.~. in black and in colors.

Write for these two hooks today.
3. I Warren Company, 8g Broad Street,

Boston, Mass.

BETTER PAFPER...BETTER PRINTING

T AT

( warren's

(STANDARD)

o

/¥ ' Ly R
Ve, inting % upers
. ||I||'.

Publisk T, i R Pk (T WET R T

gar Letier Pl Priwting "-.lll"-'.'| 5 Mook

Advertisement prepanci Iy

Barres, Haprox, Durstise & Oipon s

e,

to appear n

Satumday E'\I'Il:ll,' Plosr

One-half Page,

F, ip, HOE

1és

*

March 15, 1M1

e x 13

12300 1 94}




Ever hear the one about
the Absent-Minded Prospectr

epaar BoSS
Lh

.|1- .t
e a8t -I".-

Farnd gWoT
gost ol

E'.I.s:\' galesman has to deal with
absent-minded prospects. There's
oie way to overcome this obstacle. Give
them your sales story in primt. Then the
facts that buyers need are instantly at
to furnish wital

their command, ready

E|'||'|.-r|1'|:|I|-:||| whenever 1||¢' time for .Illl}.'
INE arrives,

The work

force with vour sales story in print has

of equipping your sales
two iree
lished ';.:.' 5. 1) Warren Company. Send
When

your

been simplified by books '|||I|5--

for them now. have read

them, ex

‘I_\,||||

plain needs o a good

printer and gain the benefit of his ex-

Advertisem

Barrex, BarTos

stisrday Evening Pose

Une-half Page,

*

i, LIWESTINE

]I\'ril.rn_'u_'. He can serve you best it you

consult him af the start so that he can
help you make the most effective use of
modern '|~r|."|r|.".|:r ;l1c||.;l.':--\.|"..

Your printer may suggest new wiys
of dramatizing your sales story with
Pi|_|!ur| $. He may also sugpEest that the
picturcs be printed on one of Warren's
Pictures

Standard Printing

Pr:nr L {#] '||.'||.'I||l..::|t' advantage on 1|."|'.|,1'

]’.IPl"",

ren's papers because the papers possess
a ||||i||||-\-.- charactenistic that makes them
peculiarly receptive to printing inks.
This unusual J'1.“1.'l.'|,l1|'.-'ilf|' can be demon
strated. 1t is benehcial in the pnnting of
51EL'|IIF|.\,"\ in black and in colors.

Write two books today.
5. ). Warren Company, Bg Broad Street,

Mlass.

for these

Hl.—'1|l!||'|I

BETTER PAPER...BETTER PRINTING
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Will Miss Baxter go to bat
for your salesman?

nis morning Miss Baxver did her

llll.‘-ﬁ | l:ig I:'.l'l.'unl'.|I ul|~| |:||1L|r|,'~| HTh]
order for your salesman at the same
time.

She found her boss puzzling over a big
order he was about to place. Straight to
the file she went and took out the book-
let your salesman left the other day.

That booklet gave facts, answered
questions, helped to make up her boss's
mind. Now an order is on its way be-
cause she went to bat with an effective
|'l;||:;i_'{' uf N-I.'IEIII'!_F' |iln;'li|[L|.I'-e'.

The Miss Baxters in a thousand
offices will go to bat for you if you will
give them your sales story in prind,
Good booklets and other printed pieces
make selling easier and more effective,
I:"hﬁru;i."lz'. |.|.".|r|:| NG L|||-||'u[ }'LJLlr I'ill.nlul.'l‘
between calls, while your men are mak
ing other contacts. That helps your
sales I.I.:lfl.'_'l.'.| saves time and reduces sell-
Ing costs.

It isn't difficult to produce the right
kind of selling hiterature it you will con-
sult two free books issued by 5. D,
Warren L‘|:||;I1:|rl'!.'. Send for them. Afver
you have read them, explain your needs
to a good printer and gain the benefit of
s t:~.1|.g':|'i1_'r|1:|.'. He can serve Yol best if

vou consult him af the start so that he
ean help you make the most effective use
of modern printing processes.

Your printer may suggest new ways of
dramatizing your sales story with pie-
tures. He may also suggest that the
pictures be printed on one of Warren's
Standard Printing

]’,llu‘t‘x. Pictures
print to particular advantage on War-
ren's papers because the papers possess
a unique characteristic that makes them
peculiarly receptive to printing inks.
This |:l11|r~.LL:|| I'I,'\l_'{'lbli\'i.l:.' Ciln I1|.: demon-
strated. It i1s beneficial in the printing of
pictures in black and in colors.

