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S.D. Warren Advertising

For more than a century,
through various names and
incarnations, our message
and mission have remained
the same—to make the means
through which the world
communicates better and
more beautiful.

From the beginning, our advertising has been Explore a collection of these ads from 1959-1961
prominently featured in leading national newspapers for messages that still resonate. By looking
and well-respected trade publications, which highlights  back through the pages, we can look forward
our commitment to the printed page as one of the best to a future of exciting possibilities.

ways for brands to communicate clearly and eftectively.
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Visit sappietc.com



https://www.sappietc.com/
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The successful businessman — especially  the A good printer can give you quality re-
businessman who deals directly with customers sults. He knows how 1o make yvour printing look
and prospects — takes great care in his personal better, sell harder. One of the ways he achieves
appearance. It's a way of showing respect lor superior results is to use Warren's Papers. He
others and a way of winning respect, and suc- knows each grade of Warren's papers represents
cess, in return. Such a businessman also demands the high standards of one of America's most re-
“aood grooming” in the booklets his company sends spected paper manufacturers. He gets better re-
out. He wants quality booklets that not only catch sults with Warren's — and so do you. 8. L. Warren
the eye but win respect for the company as well, Confrany, 87 Broad Streel, Boston 1, Mass,

waﬂ'en's printing papers

FIGFM STANDARD

_:___,,/ make a
good impression

Advertiiement prepared by
Barres, Bagrox, Deestise & Osnory, Ixg
Lo appear in
The Sarurday Evening Post Junior Page January
Business Week — January 19, 194g
Printers' Ink ANUAFY 23, 159
Industrial Marketing — January, 1955
Advertising Requirements Febpieasy
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Star attraction at Geneva . . .
“ATOMS FOR PEACE"

on Warren Papers

\l'ill 5-"{‘,_
* '-:I"

It happened at the recent Atoms-For-
Prace The

U'nited States graphically portrayed its

Conference in Geneva:
information
12-

willingness to share atomic

g"tnil““‘\- with the world by presenting a
1,000
official delegates to the conference. The 12 volumes
.'\f'iii‘.lll'.-'l:'l.'r:i|1":.' for the
Encrey Commission. Warren PAPETS WEre selected
for 11 of 12 volumes. Warrentown Plate

oit Litho Plate were the t
Jl I‘lf"‘} el

bookwork and precise reproduction are required.

volume serics on atomic powWer to cach of the

WEre |-||r:-||x'r|-.-|| ||:. Atomic

and HWarren-
WO |||i|'.|’ i|;.|] :.!_l'.|r|l':-' u-.:‘n:[_
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Warrentown Plate and Warrentown Litho Plate
have a smooth, non-glare surface . . . have the supple-
ness to open well and lie flat . and most impor-

tantly, both are pigmented on the paper machine.

This results in more precise reproduction; better
color hold-up; improved stability ; greater uniforms-
ity; and the right balance between brightness and
apacity.

Your
additional

Warren
information

local merchant can give you
Platec
for letterpress, and its partner for lithography

Warrentown Litho Plate. S5, D. Warren

89 Broad Street, Boston, Massachusells.
printing papers

s)
make a

good impression

on Warrentown

Company,

This advertisement appears in

Book Production

Publishers” Weekly

January, 1959

February 2, 1959
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Words acquire meaning from the manner of the
speaking. When you show respect for your audi-
ence you are sure to gain respectful attention.

The same is true of the printed word. Words
gain or lose meaning from the quality of the print

and the paper. Your message wins the respect of

its readers when it is well presented through well-
printed literature. You'll gain the respectful at-

tention that so often leads to sales.

For respectful printing, see a good
printer. See him in the carly planning stages
of any printed piece, A good printer ean show you
many ways to put extra quality into vour booklets
at little or no extra cost. The chances are Warren's
papers will be included in his recommendations.
He gets good results with Warren's and so will
YO The & D, Warren l.r.'r.l.l.'Ilf.-'.-r.ul_;r_l S0 Broad Slreel,
Boston, Mass.