Write for these two books today.
5. ). Warren Company, g Broad Street,
Boston, Mass.,

BETTER PAPER...BETTER PRINTING

gl Wk PAT, By
i ——

Printing lupers

Jor Letterpreas Printing, Litkopraphy, Book

ublisking, Magazine Publiching, Corversing,

"I.l!.'a crtiscment I_lrr]u|n| h_\
Barrex, Bantox, Durstive & Osnors, Iuc,
b appear in
HJ.':u.'.i..l!. Evening Poat .1"145 17, 1941
One Hall Page, 434 % 124
r, 0, pos, l-d—a 12-30-19%4)

*




e —

!I..HI....
PAPER ME RIL HANTS
eohe sedd and enderse

Warren's Standard Printing Papers

ALnaNy, N, ¥ Higilson Valley Paper Ui pany

ATLANTA, GA, Sloan Paper b [k F Y
Bavtisone, Mo
The Bar Deer & Korh Paper o,
HBarox Hovae, La
BinsisGaani, Ala. Hirickkamnd [
Hezig®, IDaHG Lolberbach Paper Coansny
Hommoss, Mass Seorrd & Deiment Coti iy
BurFaLe, N Y The Alling & Cory Company
UClHARLOTTR. N, Caskie Paper Company, I
Laend e, T Uhicago Paper Company
Ciscissat, Owing
The [Hem & Wing Paper Company
- | The Pegrogquin Paper Cosmpany
CLEVELAXI, CHRIH I The Alling & Cory Company
i anpi s, Ol
The e & Wing Paper Uo Tk
Davias, Texas i Kirk Cay
DExvER, Tl
Carter, Kioe & Carpsenter Papser Co,
Do Mo, Tows Newspaper Union
DETeoiT, MicH.  Sewnan-Pairick Paper C
Evaexe, (e Fellerbhach Paper ©
Fort Worte, Texas CHimsted- Kirk €
FrEsxo, CaL, £ellerbach Paper Company
aeaxp Karins, Mo
Chalmby- knin Papser Losinpamy
Geeat Favis, Maoxt
The John Leshic Paper Cosnpany
Henry Lindenmeyr & Sons
% Boswort b Company
Pipeer Cosnpsany

Hamtrorn, Coxs
Hoa=smos, Texas
IR ANAPGLIS, [HE
JaresoNvithe, Fra. Virgala Paper Cosnpay, [
Kaxsas Crov, Mo, Midwestern Paper C
Lassim, Mpci The Welssinger Paper ©
J Western e poper 1
b Arkansas Paper Company
Lose Bracu, Cai Zellerbach Paper
Lis AmceLes, Car Lellerbach Pa
LannsvinLe, Ky Miller 1%
Lvscwmrea, Va.
Miswarkre, Wis
The W, F, MNackls Paper L
AlhissearoLes, Miss
The John Lesdie Paper Company
- [l nry Lindenmeye & Soms
NEWARK. N, ] A, L Paper Company. |m.
M Hlavies, Caxs .

Lt Kiwk, ARk

R & Sais
M peer Coanpany, e
The 1|II||'||¢ & Cory C
MNEW Yorg Ciry ). K, Linde 'I’J.Lu-rl:

wlt & l. u||||u|'|:. l1|-
Schlosser Paper Corpars
P axm, Can, Fellerbach Paper Cos
Okramoma Crry, Osina. Westerm N ewspa per
[hsiaiin, M
Fiekl- Hamilton-Smith Papser O
b | Ward C
The J. L. :"'a.l""I}lh" i
Sehuylkill Papser
Frossix, AEle, Lallberhbsch Paper O
Prrisevec, Pa. The Alling & Cory Company
Forria=n o M. Kice Paper Company
POk TLA S L sl Papeer
HExG, NEv,
Bicnsosmn, Vi,
Rocnestem, N. Y. The Alling & U
SACEAMENTO, UAL, Zellethach P Company
51, Loans, Mo, T Company
St Pave, Mixxn., The John Leslie Paper C
SaLT Lake Crry, Uran fellerhasch Papser
Sax Demio, Cal. Zellerbach Paper C
San Frascrsco, Cal.  Zellerbach Paper C
Ban JosE, Cal Zellerbach Paper Conapany
SEATTLE. WasH Feller b Paper Company
SneEvirorT, La, Loulsana Paper Company, Lid.
Erokane, Wasn Zeflerbach Paper Company
SFRINGFIELD, Mass
The Paper House of New Englaml
Zellerbach Paper Comn
Midwestern |’a|_u'| i

PrnLanermia, Pa.

SrockTax, Can
Toruks, kax
Teov, . %

Tonsa, Ohina. Tulsa r Lo pamy
Waoo, TEXas (Mmsted- Kirk Com pany
WaALLA Walts, Wasn, fellerbach Paper Compasy
WoasaseGroN, Iy, O SLmr il Pla peer o pa
Vs, Wasn Zellerbach Paper Conpany

EXPORT AND FOREIGHN

Nuw Vork Croy | Expon ) National Paper & TypeCo.
A pemcies oF Mramohes in 40 cifies (n Latim A merica
amd Wesd Imdies,

AUsTRALLA B, J. Ball, Lid

MEW FEALAND H. 1. Ball, Lzd,

Hawailas IsLaNTS Homolaly Paper Co., Lud.,

Agents for Zellerbach Paper Company

Priarrise 1sLaxps

A, U, Hansosm Philippine Corporation

e

he one salesman nobody ever sends away!

("-'\II off the dog! lt's the postman ! “Good
| murnlnLﬂ ]lm_ Mice d: by " emiles Mrs, Juhu
as she takes the mail.

Sales resistance melts when s salesman
calls. People welcome the attractive booklets he
brings, buy from the ones that give them neces-
H.ﬂ.!l'| ll.d,'['q. L|!'|||II:[ ]\I||n|llkt'\ []1|_'|. '-'o ANT TG OW.

Use this salesman if vou want to stimulate
your sales. Consider the benefits of putting vour

siles story in primd. Effective '-l._||.II!||_f I|[|.|.:|:u||H

sent lJ} II:LII], = 1] ]:r|.1!_, in business. Good book-
lets can help pave the way to a better welcome
for yvour salesmen, "h"l.'r||.p|'¢p:irnl pl'lnrml pleces
left by salesmen on each call can keep on selling
while your men develop new prospects.

The task of preparing vour sales story in print
need not be a difficult _w-]: if you will put two free
books by 5. 1), Warren Company to work for you,
These books are available to executives inter-
ested in greater sales volume at lower cost per
sale. Send for them now. When you have read
them, explain vour needs to a good printer and
gain the benefit of his experience. He can serve
you best if you consule him ar the start so thae he
can help vou make the most effective use of
modern printing processes,

Advertisement prepared by
Barres, Hagvos, Duastise & Ospors, |x:
bin appcar i||
."iJ.rur.i.q. Evening Post—5e Pt 13 1941
Une |'.|;;.'. OLE x 1254
v, o, no8, 1-B—a | 250190

*

Your printer may suggest new ways of dram
atizing yvour sales story with pictures. He may
also suggest that the pictures be printed on one
of Warren's Standard Printing Papers. Pictures
|1|"1IiI! to '|1.'ll'|:1L'!I]:Ir :hil':lhl’:lgy on Warren s papers
because the papers possess a unique character
istic that makes them peculiarly receptive to
printing inks. This unusual receptivity can be
demonstrated. It is beneficial in the printing of
pictures in black and in colors.

Write for these two books today. 5. I, Warren
Company, 85 Broad Street, Boston, Mass.

BETTER PAPER . . . BETTER PRINTING

Wa rrerm's\
Printin ﬂ‘f’ upers

for Letterpress Printingy Lithography ,Book
.I”H.":'J'H-":'.!-"Jﬁ, Magazine Publishing, Converting.




“"Room 702
I's7 am.”

A.‘-.-lllll kR dav's work ahead, but
s time 1t was |_'-:|:.I'|:!; to be Casy.

F'rm;h.--.'T MNumber 1 had .||r-.-.|-.|1_.' read
about the |'-r|.-.||:|_'1 in that new booklet
the I':-.-.'r-'l1:|. sent out. He was ready to
talk when Jim called. The second pros
pect 8 j

the facts | wanted., Smart thing vou

, " Your booklet gave me just
P l:'l:l.' arc '.lilil'li:l h-:'l'h“l‘!!_' that out.”