: Sha
wal'l'enﬁa printing papers

HIGH STANDARD

make a
good impression

Advertisement prepared by
Barrex, Bagros, Drasnse & Osnoas, Ixe,
(48] .|'|'l|\-.' ar in
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Public Relations ll!.l!.l.'l'..ll
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Adwertising Requirements
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When an engineer studies a catalog, hc’s reading with an
expert’s eye. He analyzes every phrase, scrutinizes every photograph. And
unconsciously he reads befioeen e lines . . . looks for evidence of vood taste and
respectiulness on the part of the company thal issucd the eatalog. The printed
hterature that will make a good impression on this man musi be thoughtfully
prepared inevery dy tail. The claims must be factual, The desien must be in
oo taste, Halltone |'--|rr'-.-ri||u:'ljn|:| must be [athiul, | he paper musl he ol
the highest |:|u.'||il'f. These things add up to the kind of ke BT thul ]ur'indinu
that wins respect hrom readers, M " fareniinge st ¥ o il a ;' l,".'.'r::'rn'.
See him -:':!I.l'f.'. Most hkely he wall i.lll'!i'l:' Warren [raprer, because he will el
better results — and so will you.

printing papers make a good impression

EF DROAD ST BOSTON, MASS.

This advertisement appears in
The Saturday Evening Post — July 11, 1959 Business Week — June 13, 1989
Time Magazine — September 14, 1959 Printers’ Ink — July 24 and August 21, 1959
Industrial Marketing — September, 1959 Public Relations Journal September, 1959
Reporter of Direct Mail Advertising — Sept., 1959 Industrial Editor — September, 1959
Advertising Requirements — Ocrober, 1959

Thrs paper i3 Warren's Cosmperrann Gross, Whire, fasir 24
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When an engineer studies a catalog, he's reading with an
expert’s eye. He analyzes every phrase, scrutinizes every photograph. And

unconsciously fie reads beliween the lines . . . looks for evidence of good taste and
respectiulness on the part of the company that issued the catalog. The printed

why literature that will make a good impression on this man must be thoughtfully

prepared in every detail. The claims must be l.'u'[u'|| '['|||- design must be in

This ad good taste. Halltone reproduction mus L ek, wal be of

ng the highest quality. These things™®d up to the |-.||H| of respectful print

appes

Post, Time an

HigH STAMDAMD

"
1|| it wins respect from readers. KRespeclful printing must begin with a good printer.
* him early. Most likely he will prefer Warren paper, because he wil)

i]t LLCT TireTTies apd so will you.

5. B, WARREN COMPANY, 83 DROAD 5T.. BOETON, MASS,

This advertisement appears in
Printing Magazine — July, 1959

Southern Printer & Lithographer — July, 19359

Graphic Arts Monthly — July, 19359

Inland and American Printer & Lithographer — August, 1959

New York Printing Magazine — September 19, 1959

New Ei

gland Printer & Lithographer — September, 1959

This paper i Warren's Cuunee
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The Saturday Evening Fost Junsor P

Husiness Weck

Time ?‘-lJ.,:J..IiIH'

This Doctor is diagnosing a business firm: He is reading
a brochure sent to him by a medical supplier. He studies the text and pictures
carefully. And unconsciously, he reads belween the lines — looks for evidences of
sincerity and good taste. From seemingly little things — the courtesy of the
wording, the reproduction of pictures, the feel of the paper — he forms his
opinion of the company and its products. If the company shows respect for
him through a well-presented message in a well-printed brochure — he will
respect the company in return. Respectful printing begins with a good printer. See
him early. The chances are he will specily Warren printing papers. He will

get better results with Warren papers — and so will you.

printing papers make a good impression

5. 0. WARREN COMPANY, B DROAD ST., BOSTON, MASS,

Advertisement prepancd by
Barrex, Bagron, Duestine & Osnoryw, Ixc.
o appcar in
age _‘\.-|||:|_ mber g, GG H.l"ru-r‘.. raf Mirece Mail Adverts ng Chctolser, 195
Seprember 14, 1585 Priniers” Ink September 24 and Oviober

COcenber 12, Dggq I ndustrial Edivor Clotober, 1580

Public Relations J|.||rr|,|| (8T, ||.||-|.r.| 16555 Incluserisl Markering Cktober, 198G