When you sell fw prind as well as in
l."l.-'r @i, You '|l;|1.|._' 1||¢; Wiy L{#] |'-|'1I|'|'
husiness both for the present and for the
tuture. MNever were ',_[l-'h.l ]-rir:rnl |'-il.|.'l.x
more vital to the future welfare of buss
ness, Today with many companies over
B lil'.. t'ru.- Clinigrer is T|'|.lr ||II:-|||'IP“|.'-'. LS
tomers will forget their old sources of
supply. Every business needs friends and
this need will be even greater when the
inevitable period of readjustment arrives.
In the meantime, good business litera
[ure is Wl |III\|irI.l."\'\ :.J'I:'\I.IriIHL'I.'.

But how to prepare such hterature!
Let 5. ). Warren Company help you
without cost or obligation. Free Warren
books are available now to executives
interested in putting their sales story in
print. Send for them woday. When yOou
have read them, explain vour necds o a
good printer and gain the benchic of his

experence. He can serve vou best if you

was already z’:my done !

consult him af the sart so that he can
III.'“I !I'-".J IIIHI‘H.' 1J'I':' TSR 1'|F':'l..,'ri'l'|' use ol
modern printing processes.

Your printer may suggest new ways
-:||' -.1|:1|||:Lri:-'.;r'.!_' your '»..|||".' ~.'I|-r:.' -.|.|1|-|
pictures. He may also supgest thar the
prctures be prnted on one of Warren's
Pictures

print to particular advantage on War-

Standard Printing |".'|i|c:r~..

ren’s papers because the papers possess
ik ||||i||u-; characteristic that makes them
|'-|.1.|||i'.|||} Jl'i'l!'l'\I;‘-'\.' L CH] '|l1|r|.'|||||: inks.
This unusual receptivity can be demon-
strated. It is beneficial in the printing of
|'-i-: tures in black and in colors.

Write tor these books 1:..[..:\_ e IS
Warren Company, 85 Broad Streer,
Haostan, Mass.

BETTER PAPER...BETTER PRINTING

(Warren's)

e
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V%, inling 7 upers

Letterpress Primting, Lithe
ing, Maga Frudlishi
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Remember when you made

your first call?

EMEMBER when vou sat on that

hard wooden chair — waiting for
“Mr. White will see you

Chances are

the girl to say,

(RLERS ' !n'”.: WCTre I.'\.I'“."l'['.'l:.

to have all the answers in vour head.
How

POCS Ol r-.u:i:l:. l.'-.:!uiprll.':'. with the same

fortunate 15 the salesman who

ability and enthusiasm—plus #rs com

Hlary in P,

A Timely Suggestion

Today pnnted pieces can render an

:'\-I_'\II'\'I.I”} 1|||p|-r1.|r|1 SEFVIOE Do vour

company if,
find 1t dificult or impossible to fll the

needs of all vour customers., Your story

(] 45 Illiil'l:l "‘[I‘I.I.'l'?-. !-"'I.I TIEES

n ]l1i||: can be instrumental in holding

the "I'il.'llu:.:=-||i|,'l of old customers whom
you may not be able to supply. It can
|11'||'- maintain the good will of those new
customers whose business you wiall want
to keep. In effect, ]lrlrllu. |.'IIL"L"|.- prop
erly '|l11|'-|.1-=-.| re 2 form of business
insurance for |.|I'-‘.;!_'|'|ll.'|'. executives who
recognize that the day of readjustment
15 coming when the future of a business
will be determined ||:. the friends it has.

To help you in the preparation of
ID. War

ren Company offers vou free hooks that

effective business literature, 5

contain 1'IT||.I.'TI\.'.|.| ideas and useful

formation. Send for them now.

When VO have read them, :"-.'|l-

your necds to a pood printer and gain the
bencht of his cxpenence. He can serve
vou best if vou consult him af the sfarid so
that hecan ]1-.'||'- you make the most effec
tive use of modern ]lriIIT:I'l-!: PrOCcesses,

Ways te Dramaiize Your Story
Your printer may suggest new ways
of dramatizing your sales story with pic
tures. He may also suppest that the pic
HIII..III IE'III'\
Ihil."ﬂr‘l"-
War

|'I.'r|.‘:‘~ L'l.ll'll'l'h- I."L'I.'.III'\I.' rIII' 1'.Illl.':.'1 'I'I IRRERE

tures be printed ane  of

| ¥

(k141

Standard Prnung  Papers.

|_'-r:|1| T '|l.|r||-;'|||.t| .|-.|1'::||I.:-_{:,' £

a unique charactenstic that makes them
inks.
.III'II"\ LIRS ll.'!.'!.'l"[;\ |[|| Cian I'(' I.j!.'ll'll.'l'l-
al in the printing of
515|_'I||r|,~. in black and in colors,

lII-"|.||I!|.'
Warren Company,
H-HH!H-II, M ass

BETTER FAPER..

|"i."{'||||.:l |y r|'|.'|'|i|| 1vieE o '||I'Ir!'| 1nge

strated. It is benehe

5. 1),
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books today.
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moxG the manv uncertainties of the future, ane
A thing can be foreseen. After the boom is over,
business will need friends who will buy goods,
Businesses that arrive at the inevitable period
of readjustment with a stout reserve of friend
ships will enjoy the more speedy rehabilitation.
But business friendships cannot be won over
1"”!1-.. ]|1.|.: CANPOL ]'-l WO IJ'I. \lm'-rmuln 1,I|!1-|1.
They cannot be neglected and resumed at will.
They can only be won by merit and continuous
effort. Businesses must nurture old friendships

row—and cultivate new ones from motwr on—if
they are to possess friendships in the period of

readjustment.

A program for nurturing old friendships and
developing new ones must provide for frequent
communications from a business to its trade. It
‘.‘.'!ll! I'|._'|:|L1i1'1.' '[J1|; L= ||i- |'n-c|-|:-.|ih'l'~,, |'|-::-L|'u_' |||'§Jl.|'|~... i!!"||,1
other forms of printed literature to keep old cus-
tomers informed so they will not forget.

Business executives who are considering the
planning of a program to maintain r'ru-m.lnl1i]~-: may
rI.'I'ILIJIL|]'|1IIl"-II:L:L1. stionsin the Warren book entitle d

“Business Presents Facts to Inform the Public.”

Copies of this book are offered withour charge
to businessmen who write on their company let-
terhead.

Helptul suggestions may also be secured by

Adwertisement prepared by
Barrex, Baxron, Dorsrive & Cunonx, Inc,
00 BPpear in
Saturday Evening Post—January 17, 1942
Unme Page, ".la'a. X I.:'_I' 'l
F. 0. mod, I-5—6 1231942

*

»»HATE) AHEAD for American Business?

consulting a good printer. He will be able to pre-
sent examples of literature issued to make friends
for other businesses, He will be .||.|.i'||11|_..|_ to sug
gest the best way to use printing facilities to
mike printed literature effective.

Among other things, a good printer will know
that business literature can be printed to advan-
!.t!.!L' il 1'|1I-..LI'I'|:'I'.“- f‘.1r'.1.|ui'.l|'..i PI:IIT:II'\-T' 'il[ll_'l"'\-.
Warren's papers puossess a receptivity for ink
that is unique and that makes for better repro
duction of pictures in black and in colors.

Send for the Warren book today. We believe it
can be of real assistance in planning a program to
foster business friendships. 3. Warren Com-
pany, 89 Broad Street, Boston, Massachusetts,

BETTER PAPER . .. BETTER PRINTING

Wil A PAN. By

Pﬁ'ﬂfz}gz%pm

Jor Letterpress Printimg, Loithegraphy, Book

Fubltohing, Magazine Publishing, Converiing



How a Padlock Maker

oot Locked Out

oAy s fush |1r|,.i|||;I|-.||| schedules ton Inlorm the Pubhe,” oferad without
Tr.-:.lg. obscure a fact vital to the wel charge to executives. This book has been
fare of American business, pre o) |'||,||_'- business mw
The future h yore than war. An
nevitable readjustment to  post-war I .
conditions lies ahead. And farsighted Vrite for this .ZII-IL §
business men know that !'r'.-.'} Must pre st a eood printer.
pare lor these conditions no. hed T - best w

make

One padlock maker had 6ot F Among other things, a good printer
the |.".|.||-l.'L':ll.-.'»i"ll.'*-n'll‘.i":'l.lll‘-l.'-i?"l.l‘.'-.'x will know that business hterature can
before the last World War. I he printed b0 advantape on Warren's
time orders came pounng in, he fo Sta I Printing Papers. Warren’
the need for selling. He forgo [ PApErs POSIELS 2 eptivity for ink that
mote his well-known name, tell hi 15 unigue, and r||,|, ms |L.|_~. for better
sales story in print, reproduction of pictures in black and in