‘.Iiﬁ'l.‘rri\:lh_' Hr..llllr-rl.'ll'rl‘.l. Ny |,'.'|'|-: fs 1940
One Page, 5 x 16
P, 0, RO, gk o TiT=8=j= 195G
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WI This Doctor is diagnosing a business firm: He is reading
a brochure sent to him by a medical supplier. He studies the text and pictures
carefully. And unconsciously, he reads belween the lines — looks for evidences of
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oting. We  sincenity and good taste. From seemingly little things — the courtesy of the
ol uality ¥ s & ; i . . . .
b oo busingss  wording, the reproduction of pictures, the feel of the paper — he forms his
is helps every t

opinion of the company and its products. If the company shows respect for

nting — and
omentappearsit i through a well-presented mggg -printed brochure — |
respect the company in return. Respectfud prinfing begins weth a good printer. See
him early. The chances are he will specily Warren printing papers. He

iy miizzults with Warren papers — and so will you.
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{fwarmn's\ printing papers make a good impression
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. _,_.-*""-f 5. D. WARREN COMPANY. &3 BROAD 5T.. BOSTON, MASE.

Adwertisement prepared by
Batrew, Bantox, Duestise & Ossoas, Ixe,
10 appear im
Printing Magazine Seprember, 1G5
irre Mo | by~ |II|'|| |||'rI | [T
Southern Printer & Lithographer September, 1989
Inland and American Printer & Lithographes Cherisheer, 16546
(41,753 ol Wi Il_r..!..r 15, Igde
Mew FEngland Prinver & | :'|'-|'_'|J|l!.|'r Oeraber, R
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This is a stockholder reading a financial report:
This man sees more than words, figures, and pictures. Unconsciously he is
reading betieen the fines . . . looking {or the subtle implications that support the
claims of the company, or cast doubt upon them. He is also influenced by the
character of the printing, Does it show respect for his intelligenece and good
taste? Whenever a company shows respect for the reader . . . that COMpPRny
will win respect in return. fespect fuf frreniing must beotn with a pood {inler. See
him early. Most likely he will prefer a Warren paper, because he will get

better resulis and so will you.

::'_'Wal‘l‘el'l'S, printing papers make a good impression

S D WARREN COMPANY, 80 BROAD 5T.. DOQSTON, MASS,

This advertisement appears in
The HZHI.‘E'I..EIL_'. Evening Post M ovem ber 14, 1959 Business Week N ovem ber 14, 155G
Time Magazine — December 12, 193549 Printers’ Ink — Nov. 27 and Dec. 18, 1959
Industrial Marketing — November, 1959 Public Relations Journal — November, 1559
Reporter of Direct Mail Advertising — Nov., 1959 Industrial Editor — November, 1959

Advertising Requirements December, 1959

L} g |.- :_'I MBE]F L UL I 1|"|'i'||l-_ ]
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eads between
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This is a stockholder reading a financial report:

This man sees more than words, figures, and pictures. Unconsciously he is

reading between the lines . . . looking for the subtle 'L||1E:|i|'.||im1~' that support the

-mortance claims of the company, or casi doulbi LU0 them, He is also influenced |"l‘_L' the
II_II_I.I.._.L- this nelps i v character of the |:1'i|11i|1u_ Does it show respect for his intelligence and ool
printing — 2%~
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" will win respect in return. Respetfful printing must begin wilh a good firinter. Sec
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him early. Most likely he will prefer a Warren paper, because he will

b L L . L .I]]tl =L 'l.'li” !\.'IJ'I!I.

:;_"'wlarren's‘a. printing papers make a good impression

g, D WARKREM COMPAMY, 38 DRDAD 5T BOSTONN, MASS.

This advertisement appears in
Printing Magazine — November, 1959
Southern Printer & Lithographer — November, 19359
Graphic Arts Monthly November, 1929
Inland and American Printer & Lithographer — December, 14359
MNew York Printing News — November 21, 1959
New England Printer & Lithographer — November, 1959

Thir paper i Warren's Cusnerrase Gross, White, daii




Warren papers bulk

h 216 pages  ...1420 page
to the inch to the m(:h

?.

..and
everywhere
in between

Substance 20
Thintaxt

You can choose from 36 different grades of Warren book papers,

varying in bulk from antique finishes to the very thinnest Bible papers.

For details on any grade, see your local Warren merchant or write:
= S0, Warren Company, 89 Broad St., Boston, Mass.

f"warrens printing papers make a good impression




Everyone reads

between the lines

Meet a bride making a major buying decision. She's
leafing through a company’s catalog, page by page. Unconsciously she reads
between the lines. Does the catalog exemplify the good taste that she wants o
evidence in her home? Does the message sugoesl sincet ':11_. = 15 it 1'.:-i]'§. readalble:
are the pictures well printed; does the paper have an appearance of quality?
Companies that show respect for readers through attention to detail will win
respect in return. Respeciful prinfing beging will a good printer. See him early.
Most likely he’ll suggest a Warren paper. He'll get better results with Warren
papers — and so will you. 8. D. Warren Company, 89 Broad St., Boston, Mass.

warren's )printing papers make a good impression

FINE PRINTING PAFPERS FOR ADVERTISING LITERATURE AMD THE PUBLISHING OF BOOKS

Advertisement pre
Batres, Barroxn, Doesmiwe & Ospoxx, Ine
to appear in
The Sarurday Evening Post _I.::. r Fage my 21, Tot mapter of Direce Mail Advertising
Husin as W J ML Primters Ink
Timie Magszine - ¥ ladustrial Edirar
Public Relations Journal 1ok 1 Marketing
g Hf|||:-:|-.-|!-| Mas
Chne Page, 5 x |

e |




Everyone reads

between the lines

Meet a bride making a major buying decision. She’s

leahing through a COmpany s catalog, pare In page Linconse il.ltl-|‘.. she reads
beliveen the fines. Does the cataloo -'h.'|||l:||i]'x the rood taste that she wantis to

evidence in her home? Does the message suprocsl sl iidhisbintbeiiaadio e a bl e ;
are the pictures well printed; do 1 aper have an appearance of qua
{:'_lllli_l_l“'_-""- EI|.";= "-i|"l'|'. rl'-:_l"-l 1 |'|| ]"'.ll'll'l\ |_||||?||_:|| ALTCIRiIcn Lo |i| |||.i| lI.'|||| lI.'||.
Weeh. bzl likely he'll suggest a Warren paper. He'll get better resulis Arren
v . " Y “r-'.':l.l'.'., Mass,

Ll respect in return. Respectful printing begins with a good printer, See him e

Business

2=
papers A 5T T

L]
warrens;; printing papers make a good impression

FINE PRINTING PAPERS FOR ADVERTISING LITERATURE AND THE FUBLISHING OF BOOKS




Everyone reads

between the lines

Here's a student flipping through a catalog. As he does,
he unconsciously reads between the lines for evidences of the sincerity of the
message and the quality of its presentation. He is influenced by the read-
ability of the text, the printing of the pictures and the appearance of quality
in the paper. A company that shows respect for readers in its printed messages
gains respect in retarn. Respectful printing begins with a good printer. See him
earlv. Most likely he'll specify a Warren paper, becanse he'll get better
results — and so will vou. 5. D). Warren Company, 89 Broad St., Boston, Mass.

.-""'--d--‘- ---H"‘.\
<warren‘s\}printing papers make a good impression

— R FIME PRINTING PAPERS FOR ADVERTISING LITERATURE AND THE PUBLISHING OF BOOKS

Advertiscment |-r|_":l.|r|_'.! by
Batrex, Barrox, Densmine & Osnoxy, Ine,
tm appeear in
The Saturday Evening Post Junior Page Seprember 17, 1950 Reporter of Direce Mail Advertising — Ocrober, g6
Business Week — Seprember 15, 196 Printers’ Ink — Seprember 23 and October 21, 196
Time Magazine October 10, 1956 Industrial Mark £ = Ohctober, 1ol
Public Rel 1] _rl.l.r:u: Cictobser, 1o Advertining Hl.'lil-lll.'rlltlll'\- Uicrober, 1g6
hne Page, 7 x 10
P, &, BOE, O=371 aQ 137
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Everyone reads

between the lines

W oAl it :

e, Here's a student flipping through a catalog. As he does,
£ wears Warren adveri= .