In time his customers forgot him. colors,

They § t him in favor of a competi For the book, address 5. 1D, Warre
tor who |1-|,l an promoting & business Company, 25 Broad Street, Bost
'-'.:r|| !ll1l|\||.':'-. .'ll'-.i-:'l'.x. h.'il'l.l.ulul""\-. '-'.|| .l.' "'llul‘\-'I.Il.Ill..'L'l:l'\-.
the Wik was on.

Let's look ahesd. mdey. When: th BETTER PAPER . . . BETTER PRINTING

WAF 18 OVEer, 68 event

every going business will “need friends.

The business that keeps its frends now
insures 1ts future. The business thar warren s\]
Crs §rs wls mow runs the risk of STANDARD

and p'mh..:l I'll'l:.ll'l'lli.ltlﬂlﬂ

%, d ] | L - F]

are esse -~||,,' now 10 PrOtect your busi- /ﬂ}?}f/fffﬁ /‘}wf;f:j'
- st the ||.||.L|:|I.1I: ol h-r|._:.t|:'u| b

ness. This is clear in a Warren for Letterpress Printing, Lithography, Boak

book entitled “Business Presents Facts Publishing, Magazine Publisk |

Al v

Batren, Barrox, Duest & Danoew, lnc




He started at the top
...and worked down

i .'r.ll".'n

NUE upan a fime, a4 manulacturer
() of roohng employved the (o
salesmanship and '|'|:".I.: ] promotion i
eadership in his field.
ing the IFirst l'|.|----I':|_ "u'\.:r. ||| lost
'-||:'.l

Wor orders filled hais |-!. nt b capacity.
His production was readily henageh y
it appeared to him that |
longer necessary.

o he st pped selling. And he curtanled
his printed promotional effore.

His competitors didn’t.

'|: -Z.|_n.._ I:|| ] |||..I:||'.-l.'r||'-:'|"-~ .:l'. -\-;'.n.'--«. B
about one-thirteenth of 118 former [HFas
perous size. He allowed his customers the
opportunity to forget him,

And 1:'.1.':-. forgot him.

r anid sales |'-r--."|'.|-l:--||.|i eHores
lv necessary when war produc-
tion impels a business to curtml its
service to regular customers. For when
poods cease to fow from a manufacturer
to his regular trade, then salesmanship
amd printed promotion are the only
MEAns or ||i.||."|.|;!| (§F1d l.':-lli."‘:l.IrIiL'.I[;‘HH‘\-
o K P MEmMornes fresh and favorable
Salesmanship and printed promotion are
a form of insurance for the future of a
business.
Business executives, who comprehend

rlll need for III.Ii."l.IE!I:IiI_' '.'II:!h:il:El..I

tions with customers and potential cus

tomers dunng this war-time  penod,

can find PO onal suggestions in a

ok titled “*Business Presents Facts to

Inform the Public.” ( l'|.l:l.'\ are offered
free by 5. 1), Warren Company

Whrite tor this book and read ie. Relate

the supgrestions to vour own business,

| Im @ goeoel I.'T!ll'.l.'l.

il printer will know how to aul

ng ol promononal iterature

of printing facilities amd

T
LS. Hl Wl !—.!:l-l.'-. ST PR lﬂr:r

&Nt use

% thiat Vot literature cian be PEImLL il
advantage on Warren's Standard
ng Papers. Warren's Standard Pa
pers possess a unique ..I]'lr':r}. for ink
that makes for effective production ol
p:-.'lurr«.
Foar the book, address 5. 13, Warren
':.'l-||||':|:|}. Hiy Broad St.. Boston, Mass.

BETTER PAPER...BETTER PRINTING

warren's

i
= - -']
(STANDARD | ,f

Lrinting lupers

for Letterpress Privting, Lithography, Bool

Publizhing, Magazing Publithing, Contertiig.




HOW TO

Keep'em Buying from

you after the war

When we have won this war, when at
military buving ce:

will you get the
duction ?

Will Yo rt froam
again soliciting a strange trade a
recatablish nition and confide
the hard way

Or are you maintaining communica

with regular customers so thar

you may enter the post-war perisd with
an establizhed trade?