For aver D0 years : =

ing has talked about you and t\';

importance of quality printing. ¥ :

I:':-e;:.iuw.'e this helps every t;u-_.unr!;;

that uses r.-rl‘.'|1i:'|ﬁ — and .mlp'-s ;.5 In

too. This advertisement appear

. Time gains respect in return, Respectful printing begins with a good prinfer. See hin
: ; Evening Fosh
The Saturday

he unconsciously reads befieeen the lines for evidences of the h:illl:'-:'l'il:n' al the

message and the quality of its presentation. He is influenced by the read-
:L|Ji|.il:'§. of the text, the [JIE[I[;IL.‘.L of the pil:'[lll'l.‘!i. i

el
in the paper. A company that sh
: o carly. Most likely he'll specify a Warren paper, because he’ll get
uysiness Week. : . F ;
and i"-"’__':_‘ff T PEsilTE bl vou. S 0. Warren Comi

FINE PRINTING PAPERS FOR ADVERTISING LITERATURE AND THE FUBLISHING OF BOOKS

."'.-.il.'rr!l\l_-llllrlll Flrflllrl"\-\.l |'\.:\.
Barrexs, Barrox, Dunstine & Owsonx, Ixc
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Frine g .1'|1.|';.|ri.'||'
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Everyone

reads between

the lines

This stockholder is sizing up a company through is
financial report. As she reads, she looks at more than facts and figures sfe
reads belween the lines. The report will impress her more favorably if the mes-
sage 15 presented clearly and in good taste; if the pictures are well printed; i
the paper has the appearance of quality, Whenever a company shows respect
for a reader through this kind of attention to detail, that company will win
respect in return, Respectfuld printing besing with a good printer. See him early.
Most likely he'll recommend Warren printing papers, because he'll get better
resules and so will vou. §. 1. Warren Company, 89 Broad St.. Boston, Mass.

printing papers make a good impression

FINE PRINTING PAPERS FOR ADVERTISING LITERATURE AND THE PUBLISHING OF BOOKS

Advertisement | :|':,I.||r|| b
Barrex, Banvoxn, Drasmxe & Oamons, Ixc
[0 APPEAr in
The Saturday Evening Pose Junior Page Novemlber 12, 1686 Keporter of [hrece Magl Advertising My
Butiness Week — November 12, T Printers’ [ak Movember 2¢ afid Decemd
Time Magazine Decembser 12, 19653 Industrial Marketing Movember, 1o
Public Relatons .Ill'.l"l'.1| e, oo Vdwertising Hu:.||||rr|.'"_"||\ Bovember and Decen
One Page, 7x 1
. BOS, 202 = =72 0=10
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Everyone

reads between

the lines

e years Warren advertis- This stockholder is sizing up a company through iis
Rapae :-|:¢-:l about you and the financial report. As she reads, she looks at more than facts and figures she
ing has reads beliween the lines. The report will impress her more favorably if the mes-
&

sage is presented clearly and in good taste; if the pictures are well printed; if
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resulis T aicill voig. N ). Warren Company, 89 Hraz
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FINE FRINTING PAPERS FOR ADVERTISING

LITERATURE AND THE PUBLISHING OF BOOKS
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Everyone

reads between

the lines

When a druggist studies your cataloqg, he sces more than
just text and pictures. Unconsciously he reads belween the lines for evidence of
vour company’s character. He looks for the quality image that only a good
printer can help you achieve. Select your printer carelully and ecarly
enough to get his help in the planning stages. Very likely he will specify a
Warren paper, becanse he'll get better results and so will VoL, 5. D, Warren

-r,'r;.r.l.'_lf-.-.lr“, S0 Broad 5. Boston. Mass.

printing papers make a good impression

FINE PRINTING PAPERS FOR ADVERTISING LITERATURE AND THE PUBLISHING OF BOOKS

Adwertisement prepared by
Bavrexs, Barvox, Doastive & Osnonn, Inc,
{25 J|||'\-J.r im
The Saturday Evening Post Junior Page — January 21, 1941 Reparter of Direct Mail Advervising — February, 196
Husiness Week _Ia.l'u..ll 1.4, 1941 Prisiters” lnk J.I.‘I'Ilr:. 27, 1ghi
Time Magazine “ehruary 12, 1561 Industrial Marketing — January, g6
Public Kelarions Jourmal February, 1ghi Advertising Requirements — February, 1981
Une Fage, 7 x 1
F, NS, =11 G Dg 8= 2= 30=Tcpl
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Everyone

reads between

the lines
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When a druggist studies your catalog, he sces more than

just text and [:J'rlurc':-;_ U'nconsciously Tonenoren e Dines 1or evid

vour company’s character. He Moks for the quality image that only a gooc

printer can help you achieve. Select your printer careflully and

otk. *eaigguoh 1o pet his help in the planning stages. Very likelel specily a

Warren paper, becall>e e oer pererresaies — and so will you. §. D. Warren
Company, 89 Broad St., Bosten, Mass.

printing papers make a good impression

FINE PRINTING PAFERS FOR ADVERTISING LITERATURE AND THE PUBLISHING OF BOOKS

Advertnsement preparsd by
Barres, Bagros, Dunstine & Ossonw, Ine,
L] .Ii'l'-’.l.! L
l:-'.l!'ll. Sres Mlonehls Slar h, 1g4i
wew York |"';:|!:|:.: Mews i.'l Fla) §, 1igh
Une Page, 7 3 1c
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DO YOU READ BETWEEN THE LINES?

Your customers certainly do. When a hi-fi enthusiast studies your
catalog, he sees more than just text and pictures. Unconsciously he 1s
reading between the lines for evidence of your company’s character. He
looks for the quality image that only a good printer can help you achieve.
Select your printer carefully — and early in the planning stage. Very
likely he will specify a Warren paper, because he'll get better results —
and so will you. S. D. Warren Company, 89 Broad Street, Boston, Mass.

Fine printing papers for advertising literature and the publishing of books.

x

(Warren’S“;. printing papers make a good impression
S e

This advertisement appears in
U. S. News and World Report — March 27, 1961 Business Week March 18, 1961
Time Magazine — Apnil 7, 161 Printers’ Ink — March 24, 1961
Industrial Marketing — April, 1961 Public Relations Journal — April, 1961
Reporter of Direct Mail Advertising — April, 1961 Advertising Requirements — April, 1961
Mews Week Magazine — April 17, 1961

This paper 1x Warren's Comperraso Guoss, White, Sanir 2¢ x 38




DO YOU READ BETWEEN THE LINES?

Your customers certainly do. When a hi-fi enthusiast studies your
catalog, he sees more than just text and pictures. Unconsciously he is
reading between the lines for evidence of your company’s character. He
looks for the quality image that only a good printer can help you achieve,
Select your printer carefully — and early in the planning stage. Very
likely he will specify a Warren paper, because he'll get better results —
and so will you. S. D. Warren Company, 89 Broad Street, Boston, Mass.

Fine printing papers for advertising literature and the publishing of books.

Warren's;_ printing papers make a good impression

This advertisement appears in
Graphic Arts Monthly May, 1661
New York Printing News — March 25, 1961




WHEN DO PEOPLE READ BETWEEN THE LINES?

Just about all the time. Whenever a hobbyist studies your catalog, he is unconsciously
reading between the lines for evidence of your company's character. He sees more
than just text and pictures. He looks for the quality image that only a good printer can
help you achieve. Select your printer carefully — and early enough to get his help in
the planning stages. Very likely he will specify a Warren paper, because he'll get bet-
ter results — and so will you. S. D. Warren Company, 89 Broad St., Boston, Mass.

Fine printing papers for advertising literature and the publishing of books.




WHEN DO PEOPLE READ BETWEEN THE LINES?

Just about all the time. Whenever a hobbyist studies your catalog, he is unconsciously
reading between the lines for evidence of your company's character. He sees more
than just text and pictures. He looks for the quality image that only a good printer can
help you achieve. Select your printer carefully — and early enough to get his help in
the planning stages. Very likely he will specify a Warren paper, because he'll get bet-
ter results — and so will you. S. D. Warren Company, 89 Broad St., Boston, Mass.