Now the normal procedures for main-
tinining mmunications with

goods from m
sumer 15 restrained or shut off, and
I-ril.'rule-.hilly. ot be ku_-lrt fresh by the

N communications can be main-
tained and fmiendships nurtured v by
INEANS
the use of printing to report conditions
to explain probabiliti

i d to keep memor

a promotional task. It is dis-
cussed in a book issued by 5. 1D, Warren
{_'1-111I1;1n1l.' and titled “Business Presents
Faces to Inform the Public.' The book
will be sent without charge to e

Barrex, H

:':.Irl.llli.l.:u ¥

tives who request it on their letrerheads.

White for this book and read it. Relate
the suggestions to your own busine
I['|'|v|' [ || irl H] '!_tl:-ml |_1r;|I'|I:L'r,

A good printer will know how to aid in
the planning of promotional literature
for efficient use of prir facilit mid
materials. He will know, among other
things, thar vour literature can be
'|.!'ril'|t'|.'|.| to advantage on Warren's
.:I.T'.l I.ril'lr_i“!_r_ I'i.lH_'rHl !"L‘I.:".ll.l:\"!_' \‘HIF"{'“ 5
Standard Papers p % a4 unique affin.
ity for ink that makes for effective re
production of pictu

5. . Warren
. Boston,

Letterpres
! 1L

B ™

e
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Soldier, here’s your gun

V’ll broomsnicks, now! Deach -.11'.|.'.-:I|i;
l guns (and tanks and planes to
carry them) have been supplied to
millions of American soldiers, and to an
unkrown number of |".|1-_r'::-~u||:':'ue'||1 Rus
sians, and Chinese. With amazing speed,
American :|||!'.|x'.r1_. 18 Arming I|||' matian
and its allies to hght and to win.

It is apparent, now, that our enemies
crred i assuming that America was un
prepared for wary yet the error was a
natural one, [or rlll.' horm ol our P.":'l‘.'l.'.
tion is bevond the comprehension of an
alien mind.

America T |-||,-||_|:|||!_- |.Iil W
this war — when 1ts colonial fore
rs founded a democratic society to

allow, among other things, free compe
ind free use of the printing press,

,'l'l'-,lr.llll:ll IOr WwWir wis ]lr..-_r'nl;_-,r-.l

by inventive men that devised products
for peaceful Americans, and constructed
plants to manufacture the produces,
thus, unwittingly, ereating industries
for war,

Preparation for war wias progressed
by the prnting press, which supplied
American industries with the means for
specding growth. Businesses competing
for trade, emploved the printing press
to In m public abour desirable
'_rl"illi\ Printe |H|--;-\.|l:'r\|| |:-r| ".\lH'II{"-\.I
':_'uln'i:'l."'\-. i 1 MY h'|' I'|l-:'|'- CAFrIeld mes

5 of new and berrer e liicts: the

'|||||.: T PEs Ll I‘ll-l||.!||‘., in ..|*-'.Iil.". [k o
| to serve the need,

Thus, innocently, 1n the normal

Ameri

velopment of the peaceful

way of life, Amernica prepared for a war

of steel and wheels and wings by ac

cumulating the greatest industrial power

in the world. New, that power dismays
CGUr Enemies.
L ¥ ]

l:'I'R'l":Lr.i[il-ll tor pl.'.ll.'l.'. R, i‘\ a task
for industry. American industry needs
I |~rl."|l.|:-.' Mol r'- 1F 4t |;!||||.'3- COMversion bo
peacetime production so that employ-
ment may he provided in the post-war
peried. And preparation for peace, like
preparation for war, requires the em
ployment of the printing press wau
for the rr:.|.i1l|' conversion problem will
be the reclamation of markets, and the
:-:'n.'|.|.:|||:.“|_' Can ||:- ‘\.I_II'I'l'.I\.'l.I ||-1. maintiain
g communications with the markets i
1|||.'||||.'.||"|i||||.'.