Fine printing papers for advertising literature and the publishing of books.

warren's) printing papers make a good impression

Advertisement prepared by
Bivres, Basgrow, Dusimise & Oisoxs, [¥e.
10 Appear in
Graphsc Arts Monthly _I L
New York Frinting News May 20, 1561
Une Fage, 7 x 10
F. O, BDE, 1- F- @ LLb=-E-10=-1581
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You do — and so do your customers.
When this interior decorator, for
example, studies your catalog, he sees
more than just text and pictures.
Unconsciously he is reading
between the lines for evidence of
your company's character. He looks
for the quality image that only a
good printer can help you achieve.
Select your printer carefully —

and early enough to get his help

in the planning stages. Very
likely he will specify a Warren
paper, because he'll get better
results — and so will you.

S. D. Warren Company,

89 Broad St., Boston, Mass.

warren's printing papers make a good impression
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This advertisement appears in
L. 5. News and World Report — July 24, 1961 Business Week July 15, 1961
Time Magazine — August 18, 1gH1 Printers’ Ink — July 21, 1961
Industrial Marketing '_[lll}, 1G0] Public Relarions Jlrl.[l‘t'l:ll ."|.1:|!_'i|=~'r, Teyhal
Reporter of Direct Mail Advertising — August, 1961 Advertising Age — July 24, 1961
Advertising and Sales Promotion — August, 1g61
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Do people read between the lines?
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You do — and so do your customers.
When this interior decorator, for
example, studies your catalog, he sees
more than just text and pictures.
Unconsciously he is reading
between the lines for evidence of
your company’s character. He looks
for the quality image that only a
good printer can help you achieve.
Select your printer carefully —

and early enough to get his help

in the planning stages. Very
likely he will specify a Warren
paper, because he'll get better
results — and so will you.

S. D. Warren Company,

89 Broad St., Boston, Mass.

warren’s) printing papers make a good impression

(Vs STARCARD )

This advertisement appears in
Graphic Arts Monthly — September, 1961
New York Printing News — July 22, 1961

This paper is Warren's Cosserrann Gross, Whire, dasir 2¢
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Do your stockholders
read between the lines?

Of course they do. Everybody does. Even when

studying your annual report a shareholder sees more

than just text and pictures. Unconsciously, he is aware

of the care and pride with which you have prepared

your message, selected the paper for it, and chosen

the printer who will reproduce it . . . care and pride

he will associate with the management of your company.

The skill and experience of a good printer can help you achieve a
true quality image when you present your company “on paper'’.
S0 consult him early in the planning stages. He'll be able to help you
in many ways. Yery likely he’ll recommend Warren Paper, too.
Because Warren Paper takes a good impression — and makes a good
impression. 5. 0. Warren Company, 82 Broad 5t., Boston, Mass.

This advertisement appears in
Time Magazine == October 13, 1961 Industrial Marketing september, 1961
Business Week — September 16, 1661 Printers’ Ink September 22, 1961
U. 5. News and World Report — September 25, 1961 Advertising Age — August 28, 1961
MNewsweek October 23, 1961 J{l"j'l"ll"ll.'l' of Direct Mail Advertsing October, 1961
Advertisement and Sales Promotion COctober, 1961 Public Relations j:-lu‘n:t! Clctober, 1961
Financial World — October, 1961

iy Warren's ComBerLAND GLoss, Whire, Sasis 2




For cver 40 years Warren advertising has talked about you and the importanca of quality print-
M EM 0 TU PRI NTER S * ing. We believe this helps every business thal uses printing — and helps you, 100, This adver-
s tiserment appears in TIME, NEWSWEEK, U, 5. NEWSE & WORLD REFORT and BUSINESS WEEK.

Do your stockholders
read hetween the lines?

Of course they do. Everybody doas. Even when

studying your annual report a shareholder sees more

than just text and pictures, Unconsciously, he is aware

of the care and pride with which you have preparad

your message, selected the paper for it, and chosen

the printer who will reproduce it . . . care and pride

he will associate with the management of your company.

The skill and experience of a good printer can help you achieve a
true guality image when you present your company ““on paper’,
S0 consult him early in the planning stages. He'll be able to help you
in Many ways. Very likely he'll recommend Warren Paper, too.
Because Warren Paper takes a good impression — and makes a good
impression. 5. D. Warren Company, 89 Broad St., Boston, Mass.

This advertisement appears in
Graphic Arts Monthly — November, 1961
New York Printing News — September 23, 1961

hid paper 0f Warren's Compervann Gross, White, fasis 2¢ x 38=9
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