L L L]

'\ |ri.|_‘|‘|| ]'l||ri|Jr| !.'II |I||.' .Hllll'Tll ian m-
dustries that have emploved the print
ing press to inform the public of their
pr cts have used Warren's Standard
|Jl'ir'-1‘lll|.! |J.I'|ll:'lﬁ rﬂ1.':l.|r!. thelr mess ECs.
Warren's papers are available, now, in
:I.l.1=.'~|l.l.|l:l.' t|L|.|II'.II!iI.':~ for the necds of
hirsinesses that wish o mamtain com
mumications with their markets until the

war ends,

BETTER PAPER . . . BETTER PRINTING

‘Warren's)

Yz, H}z!z}gf’ﬁyﬂ?a'

far Letterpress Printing, Litvogpraphy, Boal

Publishing, Magazine Publisking, Convertin

Ylvertisement prepar d by
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Warren's Standard Printing Papers
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markets,

I'he boinbs are g

who are h

NFE COMMUnC

LUrers § Means for maki

by identifvi . and by -.':11;'-!:-1::'2 thie §

i new free book ssued by 5. 1) Warren Company for

executives of businesses. The book is nitled  Promoting

press to explain them to the public. The public bought;
the Security of Business.” Write, on a business letter
iress S, D, Warrer

Muassachusetts.

the manufacturers became well known: and their fac 3
head, for a copy of the book. Ad

L mpany, Sg HBroad Street, Bosto

EOTIES EPrew.

atrange to you, Adoll, 15 the use of the pninting press :

for a peaceful pu se! (kld, perhaps, that use of the

printing press to promote production for peace should

BETTER FAFER — BETTER PRINTING

pregrre [ MELEIN 0T Wir. I'.I|,'1 5, It stems olldd 0o us

oo, for we dic it that way. Our intent was to

1 as 1
P!-l Tare 2 l.'l-I||‘-lI:.||'.l.' PEace, and we did: |-.|_: in the

process we butle the world's greatest capacity for

- ‘warren's

STANDARD

production,
Mow we are devoting that production to war, Adolf,
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the splinters for the American tra
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The 1943 Models

EMOREL, ',_[L.'I'l J'|'|<l':|l1[i1'|:.[ .‘-|‘|.'1.'-.|.‘-H'I'.‘.
A now roar from transmission lines
that once i‘l\.l“'-.'l':l.l'.i. sleek steeamlined
sedans, Tools thart st .|r=:||‘|';| out cookl ng
pots now shape parts tor America’s air
armada. Lathes that onee turned for the
nation's convemence now fazhion death-
dealing shells.

With amazing speed, the unparalleled
prosluctive might of America has been
enlisted for war.

L""ull".l.. Wi h.l\l.' FEASN [Tk 1":' l|'|.l|'|LI!|||
for our great industries. Mow that the
sons of Amenea rely on Illlinl.J'\.lT:l for arms
to destroy the enemy, all Americans may
b '!_'r.lll:'fl.:] tor the free -l.'ill'|'||.'ll.'TI[i'l.'l.' aYVE
tem that allowed their industries to be
Come ernedt

In the development of Amernica’s great
industries, the printing press may be
properly credited with an  “assist.”
Lmerican '||||:.';:|1{-.:.', .‘-I.'L'LZ:.]'I_E EFOW l]'l_ < }]
ployed the printing press to inform the
public of products fior improving  the
standard of livi ng: the '|I-|||!|. » read and
'|u-|.'.!_l||1| and the businesses grew, and
thus, in promoting a comfortable peace,
the printing press paced American indus-
try to ||,':|-||_|_'T\_-.h1|'- 1n ’lrluilll."l:ln:ll'l for war.

The printing press can pace industry
in prepanng tor peace, too,

It is industry’s responsibility to pre
pare for peace — to prepare for a speedy
conversion to the e sduction of |'-|':|.-.'-.'I'l..li
goods, so that employment may be pro
vided in the post-war period. The |11.|_:n'
conversion task will be the reclamation
of neglected markets, and preparation
for thar task is principally a matter of
maintaining and Improving r|,'|.|r:|'-r|~.|||p'.'
with the markets during the war, This
preparation can be made without sub
tracting from the war effort.

Means for |||.||-.:|1:_r |;||'n.'|lr|_'p:.r.|r:|-|| are
described in a new free book issued |!l'.
5. ). Warren Company for executives of
businesses, The book 15 titled * Promot
ing the F-r..'l.:ril:.' of Business." Write, on
a business letterhead, for a COpyY of the
hook. Address 5. 13, Warren Company,

#y Broad Street, Boston, Massachusetts

BETTER PAPER — BETTER PRIMTING
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